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SOUTHERN  PUBLISHERS 

HOLD  THEIR  ANNUAL  MEETING 
AT  KNOXVILLE  AND  ELECT 
OFFICERS. 

Victor  Hanson,  of  the  Birmingham 
News,  Elected  President  for  En¬ 
suing  Year — Association  Now  Has 
Forty-Two  Members — Committee 

Appointed  to  Conduct  Advertising 
Campaign. 

I'hc  tenth  annual  session  of  the  South¬ 
ern  Xewspaptr  Publishers’  .Association 
convened  at  Kno.wille,  Tenn..  on  Tues-  ! 
day.  with  President  Robert  \V.  Crown, 
of  the  Louisville  Times,  in  the  chair.  ; 
Thirty  members,  representing  the  lead-  ' 
ing  newspapers  of  the  States  below  the 
Mason  and  Dixon  line,  were  in  attend-  ; 
ance  when  the  gavel  fell. 

V'ictor  H.  Hanson,  publisher  of  the  ; 
Cirmingham  News,  was  elected  presi-  i 
dent  for  the  ensuing  year.  A.  F.  San-  j 
ford,  of  the  Knoxville  Journal  and  Tri-  , 
bune,  was  elected  vice-president,  and  , 
George  \V.  Hrunson,  of  the  Greenville  ! 
(S.  C.)  News,  was  re-elected  secretary. 
New  Orleans  was  named  as  the  next 
place  of  meeting. 

President  Brown  in  his  annual  address 
said  that  this  is  an  age  of  organization 
and  concentration.  The  old  adage,  “Live 
and  let  live,”  has  truly  come  to  pass,  but 
in  its  revised  form  it  reads,  "Live  and 
help  others  to  live.”  He  said  that  re¬ 
cent  serious  problems  had  been  presented 
to  newspapers  of  large  cities,  in  which 
organization  and  co-operation  of  news¬ 
paper  publishers  had  been  the  solution. 
He  pointed  out  special  cases  in  which  the 
co-ope'ation  of  publishers  had  aided  the 
individual  publications  and  the  public. 

I'l’Hl.ISHERS  MUST  ORO.\.\lZK. 

The  organization  of  newspaper  pub¬ 
lishers  has  become  a  necessity.  Their 
co-operation,  in  evolving  and  working 
out  the  best  methods  of  presenting  the 
best  newspapers  possible,  had  worked  to 
the  betterment  of  the  publication  and 
the  public.  The  time  is  coming,  he  said, 
when  in  the  South  the  close  organiza¬ 
tion  and  co-operation  of  Southe'n  news¬ 
papers  will  become  imperative. 

President  Brown  urged  that  the  bit¬ 
terness  of  rival  publications  be  laid  aside 
in  the  co-operation  of  publishers  and 
newspapers. 

P-'esident  Brown  stated  that  the  past 
year  had  been  unusually  successful. 
Steps  had  been  taken  toward  the  prep¬ 
aration  of  a  new  constitution,  and  a 
quest  for  new  members  had  met  with 
gratifying  results. 

In  his  annual  report  George  W.  Brus- 
noii,  publisher  of  the  Greenville  (S.  C.) 
Daily  News,  secretary  of  the  associa¬ 
tion,  stated  that  the  organization  now 
had  forty-two  members,  twenty  of  whom 
had  joined  during  the  year.  The  amount 
of  cash  on  hand  after  paying  all  bills 
was  $420.75. 

Telegrams  from  .Adolph  S.  Ochs,  of 
the  New-  York  Times;  .Arthur  Brisbane, 
editor  of  the  New  York  Evening  Jour¬ 
nal,  and  others  who  had  been  invited  to 
deliver  addresses,  regretting  their  in¬ 
ability  to  be  present,  were  read. 

The  topics  listed  for  discussion,  sev¬ 
enty-six  in  number,  divided  under  the 
heads  of  “.Advertising,”  "Circulation” 
and  “General.”  were  then  taken  up. 

(Continued  on  page  2.) 


CHARGES  SECRET  EXEMPT  LIST.  “Provided  all  second-class  mail  shall  “The  position  taken  by  Chicago  Typo- 

-  have  the  benefit  of  the  same  facilities  graphical  Union  No.  16  is  that  we  will 

Postmakter-General  Accused  of  Dis-  aud  shall  receive  the  same  treatment  maintain  inviolate  the  contract  entered 

criminating  Against  Certain  without  discrimination  against  any  por-  into  between  Chicago  Typog'aphical 

Publications.  •j"*’  thereof  in  transportation,  dist'ibu-  Union  No.  16  and  the  Chicago  local  of 

All _ _ -I _ ; _ T>_.. _ _  n _  tion  and  otherwise.”  the  .American  Newsnaner  Publishers’ 


CHICAGO  STRIKE  ENDS. 

WIND  UP  OF  THE  LATEST  AT- 
TEMPT  TO  HOLD  UP  PUB¬ 
LISHERS. 

Stereotypers  Ask,  as  Individuals,  to 
Be  Reinstated  in  Their  Old  Posi¬ 
tions — Issue  Statement  Admitting 
They  Were  in  the  Wrong — Typo¬ 
graphical  Union  No.  16  Condemns 
the  Action  of  the  Strikers. 

(.Special  Corresponjciue.) 

Cnic.AGO,  June  .'1. — The  newspaper 
strike  ended  Satu'day  when  the  stereo- 
typers  who  struck  on  .May  -i  in  sym¬ 
pathy  with  the  pressmen  asked,  as  indi¬ 
viduals,  to  be  reinstated  in  the  offices 
j  where  they  were  formerly  employed. 

'  Such  of  them  as  were  able  to  secure 
!  their  old  positions  are  now  at  work. 

I  In  a  statement  issued  to  the  public 
i  the  men  said  they  struck  under  a  mis- 
!  apprehension ;  that  they  were  misled ; 

!  that  the  cause  of  the  pressmen,  which 
j  they  espoused,  was  wrong,  and  that  the 
i  pressmen  were  in  error  in  breaking  their 
contracts. 

I  -ST.ATEMEXT  OF  NO.  16.  . 

Chicago  Typographical  Union  No.  16 
issued  a  statement  on  Sunday,  which  was 
"ead  before  the  Chicago  Federation  of 
Labor,  condemning  the  hasty  action  of 
!  the  men  who  went  out  on  strike  and  the 
I  methods  pur.sued  by  the  strikers.  It  pro¬ 
tests  against  the  policy  of  calling  a  strike 
and  the  unwarranted  criticism  of  the 
non-striking  bodies  which  refuse  to 
break  their  contracts:  It  deplores  the 
present  situation  and  urges  its  services 
toward  effecting  a  satisfactory  agree- 
;  ment. 

.After  reviewing  the  history  of  battles 
fought  by  No.  16  in  the  past  and  the 
threats  made  by  other  labor  organiza¬ 
tions  that  the  printers  would  be  driven 
from  the  streets  of  Chicago,  the  report 
continues : 

“The  position  taken  by  Chicago  Typo- 


criminating  Against  Certain 
Publications. 

.Allegations  charging  Postmaster-Gen¬ 
eral  Hitchcock  with  discrimination  and 
with  maintaining  a  secret  exempt  list 
under  the  so-called  “blue  tag”  order 


the  .American  Newspaper  Publishers’ 
.Association.  We  have  maintained  and 
we  will  maintain  the  laws  of  our  own 


with  maintaining  a  secret  exempt  list  Congressman  and  Reporter  Fight.  we  will  maintain  the  laws  of  our  own 

under  the  so-called  “blue  tag”  order  Joseph  .Annin,  of  the  W  ashington  local  union  and  the  laws  of  the  Interna- 

which  sends  some  publications  of  less  Herald  staff,  and  Representative  Robert  tional  Typographical  Union.  These  laws 
than  weekly  appearance  by  fast  freight  Thomas,  Jr.,  from  Kentucky,  engaged  make  the  strike  the  last  resort  instead 

instead  of  second-class  mail,  were  made  ^  fistic  encounter  last  week  at  the  of  the  first, 

on  Tuesday  by  Albert  Shaw,  of  the  door  of  the  House  Judiciary  Committee  new  d.mly  p.\per. 

Review  of  Reviews  before  tbe  Senate  room  The  fight  threatened  to  become  A  new  daily  afternoon  paper  will  soon 
Committee  on  Post  Offices  and  Post  serious  at  one  time,  when  it  is  alleged  appear  to  champion  the  business  interests 
•  the  Kentuckian  reached  for  his  knife,  outside  the  “loop’’  who  think  the  big 

With  Dr  Shaw  were  R  C  Peacock  trouble  arose  over  an  article  printed  dailies  a-e  too  much  influenced  by  the 
representing  the  Hearst  publications;  the  Herald  to  the  effect  that  Repre-  big  downtown  mercantile  houses  which 
F  R  «;iiaw  rhiraern  rpnrpapntincr  the  sentative  Thomas  was  an  infrequent  at-  advertise  in  them.  The  new  paper  has 
FederSn  been  named  .h.  Press  and  will  be  pub- 

David  P.  Ives,  of  the  Boston  Chamber  — -  •'s'led  in  the  vicinity  of  Milwaukee  and 

of  Commerce,  and  others.  Become  a  Peer.  North  avenues.  It  is  to  have  full  city 

Dr.  Shaw  told  the  committee  the  mag-  .A  re 


North  avenues.  It  is  to  have  full  city 


Dr.  Shaw  told  the  committee  the  mag-  .A  report  is  current  in  London  that  news  and  outside  telegraphic  service, 
azines  subjected  to  the  “blue  tag”  order  Harold  Harmsworth.  who  has  been  as-  The  Illinois  Daily  Newspaper  Asso- 
were  arbitrarily  selected  by  the  Post-  sociated  with  Lord  Northcliffe,  his  ciation  holds  its  semi-annual  meeting  at 
master-General,  and  as  a  result  timely  brother,  in  the  newspaper  and  periodical  the  Hotel  LaSalle  June  25. 
publications,  such  as  his  own,  are  sub-  publishing  business  in  London,  has  re-  Jack  Cory,  the  cartoonist,  has  con- 
jectsrl  to  delays  of  from  one  day  to  a  tired  and  will  shortly  be  made  a  peer,  tracted  to  supply  a  daily  cartoon  service 
week,  while  fiction  publications,  issued  It  is  also  rumored  that  Pomeroy  Burton,  to  the  Newspaper  Enterprise  .Associa- 
weekly,  are  given  the  benefit  of  the  fast  formerly  of  the  New  York  World  and  tion  for  seventy-two  papers, 
mail  service.  Brooklyn  Eagle,  has  purchased  Harold  The  Daily  Socialist  is  now  the  Even- 

To  offset  this  evil  the  publishers  ad-  Harmsworth’s  interests  in  the  North-  ing  World  and  is  not  so  rabidly  social- 
vocate  an  amendment  to  that  section  of  cliffe  publications.  istic  as  formerly.  The  newspaper  strike 

,  the  Post  Office  .Appropriation  bill  pro-  -  has  been  very  profitable  to  it. 

viding  for  the  inland  fans-  The  Brooklyn  Writers’  Club  held  its  H.  S.  Fisk  is  head  of  a  new  firm,  the 

I  pnrtation  of  mail  by  railroad,  reading:  151st  meeting  last  week.  Fish  Publishing  Co.,  which  will  formu- 
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late  advertising  layouts  for  retailers.  [ 

WAUKEGAN  SUN  ENTERPRISE. 

Ralph  T.  Kettering  is  more  than  press 
agent  for  the  White  City,  having  the 
management  of  the  press,  advertising  and 
convention  bureaus,  in  addition  to  being 
assistant  to  the  president  of  the  com¬ 
pany  This  is  his  third  season  there. 

The  Waukegan  (Ill.)  Daily  Sun  last 
week  printed  a  “Greater  Waukegan”  edi¬ 
tion  of  twenty  pages  filled  with  write¬ 
ups  of  the  business  and  manufacturing 
firms  of  Waukegan  and  vicinity.  It  was 
gotten  up  by  A.  F,  Leopold,  of  Chicago. 
An  edition  of  10,000  copies  was  printed 
and  distributed  in  and  about  Waukegan. 
The  edition  was  a  credit  to  the  Sun  and 
Mr.  Leopold. 

Miss  .Mary  Synon,  a  young  Chicago 
newspaptr  writer,  and  her  sister.  Miss 
Katherine  Synon,  of  the  Sunday  Record- 
Ife'ald.  sailed  for  Europe  this  week. 
The  former  goes  to  attend  the  Gaelic 
parliament  at  Dublin  as  press  representa¬ 
tive  of  the  Gaelic  League. 

The  Lyric  Theatre  will,  beginning 
June  !*.  present  a  new  form  of  enter¬ 
tainment  styled  ".Xn  .Animated  Pictorial 
Revue  dc  Luke  of  Current  Events,” 
which  nia'ks  the  inauguration  of  a  daily 
illustrated  newspaper  service  there. 

AGENCY  IN  NEW  QUARTERS. 

Xelsoii  Chesman  &  Co.,  advertising 
agents,  have  leased  space  on  the  top 
floor  of  the  new  Goddard  building  at 
Wabash  avenue  and  Monroe  street  for 
ten  years  at  $.30,000  for  the  term,  and 
will  remove  the'e  soon  from  the  Trude 
building. 

One  hundred  and  fifty  members  of  the 
Chicago  Press  Club,  with  their  ladies, 
enjoyed  a  steamboat  excursion  to  St. 
Joseph  and  Benton  Harbor,  Mich.,  Sun¬ 
day. 

The  engagement  of  James  C.  Russell, 
night  city  editor  of  the  Chicago  Exam¬ 
iner,  and  Miss  Leola  .Allard,  who  has 
been  a  writer  on  the  paper,  is  announced. 
It  is  a  newspape"  office  romance. 

AD  WOMEN  ORGANIZE. 

Its  Membership  Includes  Some  of  New 
York’s  Best  Writers. 

I  he  fou'th  dinner  of  the  League  of 
.Advertising  Women  was  held  Tuesday 
evening.  June  4,  at  the  Hotel  Martinique. 
New  York  City.  The  league  is  the  first 
women's  advertising  club  to  be  organ¬ 
ized  in  this  country. 

Those  present  were:  Mrs.  Claudia  Q. 
Murphy,  president;  Mrs.  Caroline  L. 
Overman,  of  J.  .A.  Richards'  staff,  vice- 
president;  .Miss  Ida  Clarke,  of  Scott  & 
Bowne,  Bbxmificld.  N.  J.,  secretary; 
.Miss  Jane  J.  Martin,  of  Sperr\ -Hutch¬ 
inson  &  Co.,  treasu'er;  Miss  Ella  S. 
Leonard,  of  J.  .A.  Richards'  staff :  .Mrs. 
I-'annie  E.  Garrison,  of  Baumann  &  Co.. 
Bnxiklyn ;  .Miss  .Allyne  \’.  Scheerer,  of 
the  Carpenter-Scheerer  Special  .Agency : 
Mrs.  E.  G.  Kleinsorge,  representative  of 
the  Pierce  publications;  Miss  Katherine 
Birmingham,  of  the  I'nited  States  Tire 
Co.;  Miss  Mabel  G'assninckel.  of  Dame 
&  Co. ;  Miss  M.  Stanley,  of  .Art-La  Mode 
and  the  Theatre  Magazine;  Miss  Marci.t 
Meyers;  Miss  lsal>el  I-ord,  of  the  Pratt 
Institute.  Brooklyn;  Mrs.  Grace  Wil- 
mot.  of  the  National  Lead  Co.;  Miss 
Ruth  Wilmot,  Miss  Helen  Wicks, 
and  Mr.  and  Mrs.  J.  Geo.  Frederics, 
Business  Bou'se. 

The  evening  was  most  enjoyable.  J. 
Geo.  Frederic  •  the  “father”  of  the 
League  of  .Advertising  \\  omen,  was 
present  with  his  wife. 

One  of  the  committees  of  the  club 
that  is  expected  to  be  helpful  to  the 
members  is  the  employment  committee. 
This  committee  will  be  in  a  position  to 
secure  places  for  them,  but  will  also  as¬ 
sist  firms  in  securing  competent  ad 
women. 


UNIFORM  SIZE  PAPERS. 

Mr.  Nunemacher  Argue*  That  News¬ 
paper*  Should  Have  a  Standard 
Form  and  Suggest*  11  x  17  in.  or 
11)4  »  16?4  Page — It*  Convenience 
in  Handling  1*  It*  Chief  Merit. 
t)13  Union  Trust  Building, 
Washington,  D.  C,  June  6,  1912. 
The  Editor  and  Publisher: — I  am  a 
great  believer  in  system  and  standard¬ 
ization  of  working  methods.  A' ears  ago, 
when  engaged  in  the  railway  service, 
when  lines  south  of  the  Mason  and 
Dixon  line  were  of  a  wider  gauge  than 
the  present  standard,  and  the  trucks  had 
to  be  changed  at  many  connecting 
points,  1  presented  to  my  superiors  al¬ 
most  daily  the  advantages  of  changing 
to  a  standard  gauge.  One  veteran  in 
the  service  acknowledged  the  advantage 
and  said : 

•'You  are  a  young  man  and  may  live  to 
see  it.  but  it  will  never  l>e  done  in  my 
time.  It  is  too  much  of  a  revolution.” 
Within  three  years  from  the  date  of 
that  remark  over  one  thousand  miles 
of  that  road  was  changed  to  standard 
gauge  on  a  single  day.  He  lived  to  see 
it.  and  1  want  to  live  to  see  the  “change 
of  gauge'’  in  the  publication  of  news¬ 
papers,  which  is  the  object  of  this  com¬ 
munication,  and  I  w’ish  to  secure  your 
co-operation  as  one  in  the  front  rank  of 
newspaper  progress. 

UNWIELDY  BLANKET  PAGE. 

The  suggestion  is  this.  The  large  size 
or  blanket  page  in  most  of  the  daily 
newspapers  of  the  present  day  is  incon¬ 
venient  and  unweildy,  and  it  is  proposed 
that  a  four-column  page  in  size  11  x  17, 
or  11)4  X  16%,  or  an  approximate  size, 
be  adopted  as  the  standard  size  for  the 
dailies.  .Anyone  who  rides  in  the  sub¬ 
urban  trains  of  any  city  and  notes  the 
rows  upon  row  s  of  passengers,  each  one, 
with  almost  without  exception,  having 
a  newspaper  which  he  is  endeavoring 
to  read  and  handle  without  infringing 
on  the  space  of  his  neighbor,  can  testify 
as  to  the  appreciation  that  the  change 
would  have  in  the  minds  of  the  reading 
public,  and  the  paper  that  makes  the 
change  first  will  see  at  once  an  increase 
of  buyers  on  the  ground  of  the  greater 
convenience  in  reading. 

Because  of  the  way  the  newspaper 
presses  of  to-day  are  constructed  this 
change  will  cause  no  extra  expense  in 
the  printing,  but  a  change  in  the  make¬ 
up  would  be  necessary.  The  same  fold 
would  answer  for  the  new  size  as  is 
used  on  the  present  large  page.  In  or¬ 
der  that  you  may  have  a  definite  idea 
as  to  the  form  suggested,  I  would  say 
that  the  literary  supplement  of  the  New 
York  Times  and  the  special  supplements 
issued  by  the  L>s  .Angeles  Times  are 
right  in  line  with  the  size  that  I  think 
will  please  the  public  best. 

advaxt.\ge  of  smaller  size. 

From  my  own  personal  experience, 
and  the  expressions  from  other  readers 
with  whom  I  have  discussed  the  prop¬ 
osition  ( for  this  is  an  idea  of  years 
with  me),  there  is  no  question  but  that 
the  change  will  be  appreciated  not  only 
by  the  readers  on  the  cars  and  other 
crowded  places,  but  in  the  home  it  will 
enable  the  family  to  divide  up  the  Sun¬ 
day  paper  with  greater  satisfaction  than 
it  can  be  done  at  present.  There  are 
many  advantages  which  will  occur  to 
you  as  an  experienced  newspaper  man 
that  it  is  not  necessary  for  me  to  men¬ 
tion. 

The  first  thought  that  will  come  to 
the  publisher  is  the  one  that  every  prop¬ 
osition  made  to  him  brings  with  it  in 
his  waking  moments,  and  that  is;  “How 
will  it  affect  the  advertisers?”  I  will 
not  venture  into  this  holiest  of  holies  in 


newspaperdom,  although  it  is  true  that 
certain  kind  of  people  rush  in  where 
angels  fear  to  tread,  but  I  will  say  that, 
as  an  advertiser  of  some  experience, 
a  full  page  of  the  smaller  size  would 
appeal  to  me  as  much  to  be  pre¬ 
ferred  over  a  half-page  of  the  large 
size,  when  the  other  half  is  to  be  occu¬ 
pied  by  miscellaneous  advertisements, 
or  possibly  by  the  advertisement  of  a 
competitor. 

1  am  sure  that  while  as  to  actual  area 
for  advertising  a  few  inches  may  be 
lost  without  a  corresponding  decrease 
in  the  white  paper  cost,  yet  the  in¬ 
creased  cost  can  be  more  than  met  by 
the  increase  which  the  two  smaller 
pages  will  make  over  the  revenue  for 
the  one  large  page.  1  he  advertising 
expert  can  settle  this  phase  of  the  mat¬ 
ter  b.tter  from  actual  conditions  than  I 
can  by  theorizing,  so  1  will  leave  it  to 
him,  but  I  am  satisfied  that  the  smaller 
size  page  will  be  preferred  even  by 
those  who  now  take  full  pages,  as  they 
would  have  two  chances  for  good  dis¬ 
play  in  the  two  small  pages,  where  they 
have  only  one  in  the  larger  size  page. 

I  can  realize  that  the  various  sizes  of 
the  large  page  sheets  have  each  their 
individual  history  and  many  publishers 
would  rather  lose  a  limb  or  two  or  have 
something  happen  to  one  of  their 
enemies  than  to  make  the  change  sug¬ 
gested,  but  this  is  “the  age  of  progress,” 
and  as  yet  no  good  reason  for  the  omis¬ 
sion  of  the  newspapers  from  the  march 
of  progress  has  ever  been  called  to  my 
attention. 

-As  1  will  assume  responsibility  for 
the  "initiative”  in  the  matter,  if  it  is 
necessary,  suppose  you  arrange  for  the 
"referendum”  and  ascertain  if  our 
newspaper  friends  are  not  inclined  to 
"recall”  the  old  style,  old  size,  incon¬ 
venient  sheets  and  adopt  the  “progres¬ 
sive'’  and  thoroughly  up-to-date  size 
for  general  convenience.  The  manu¬ 
facturers  of  all  articles  for  the  general 
use  of  the  public  study  to  make  their 
product  of  most  convenient  form  to  suit 
their  patrons,  and  why  would  not  this 
suggestion  have  favorable  consideration, 
especially  when,  by  a  great  majority  of 
the  leading  journals,  it  can  be  adopted 
So  easily  and  with  so  little  expense. 

Thanking  you  in  advance  for  any 
consideration  which  you  may  give  to 
the  suggestion.  I  remain,  with  best 
w  ishes. 

Sincerely  yours, 

F.  C.  Ni  xem.\chek. 


AD  MANAGERS  PROTEST. 

Declare  Agent*  Should  Not  Print  Ad* 

of  Publi*her*  in  Hou*e  Organ*. 

rile  .Association  of  National  .Adver¬ 
tising  Manages  by  vote  of  its  members 
has  gone  on  record  that  it  is  illogical 
and  pernicioi's  for  advertising  agencies 
to  carry  in  their  directories  and  house 
organs  the  advertiselnents  of  publish¬ 
ers  o-  of  fither  sellers  of  advertising 
service. 

The  consensus  of  their  opinion  is  that 
as  the  advertising  agent  is  supposed  to 
serve  the  advertisers,  the  advertiser  has 
a  right  to  expect  that  this  service  shall 
be  a  disinterested  one,  and  to  this  end 
it  is  imiiortant  that  the  agent  shall  have 
no  relations  with  the  publisher  which 
will  create  even  the  appearance  of  an 
obligation. 

The  memliers  of  the  as.sociation  have 
received  from  Charles  P.  Knill,  the  gen¬ 
eral  manager,  nine  pages  of  typewritten 
matter  giving  the  views  of  advertising 
managers  all  over  the  count'y  upon  this 
subject. 


The  Lockport  (La.)  Lafourche  Demo¬ 
crat  has  suspended. 


SOUTHERN  PUBLISHERS 

{Continued  from  page  1.) 


The  discussions  were  general.  Presi¬ 
dent  Brown  presenting  each  topic  and 
inviting  discussion,  and  the  publishers 
participating  informally.  In  this  man¬ 
ner  the  newspaper  publishing  field  was 
thoroughly  gone  over. 

.At  the  suggestion  of  J.  R.  Holliday,  of 
.Atlanta,  a  committee  was  appointed  to 
organize  a  comprehensive  campaign  to 
advertise  the  South. 

WILL  ADVERTISE  THE  SOUTH. 

The  committee  consists  of  J.  R.  Holli¬ 
day,  .Atlanta ;  C.  B.  Johnson,  Knoxville ; 
J.  .A.  Park,  Raleigh,  N.  C;  F.  C.  With¬ 
ers,  Columbia,  S.  C.,  and  Winter  Smith, 
Louisville. 

The  plan  of  the  campaign  is  to  dis¬ 
burse  a  fund  which  the  association  now 
has  in  its  treasury  and  to  raise  another 
publicity  fund  from  among  members. 

1  he  campaign  is  to  be  representative 
of  the  entire  South  and  it  is  planned  to 
conduct  it  along  strictly  business  lines, 
the  committee  in  charge  having  the 
counsel  of  all  newspaper  publishers  in 
the  association. 

In  the  evening  the  members  of  the 
association  were  the  guests  of  the  Na¬ 
tional  Conservative  Exposition  Co.  at  a 
banquet  given  at  the  Hotel  Imperial. 
The  speakers  included  among  others: 
Grosvenor  Dawe,  secretary  of  the  South¬ 
ern  Commercial  Congress,  and  Col.  T. 
B.  Thackston,  secretary  of  the  Board  of 
Commerce. 


AFFILIATION  MEET  AT  DETROIT. 


Prominent  Speaker*  Will  Addre**  Bi( 
Ad  Club  Gathering  To-day. 

The  attendance  at  the  affiliated  meet¬ 
ing  of  the  advertising  clubs  of  Qeve- 
land,  Buffalo,  Rochester  and  Detroit, 
which  will  be  held  in  the  latter  city  June 

and  9,  promises  to  be  the  largest  in 
the  history  of  the  association.  The  ses¬ 
sions  will  be  held  at  the  Pontchartrain 
Hotel  and  the  speakers  include  experts 
prominent  in  many  fields. 

The  following  subjects  will  be  dis¬ 
cussed  at  the  session  on  Saturday:  “Co¬ 
relation  of  Agency,  Publisher  and  Ad¬ 
vertiser,”  F.  R.  Morrison,  president  of 
the  Cleveland  Advertising  Qub;  “How 
to  Interest  the  Dealer  in  the  Manufac¬ 
turers’  National  Campaign,”  Mr.  Fal¬ 
lon,  of  the  Buffalo  Advertising  Club; 
"Need  the  Live  Local  Dealer  Fear  the 
Mail  Order  House?”  H.  W.  Bramley, 
Rochester  .Advertising  Club ;  “What  Sort 
of  Educational  Work  Is  Best  Suited  to 
the  Individual  Advertising  Club?”  E.  W. 
Farnsworth,  Detroit  Adcraft  Gub; 
“What  Can  Each  Local  Gub  ER)  in  the 
Way  of  Educational  Work  in  Adver¬ 
tising?”  C.  R.  Weirs,  Buffalo  .Advertis¬ 
ing  Club;  “Automobile  Company  -Ad¬ 
vertising,”  W.  D.  Barry,  Rochester  .Ad¬ 
vertising  Club. 

.At  the  afternoon  session  Walter  Dill 
Scott,  of  Northwestern  University,  will 
talk  on  “Human  Nature”;  J.  O.  Schlot- 
terbeck,  on  “(Tood  and  Bad  Talking 
Points  Used  by  Manufacturers,”  and 
H.  Walton  Heegstra  on  “The  Merchant 
and  Lost  .Advertising  Opportunities.” 

.At  the  banquet  in  the  evening  Arthur 
Brisbane,  Justin  McCarthy  and  E.  D. 
Gibbs  will  respond  to  toasts. 

On  Sunday  the  .Adcrafters  will  be  the 
guests  of  the  Board  of  Commerce  on  a 
lake  ride  in  the  morning.  In  the  after¬ 
noon  they  will  attend  a  ball  game. 


John  B.  Townsend  to  Wed. 

The  engagement  was  announced  Tues¬ 
day  of  John  B.  Townsend,  publisher  of 
the  Philadelphia  Press,  and  Miss  Mar¬ 
garet  M.  Riley,  daughter  of  Mr.  and 
Mrs.  Lewis  .A.  Riley,  of  Philadelphia 
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ADVERTISING  IN  JAPAN. 

Manager  of  Oiaka  and  Tokio  Newt- 
papera  Addrexet  Timet  Staff. 

Tsurvjiro  Yosliitake.  inanager  of  the 
t)saka  Xichi  Mainichi  Shimbun  and 
Tokio  N'ichi-Xichi  Shimbun,  delivered 
an  intertsting  talk  on  newspaper  adver¬ 
tising  in  Japan  before  the  advertising 
staff  of  the  Xew  York  Times,  May  31, 
■•^mong  othe.*  things  he  said; 

"Our  paper  (Osaka)  is  twenty-five 
years  old.  Our  advertising  rate  is  32 
cents  per  agate  line,  and  we  allow  agents 
a  commission  of  ten  per  cent. 

"We  do  not  use  typewriters  in  Japan, 
because  we  have  too  many  characte's. 
We  have  ovr  own  alphabet.  We  use 
Chinese  characters,  and  shorthand  can 
be  written. 

‘‘Xewspaper  work  in  Japan  is  rather 
new  in  comparison  with  other  branches 
of  business,  so  adve'tising  is  new,  too, 
naturally. 

"We  do  not  get  much  .-\merican  and 
Furopean  advertising.  We  charge  a 
higher  rate  per  line  when  cuts  are  used. 
V\'e  have  our  own  photo-engraving  plant 
and  em])'oy  in  it  live  people. 

"We  have  two  papers.  On-  Osaka 
pape-,  where  we  have  our  headquarters, 
is  twenty-five  years  old,  and  the  Tokio 
paper  is  forty  years  old.  We  bi)ught  up 
the  Tokio  paper  last  year.  We  often 
publish  advertisements  of  the  biggest 
temi)les  in  Japan,  and  tl’.ey  explain  wh,at 
their  doctrines  are — kind  of  church  no¬ 
tice. 

"  riiere  arc  not  many  big  Knglish  pa- 
lie  s  in  Japan  which  get  dispatches  from 
foreign  countries,  so  that  for  the  benefit 
of  foreign  residents  in  Japan  we  pub- 
lisli.  a  column  of  Knglish  news.  There 
are  about  ttn.tHMi  Knglish-speaking  pcoi)le 
in  both  cities — Tokio  ;nid  Osaka. 

"I  think  our  birgest  .\merican  adver¬ 
tiser  is  the  Dunlop  Tire  Co.  and  the 
Colgates.  .Some  year>  ago  Royal  Baking 
I’owdtr  ran  big  advertising  in  Japan,  but 
without  much  result,  because  we  do  not 
use  baking  jaiwder  for  o.ir  bread. 

"There  are  twelve  advertising  solici¬ 
tors  in  on;  office.  In  the  matter  of 
'alary  we  pay  $don  per  month  ti>  ten 
peoide." 


Tribute  to  W.  T.  Stead. 

At  the  meeting  oi  the  Boston  Profes¬ 
sional  Women's  Club  a  memorial  service 
was  arranged  by  Miss  Marion  H.  Bra¬ 
zier,  the  journalist,  in  honor  of  the  pro¬ 
fessional  men  who  went  down  on  the 
Titanic.  Miss  Brazie*  paid  a  special 
tribute  to  William  T.  Stead,  the  journal¬ 
ist  whom  the  club  was  to  entertain  dur¬ 
ing  his  visit.  .All  rose  while  “Nearer, 
My  (jod,  to  Thee"  was  sung.  The  club 
contributed  quite  a  sum  to  the  fund  in 
aid  of  the  families  of  the  Titanic  musi¬ 
cians  who  went  down.  Miss  Brazier  de¬ 
clined  another  term  as  president.  She 
was  presented  with  $10<i  from  the  club 
and  at  a  bamiuet  tendered  her  later  at 
the  Somerset  she  was  the  recipient  of  a 
|)urse  of  gold  from  individual  members. 
Miss  Brazier,  while  keeping  up  her  news¬ 
paper  work  as  society  write",  has  issued 
a  second  volume  of  "Perpetrations,” 
which  was  reviewed  in  these  columns. 


Dedicated  New  Pres*  with  Dinner. 

The  newspaper  publishers  of  Peo'ia, 
111..  ;ind  business  men  of  the  city  to  the 
nund)er  of  more  than  l-IO,  were  the 
guests  of  Charles  May.  editor  and  pub¬ 
lisher  of  the  Peoria  Herald-Transcript 
at  a  uni(|ue  dinner  se'ved  in  the  com¬ 
posing  room  of  that  paper  last  week. 
I  he  occasion  was  the  dedication  of  a 
new  press.  .All  the  guests  were  provided 
with  a  printer’s  caj)  and  apron  before 
they  sat  down  to  the  spread.  During 
the  dinner  they  were  entertained  by 
actors  from  the  Lyceum  Theatre. 


CORRESPONDENTS  WHO  WILL  DIRECT 
CONVENTION  PRESS  ARRANGEMENTS. 


The  itr,i).irtant  work  of  receiving  ap¬ 
plications  for  and  allotting  the  press 
seats  in  tlie  Republican  and  Democratic 
national  conventions  was  assigned  to 
the  sttmding  committee  of  Washington 
con  esixmdents,  composed  of  i)rominent 
members  of  the  corps — Charles  S.  -Al¬ 
bert.  of  the  Xew  York  World,  chair¬ 
man;  John  T.  Suter,  of  the  Chicago 
Rei'ord-Herald.  s.cretary;  John  E. 
Monk.  St.  Paul  Pioneer- Press  and  St. 
Paul  Dispatch;  Robert  M.  Gates,  Mem¬ 
phis  Commercial-.Appeal,  and  (deorge  E. 
Miller,  of  the  Detroit  News. 

The  committee  has  just  completed  the 
assignment  of  seats  iii  the  press  sec¬ 
tion  of  the  Republican  convention,  and 
assigned  those  of  the  Democratic  con¬ 
vention  June  1.  This  committee  will 
also  have  charge  of  the  press  arrange¬ 
ments  fur  the  inauguration  of  the  next 
President. 

The  present  membership  of  the  stand¬ 
ing  committee  was  elected  by  the  200- 
odd  members  of  the  congressional  press 
galleries  at  the  beginning  of  the  present 
Congress.  Mr.  .\lbert  has  been  con¬ 
nected  with  the  Xew  York  Worhl  for 
sixteen  years,  and  for  the  greater  part 
of  that  time  has  written  the  news  of 
the  Senate.  He  is  looked  upon  as  an 
authority  pertaining  to  legislative  mat¬ 
ters  of  the  upper  house.  He  is  serving 
his  third  term  as  a  member  of  the 
standing  committee,  having  been  elected 
its  chairman  at  the  beginning  of  this 
Congress. 

-Mr.  Suter,  of  the  Chicago  Record- 
Herald,  has  been  associated  with  that 
newspaper  property  twenty-three  years. 


work  of  arranging  the  seats  for  the 
press,  involving  entries  of  more  than 
8O1)  applications  for  each  convention, 
and  the  careful  conduct  of  the  corre¬ 
spondence  connected  therewith  has  been 
in  the  hands  of  James  D.  Preston, 
superintendent  of  the  Senate  press  gal¬ 
lery.  Mr.  Preston,  as  has  been  his  cus¬ 
tom  for  years,  assumed  many  of  the 
burdens  of  the  standing  committee,  and 
has  rendered  invaluable  services. 


By  coiirti’sy  II  ashint/loii  Post. 

Press  Se.\t  Committee. 

Upper  left — George  F-.  Miller.  Right — 
Charles  S.  Albert.  Middle  left — John 
T.  Suter.  Right — Robert  M.  Gates 
I.ower — John  E.  Monk. 


serving  his  apprenticeship  under  that 
distinguished  journalist,  William  E 
Curtis.  He  is  vice-president  of  the 
National  Press  Club. 

Mr.  Miller,  of  the  Detroit  News, 
member  of  that  famous  organization  of 
newspaper  men,  the  Gridiron  Club,  and 
has  long  been  writing  the  doings  of 
Congress  of  special  interest  to  readers 
of  Michigan  papers. 

Mr.  (iates.  of  the  .Memphis  Commer¬ 
cial-Appeal.  has  been  interpreting 
Democratic  moves  in  the  political  game 
for  Southern  papers  for  many  years, 
and  is  greeted  by  his  first  name,  “Bob,” 
by  most  of  the  Southern  Democrats  in 
the  House  and  Senate. 

John  K.  Monk,  while  a  younger  mem¬ 
ber  of  the  corps  of  correspondents,  is 
known  throughout  the  Northwest,  where 
articles  printed  under  his  name  are 
eagerly  watched  for  by  many  readers. 

Much  of  the  detail  connected  with  the 


CHANGES  IN  INTEREST. 

Port  Jefferson,  L.  I. — Port  Jefferson 
Times  became  the  property  on  June  1  of 
the  Port  Jefferson  Times  Co.,  a  cor¬ 
poration  of  business  men  of  Port  Jef¬ 
ferson  and  vicinity.  The  president  of 
the  company  is  James  H.  Hopkins,  the 
secretary  Wm.  R.  Thompson,  and  the 
treasurer  Jac.ib  S.  Dreyer. 

Fort  Moro.w.  Col. — Ge<jrge  E.  Hos- 
mer  has  sold  the  Fort  Morgan  Herald 
to  Leigh  Sanford.  Sanford  has  been 
the  State  House  reporter  for  the  Den- 
er  Rocky  Mountain  News  for  the  past 
four  months. 

Denver.  Col. — Will  C.  Ferrill,  a  well- 
known  Denver  newsiiaper  man.  has  pur¬ 
chased  the  Rocky  Mountain  Herald,  a 
weekly  newspaper  of  this  city.  The 
paper  was  established  in  IHtiO  and  is 
now  in  its  fifty-third  year. 

E.\ton,  O. — The  [ilant  and  business  of 
the  Eaton  Register,  for  many  years  the 
county's  only  Republican  publication, 
has  been  purchased  by  Postmaster  Chas. 
E.  .Albright.  The  sale  of  the  paper  fol¬ 
lowed  the  death  of  its  late  editor,  E. 
J.  .Mbright,  who  held  an  equal  share 
with  the  new  owner. 

Sheffiei.I),  la. — George  Tracy,  form¬ 
erly  engaged  in  the  newspaper  business 
at  Solon,  la.,  has  bought  the  Sheffield 
Press  of  .A.  L.  Salsbury  and  associates. 

OscEoi-.A,  la. — .\n  interest  in  the  Os¬ 
ceola  Democrat  has  been  purchased  by 
M.  F.  Stansell,  recently  with  the  Hawk- 
eye  Telephone  Co,  Mr.  Stansell  will 
have  charge  of  the  advertising  depart¬ 
ment. 

Thief  River  F.\u..s,  Minn. — M.  C. 
Cutter,  who  recently  purchased  the 
Thief  River  Falls  News,  has  bought  the 
Press  of  this  city.  The  material  in  the 
Press  office  will  he  moved  to  the  News 
and  as  a  newspaper  the  former  will 
cease  to  exist. 

Gr.wite  City,  Mo. — By  a  deal  closed 
last  week,  the  Press  and  Herald  and  the 
(iranite  City  Record  will  be  merged. 
The  Record  Publishing  Co.  bought  the 
interest  of  John  B.  Judd,  owner  of  the 
Press  and  Herald.  The  latter  paper  has 
been  published  about  eight  years  in 
(iranite  and  the  Record  about  three 
years.  John  W.  Cassidy,  editor  of  the 
Press  and  Herald,  will  continue  as  edi¬ 
tor  of  the  new  iiaper,  the  name  of 
which  has  not  been  decided  on. 


Will  Address  Sociological  Conference. 

Speakers  at  the  sixth  annual  Saga¬ 
more  Sociological  Conference,  Saga¬ 
more  Beach,  Mass..  June  20-28,  include 
George  French,  advertising  counsellor, 
Boston ;  Levy  S.  Richard,  editor  the 
Boston  Common  ;  William  C.  Freeman, 
advertising  manager  of  the  Xew  York 
Evening  Mail,  and  .Mfred  X.  McCann, 
advertising  manager  Francis  H.  Leggett 
&  Co.,  New  York.  Geo'ge  W.  Coleman 
is  president  of  the  conference. 

Newspapers  Bring  Result*. 

The  announcement  of  the  new  Lozier 
automobile,  type  72.  model  lffl3,  which 
was  run  simultaneously  in  the  principal 
newspapers  of  the  country,  has  resulted 
in  an  unprecedented  record  of  sales,  ac¬ 
cording  to  branch  houses  and  agents  of 
the  Lozier  Motor  Co. 
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CIRCULATION  CONVENTION  PROGRAM. 

WIDE  RANGE  OF  TOPICS  WILL  BE  DISCUSSED  BY  MANA 
GERS  AT  BALTIMORE  NEXT  WEEK. 


The  International  Circn'.ation  Man¬ 
agers’  Association  will  meet  in  four¬ 
teenth  annual  session  at  Baltimore. 
T uesday,  Wednesday  and  Thur'iday  of 
next  week.  Convention  headquarters 
wi  1  be  at  tlic  Hotel  Hmerson  I'he  com- 
l>lcte  program  follows: 

Tl-F.SI>.\Y  MOKXiNi; — 9  ;3<)  o'clock. 

i\>nven:ion  called  to  order,  roll  call,  ad¬ 
dress  of  welcome  by  Hon.  James  H.  Preston. 
Mayor  of  Baltimore,  and  reports  of  various 
c<tmniittet*s. 

Kcading  and  Piscussion  of  /  af'crs. 

“What  Are  the  Legitimate  (.'liargeable  Kx- 
pensc  on  All  Accounts  to  the  Circulation  De¬ 
partment?”  “What  i*roportion  of  White  Pai^er. 
Ink  and  Transportation  Are  Legitimate  Ex¬ 
pense?”  “What  Account  Is  Taken  Because  of 
the  Extra  Pages  Required  by  Excessive  Adver¬ 
tising?” —  Robert  L.  Mclx*an,  The  Bulletin,  I*hil- 
adelphia,  Pa. 

“Why  Should  a  Circulation  Manager  Have 
.\bsolule  .\uthority  in  the  Matter  of  Starting 
Time  on  All  Editions?” — H.  I..  Starkey,  The 
American,  Chicago,  Ill. 

“What  the  Advantages  of  a  Weekly  or 
Other  IVritHlical  Conferences  by  Head>  of  De¬ 
partments?” — Harry  E.  First.  The  Ein|uirer. 
Cincinnati.  O. 

Tl'ESnW  .\FTERNfH>N — 2:00  u'CLOCK. 

kciiiiing  and  Discussion  o*  Papers. 

“How  Should  the  Circulation  Department 
.\vail  Theniselve*^  of  the  Opportunity  Tliat 
Comes  from  Having  the  Classified  Business?” 
— Walter  M.  Inman,  The  Daily  News,  Chicago, 

in. 

“W  hat  Is  the  Best  and  Most  I'ractical  Man¬ 
ner  of  Supplying  Newsboys  for  Street  Sales?” 
— H.  Solomon  Free  Press,  Milwaukee,  W’is. 

“The  Best  W*ay  to  Build  I’p  and  Maintain 
.\gencies  in  Outside  Towns  W'ithin  a  Radius 
of  Fifty  to  ^'eventy•five  — J.  M.  Schmid, 

The  News,  lndiana}>olis.  Ind. 

“The  Best  Premium  Plan?  One  for  W'hich 
the  Premium  Is  Paid  for  Outright,  or  One 
Where  the  W’eekly  Instalment  Plan  Is  I'sed? 
The  Best  Way  lo  Cse  Premiums,  and  W’hat  Are 
the  Best  Premiums  to  Be  Used?” — Louis  H.  Du¬ 
pont.  The  Tennesseean  and  American,  Nash¬ 
ville,  Tcnn.  _ _ 


“How  to  Elimi’'ate  Needle&s  Kxi>ense.  or 
Closing  the  Leaks  in  the  Circulation  Depart¬ 
ment.” —  I*.  P.  Rutherford,  The  Record.  Phila¬ 
delphia,  Pa. 

“The  Injustice  of  an  Increase  in  Second 
Class  postal  rates.:  Why  Such  an  Increase 
Should  -Not  Be.“  “Is  Second  Class  Matter  a 
Burden,  or  Ih»es  It  Create  the  Profitable  Re¬ 
turns  from  First  Class  Matter?”  “What  Effect 
Would  It  Have  to  Require  Payment  on  All 
County  .Mail?” — <1.  E.  Johnson.  The  Courier- 
Journal.  Louisville,  Ky. 

ROUND  TABl.E  T.KLKS. 

I.  C.  Stars.  Times,  Davenport,  la.,  talkmas- 
ter.  “Dftice  Owned.  House  to  House  Carrier 
Service.” 

D.  W.  Beardsley,  Inter-Ocean,  Chicago,  Ill., 
lalkma-ttr.  “Cnion  Mail  KiHim-:  How  to  Con- 
trf.l  Thtm?“ 

R.  1.  Corrigan,  The  Star,  Indianapolis,  Ind., 
talkma-ter.  “Farmed-out  City  Circulation:  How¬ 
to  Control  It?” 

R.  S.  Weir,  Journal,  Detroit  Mich.,  talkmas- 
ter.  “Predati.'g  .-^ecuriiig  the  Maximum  Re¬ 
turns.” 

T.  J.  Kavanaugh.  Daily  Journal,  Dayton.  O., 
lalkinaster. — “Collections  on  Office  Owned  Car¬ 
rier  Service:  By  Carriers  or  Collectors?” 

W.  II.  Harrington.  (ilobe-Democrat,  St.  Louis, 
Mo.,  taikmasier. — “Comic  ami  Magazine  Sup- 
pleine  Is  ” 

I-'.  .\,  Ri.>dinan  editor  the  Oftici.il  Bulletin,  To¬ 
ledo.  O.,  talkma‘«ter.-“  “The  Official  Bulletin.” 

TALKMASTERS. 

I‘'rank  (i.  Hay,  Chronicle,  Houston.  Tex. 

W.  J.  Irwin.  (»Iobe.  Toronto,  Canada. 

J.  L.  Ku'-seli.  (  leveland,  O. 

Tames  R.  Henderson.  Gazette,  Montreal,  Can. 

Frank  L.  Frugo.:c,  Bollettino  Della  Sera. 
New  V(»rk. 

Jamej.  T..  Farley.  North  American,  Philadel¬ 
phia.  Pa. 

W  EDNESDAY  MORNING — o'CLOCK. 

Unfinished  business,  commit'ee  reports  and 
action  and  rei>ort  of  the  Committee  on  Bydaws 
and  Constitutitm. 

ll  'K)  o’clock. 

Addresses  b\  Local  I'ubltslicrs. 

“How  Is  ('ountrv  Circulation  Best  Secured 
and  Maintained:  By  Mail  or  by  .\gent?” — D. 
C.  Frame.  The  News,  Cleveland.  O. 

“W'hat  I«  the  Best  Plan  to  Pursue  in  Bring¬ 
ing  .\bout  Co-operation  Between  the  Competing 
.Newspapers  of  a  City  or  Town  to  the  End  That 
Abuses  of  .Ml  Kinds  May  Be  Regulated  and 
Prevented?  That  News ’.'Vgents,  Newsboys  So¬ 
licitors  and  Other  Employes  of  a  Newspaper 
May  Be  Kept  W’ithin  the  Proper  Bounds  and 
Produce  the  Best  Results  for  the  Money  Ex¬ 
pended?” — A.  G.  Lincoln,  Post-Dispatch,  St. 
Louis.  Mo. 

“The  (*«ninon  Plan  in  Securing  Circulation 
Both  by  .Mail  and  Through  .\gents  and  Carriers. 
Can  the  Energy  Employed  by  a  Circulation 
Managtr  in  Selh  'g  Tons  of  Merchandise  Under 
the_Coupy»n  Plan  Be  Used  to  Better  Advantage 
in  .Securing  I-arger  Returns  and  More  Perma¬ 
nent  Circulation  V’ — E.  P.  Hopwood.  Oregonian 
and  Telegram.  Portland,  Ore. 

“Voting  Contests:  Are  They  W’orth  the 
t  andle?  W’hat  Is  the  Actual  Result  in  the  Way 
t»f  Permanent  Circulation?” — J.  T.  Toler,  Con- 
.stitiition.  .-Vtlanta,  Ga. 

“The  Be«it  Manner  of  Newspaper  Canvassing? 
The  Most  Successful  Method?  How  Can  a 
Canvasser  Reach  the  People?” — Sidney  D. 
Long  The  Eagle,  W’ichita,  Kan. 

“’The  Best  Plan  in  Soliciting  Subscriptions 
by  Mail.  How  to  Obtain  List  of  Names  for 
Sample  Purposes  and  the  Follow  up  Svstem?” 
— W’m.  J.  Darby,  Mail  and  Empire,  Toronto, 
Canada. 

WEDNESDAY  AFTF.RN<X>N — 2  ;nO  o’cLOCK. 

Reading  and  Discussion  o^  Papers. 

“What  .'^teps  Can  This  .Association  Take 
Loi>king  to  the  .Mxdishment  of  the  Use  of  All 
Fremium'i  in  the  ('itv  and  on  All  Other  Circu¬ 
lation^  Work’”  “What  Woul<l  lie  the  Result 
and  Effect  if  All  Newspapers  Discontinued  the 
Use  of  Premiums?” — (».  R.  Mu'dy.  The  In¬ 
quirer.  Philadelphia.  Pa. 

“How  1  Handled  the  Biggest  News  Sensation 
of  the  Century,  the  Appalling  Titanic  Catas¬ 
trophe.”  J.  E.  Broadfoot.  The  Herald,  Wash- 
ing*on.  D.  C. 

“How  to  fJet  Out  a  Sporting  Edition.” — C. 
H.  Moiz,  Times-Star,  Cincinnati,  O. 

“How  I  a  Circulation  Manager.  Would  Pub¬ 
lish  a  Newspaper,  and  W’hat  Its  Contents  W’ould 
Be.”  W’m.  L.  .Argue,  The  Star,  Toronto,  Can. 

“Editorial  INdicy  and  Its  Effect  on  Circula¬ 
tion.*’  1.  C.  Wilmouth.  The  Herald,  El  Paso, 
Tex. 

“The  Saving  of  a  Dis«atisfic<l  Reader  for  One 
('ause  or  .\nother:  Its  Influence  oi  the  Circula¬ 
tion  Force  Making  for  the  Spirit  of  Excellence 
in  Delivery  and  Perfection  in  the  News.”  —  E.  S 
Doh-on.  The  News-Trihu''e.  Detr«»il.  Mich. 

Till  RSPAY  MORNING  o’cLOCK. 

CommittiN*  reptmts  unfini>hed  business,  new 
hu-iness  and  reading  and  discussion  of  papers. 

^‘What  Is  the  I.imit  to  a  rrofitahle  Circula- 
lion?”-  C.  Booth.  Eve'ing  Wisconsin,  Mil¬ 
waukee.  Wi*.. 

“H«>w  to  Make  Membership  in  the  1.  C.  M.  .A 
of  a  More  Material  Value  ami  Maintain  the  In¬ 
terest  Throughout  the  Year?”  W’m.  J.  Little, 
The  Star,  Montreal,  Cana<la. 

“W'lint  Should  Be  the  Relation  Between  the 
Editorial  and  Circulation  Departments  of  a 
Newsp.-j|ier?” — A.  E.  MacKinn»»n.  The  World, 
New  Ytmk. 

Tilt  RSPSY  AFTERNOON  —  2  :30  o'CLOCK. 

Election  of  officers,  selection  of  next  meeting 
place,  unfinished  business.  Adjournment. 

QUESTIONS  AND  ANSWERS. 

“What  Is  the  Best  W'ay  to  Get  New  Busi¬ 
ness?” — Joseph  H.  Lackey,  Banner,  Nashville, 
Tenn. 


“How  to  Get  the  Best  Men  for  CircuIaMon 
W’ork?” — Charles  Newman.  Eagle.  Brooklyn, 
N.  Y. 

*‘How  to  (let  the  Best  Results  from  News¬ 
boys?” — M.  J.  Donovan,  Telegraph.  Philadel¬ 
phia,  Pa. 

‘T)i>cs  the  Distribution  of  Sample  Copies 
Create  Sufficient  New  Business  to  justify  the 
Expense?” — F.  S.  Stone,  Citizen,  Brooklyn, 
N.  Y. 

“W’hat  Is  the  Relative  Value  of  .Street  Car 
and  Home  Circulation?” — H.  V.  Bonar,  Times. 
Louisville.  Ky. 

“Building  and  Retaining  Nev^spaper  Circu¬ 
lation.”— James  B.  Coulson,  Eveni.^g  Post, 
Worcester,  Mass. 

“How  Can  Real  Estate  Be  U>ed  as  a  Pre¬ 
mium  in  Securing  C'irculalion  ?”- -Chas.  F. 
llansche  The  Evening  Post,  Chicago,  III. 

“.\re  Newsjiaper  Solicitors’  Unions  and  Car¬ 
riers*  I’nions  Practical?” — L.  L.  Ricketts,  Daily 
(.  npital,  Des  Moines,  la. 

“What  System  (‘an  Be  Used  in^  Following 
Call-backs  and  Outs  in  a  Soliciting  Campaign?” 
—  H.  (j.  Zimmerma.T,  News-Times,  South  Bend, 
Ind. 

”W  liat  Is  a  Fair  Price  for  the  Sunday  Edi¬ 
tion?  W’ould  It  Be  Possible  to  Charge  Suffi¬ 
cient  to  Make  It  Necessary  for  a  Dealer  to 
Sell  the  Sunday  Paper  for  More  Than  ^  Five 
Cents  Per  Copy?” — W’.  A.  ElliiUt,  Union, 
Jacksonville.  Fla. 

“The  Best  Plan  and  Arrangement  for  the 
Elimination  of  AH  Complaints  .Against  the 
Mail  Room  as  to  the  Labeling  of  Papers,  Label¬ 
ing  of  Mail  Sacks  and  Marking  of  Agents’ 
Packages,  etc.” — Leslie  E.  Neafie,  Blade,  To¬ 
ledo,  O. 

“What  Is  the  Best  Plan  to  Follow  in  Caring 
for  ('omplaints  on  .Vccoiint  of  Carrier  Service, 
Meaning  City  Delivery  Through  Carriers,  also 
City  .Agencies?”  E.  I.  Cull,  The  Journal,  Mil 
waukee.  W’is. 

“What  Effect  Has  the  I’redating  of  a  News- 
|»ai»er  in  the  Securing  of  Mail  Subscriptions? 
W’hai  Disadvantages  and  Loss  to  the  Pap’br 
That  Does  Not  Predate  W  hen  in  Competition 
with  a  Predated  Publication?” — M.  Levy,  The 
Post  Cincinnati,  G. 

“W’hat  Is  the  Proper  Basis  Upon  W’hich 
City  and  Country  Circulation  Should  be 
Charged  and  the  Rate  Per  ('opy?” — Robert  L. 
McLean.  Telegraph.  Harrisburg,  Fa. 

“What  Is  the  Shortest  Time  That  a  Rural 
Route  or  Country  Subscription  Should  Be 
Taken  in  Order  to  Induce  Renewal  Subscrip- 
tio'^s?” — O.  L.  Mead,  News,  Dayton,  O. 

“W’hat  Is  the  Proper  Metho<l  and  Svstem  of 
Handling  Rural  Route  and  Mail  Subscrijp- 
tions?” — Hugh  -\.  Akin.  Citizen.  Columbus,  O. 

“What  Is  the  Best  Plan  to  Follow  in  Order 
to  Have  the  Newsbojs  Shout  the  S|>ecial  Feat¬ 
ures  on  the  Street  ('orners?" — Fred  1.  Cook 
Truth.  Scranton,  Pa. 

“Are  Free  C'opies  to  Railroad,  Express  and 
Street  Car  Employes  W’orth  W'hilc  and  Neces¬ 
sary?” — Max  Anncnberg,  Tribune,  Chicago,  Ill. 

“The  Best  Plan  for  Renewing  Expiration 
Subscriptions  avl  the  Results  to  Be  Obtained?” 
— C.  F.  Brann,  News,  Des  Moines,  la. 

“.\  I’age  of  Color  Daily.  Is  It  Worth 
While?” — O.  D.  Wolf,  Journal  Topeka.  Kan. 

“What  Is  the  Be>t  Mail  Circulation  Con- 
— L.  J.  \'an  Laeys.  (  apper  Publications. 
Topeka.  Kan. 

“Should  a  Daily  Newspaficr  Pay  the  Same 
Postal  Rales  as  Magizines?” — Jacob  Ginsburg. 
Jewish  Morning  Journal.  Philadelphia.  Pa. 

“What  Arc  the  Relative  Returns  from  Sub¬ 
scription  .\gencies,  Club  Raisers  and  Postmas¬ 
ters?” —  Roy  Hatton.  Free  Press.  Detroit  Mich. 

“W'hat  Are  the  Best  Plans  and  Forms  to  Use 
in  Cari'g  for  Delayed  and  Undelivered  Papers 
by  the  Post  (dffice  or  Express  to  Mail  Subscrib¬ 
ers  or  Agents?”-- Hugh  .Arthur,  The  Post, 
Pittsburgh.  Pa. 

“.\s  lo  Shipping  Parts  of  Sunday  Newspa¬ 
pers,  the  Earlv  Sections,  to  a  Newsdealer  and 
the  Saving  Thereby  in  the  Cost  of  Stuffing, 

!  Sufficient  Advantage  to  Overcome  the  Disan- 
vaitage  or  Influence  in  the  Predating  of  the 
Sections.” — Fred  AL  McClure,  Plaindealer, 
Cleveland  O. 

“Is  It  Proper  to  Predate  a  Paper?”- -G.  A. 
Disher,  ('itizen,  Ottawa,  Canada. 

“Would  It  He  .Advisable  to  Increase  the  Re 
tail  Price  of  the  One-Cent  Daily  in  the  Event 
of  an  I  crease  in  the  Second  Class  Mail  Rate?” 
— W’.  F.  Herron.  fiazette-Times.  Pittsburg,  Pa. 

“W’hat  Sort  of  Service  Do  .Automobiles  Give 
During  the  Winter  Months  in  the  Northern 
Cities?”— -Clarence  Eyster,  Star,  Peoria,  Ill. 

“What  T^oes  It  .Avail  to  Grant  the  Return 
Privilege?” — W’m.  Elder,  Evening  Telegram 
Toronto,  Can. 

“W’hat  Is  the  Best  Plan  to  Secure  Prompt 
and  Regular  Payments  from  Foreign  News 
Agents  in  Metropolitan  and  Seashore  Cities?” 
— C.  AI.  Gunnison,  Post,  Denver,  Colo. 

“The  Best  Manner  of  Selling  Papers  in  Small 
Country  Towns:  W’hether  by  Independent 
Agents  or  by  Employed  ('arriers?” — E.  R. 
Ragan,  Evening  News,  Springfield,  Ill. 

“How  Increase  Newsstand  .Sales?” — Daniel 
N’icnll,  The  Evening  Alail,  New  York,  N.  Y. 


Brooklyn  Scribes  Organize. 

Hrooklyn  t:cwspapers  men  lo  the  num¬ 
ber  of  twenty  met  on  last  Tuesday  and 
organized  the  Brooklyn  Press  Gub. 
Officers  were  elected  as  follows :  Wal¬ 
ter  Oeslreichcr,  president;  Francis  H. 
!>ean,  vice-president ;  Theodore  M. 
Stitt,  secretary;  Edward  Riis,  financial 
secretary ;  Douglas  Griesemer,  treas¬ 
urer;  F.  Carter  Childs,  Eric  Palmer, 
Richardson  Webster  and  Clarence  Hebb, 
members  of  the  Board  of  Governors. 
Quarte-s  have  been  secured  in  Xevins 
street,  near  Fulton. 


TopeKa 
Dailx  Capital 

delivers  by  carrier  in  Topeka  (a  city  of 
50,000)  more  than  9,200  every  day, 
and  has  a  total  circulation  in  excess  of 
33,500.  It  guarantees  advertisers  a 
larger  local  circulation  than  any  other 
Topeka  newspaper,  and  a  larger  Kan¬ 
sas  circulation  than  any  other  Kansas 
daily. 


TOPEK\.  KANS.  PublUher. 

W.  T.  Laing.  Fialiron  Bldg,,  New  York 


J.  C.  Feeley,  Hartlord  Bldg.,  Chicago 


The  Evening  Post 

PORTLAND,  ME. 

“The  People’s  Paper” 

During  the  next  thirty  days  will  cover 
every  home  in  Portland,  South  Portland 
and  Westbrook. 

Maine’s  only  Penny  Paper 

PERRY  LUKENS.  JR  .  GEO  L.  McFARLAND, 
Tribune  Bldg.,  New  York  Boyre  Bldg.,  Chicago 
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“  Quantity— Quality  ** 

Six  Little  Stories  of  Leadership 

The  month  of  May,  1912,  compared  with’ May,  1911 

1.  TOTAL  ADVERTISING  LEADERSHIP.-In  Total  Advertising 
the  AMERICAN  romped  away  ahead  of  its  competitors  in  GAINS, 
as  the  following  figures  show : 

MORNING  and  SUNDAY  AMERICAN  Gained  77,630  Lines 
Morning  and  Sunday  World  Gained  4,792  Lines 

Morning  and  Sunday  Herald  Gained  3,472  Lines 


2.  DRY  GOODS  ADVERTISING  LEADERSHIP.  -  AMERICAN 
gained  51,544  lines  of  Dry  Goods  advertising,  leading  all  other 
Morning  Newspapers  in  gains. 


3.  FINANCIAL  ADVERTISING  LEADERSHIP.-In  Financial  Ad¬ 
vertising  both  the  World  and  the  Herald  lost,  while  the  AMERICAN 
made  the  healthy  gain  of  20%. 


4.  AMUSEMENT  ADVERTISING  LEADERSHIP.  -  AMERICAN 
gained  more  Amusement  Advertising  than  all  other  Morning  and 
Sunday  Newspapers  combined. 


5.  HIGH  CLASS  HOTEL  AND  RESTAURANT  ADVERTIS¬ 
ING  LEADERSHIP. — AMERICAN  gained  15,529  lines  of  Hotel 
and  Restaurant  Advertising  —  more  than  all  other  Morning  and 
Sunday  Newspapers  combined. 


6.  MISCELLANEOUS  ADVERTISING  LEADERSHIP.  -  (Mostly 
High  Class  “  Foreign.”)  AMERICAN  gained  8,614  lines  while  every 
other  Morning  and  Sunday  Newspaper  lost. 

Figures  compiled  by  Statistical  Department  New  York  Evening  Post 


Advertising  That  Pays  Grows 
Advertising  That  Grows  Pays 
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BACK  FROM  THE  SOUTH 


New  Yorkers  Arrive  Home  from  Dal¬ 
les  Convention — Notes  by  the  Way 
— Marcellus  Foster’s  Dinner  to  Vis¬ 
itors — Some  Drinks  That  Appealed 
to  Northern  Palates — Quaint  Old 
New  Orleans — The  Voyage  North. 
The  N’ew  York  delegates  to  the  .Asso¬ 
ciated  .Advertising  Clubs  of  Americ.a 
convention  at  Dallas  arrived  home 
Monday  morning  on  the  Stmthern  Pa¬ 
cific  steamship  Creole  after  a  pleasant 
voyage  of  five  days  from  New  Orleans. 
President  and  Airs.  George  W .  Cole¬ 
man,  of  Boston,  were  also  passengers  of 
the  same  vessel.  The  delegates  were  a 
bronzed  and  healthy-looking  lot  of  men 
and  women  as  they  stepped  ashore.  Xo 
one  had  been  sick  during  the  trip,  as 
the  weather  had  l)een  clear  all  the  way 
up.  .As  they  separated  there  were  many 
hearty  handshakes  and  many  e.xpres- 
sie)ns  of  regret  that  the  end  of  a  most 
delightful  companionship  of  two  weeks 
had  come. 

Xo  city  that  we  visited  during  our 
thousand-mile  trip  through  the  heart  of 
Tc.xas  gave  us  a  better  welcome  than 
Houston,  and  none  made  a  deeper  im¬ 
pression  upon  us.  Houston  is  a  great 
distributing  point  for  this  part  of  the 
Southwest  territory.  Its  clubs  have  a 
metropolitan  air,  its  snappy-looking 
shops  contain  as  excellent  a  selection  of 
giHids  as  can  he  fouiiil  in  the  Kast,  and 
its  citizens  are  of  the  aggressive  and 
progressive  sort. 

One  of  the  most  pleasing  incidents  of 
our  day  at  Houston  was  a  dinner  given 
hy  Marcellus  K.  Foster,  publisher  and 
editor  of  the  Chronicle,  to  a  nuinlH-r  of 
the  members  of  the  Xew  Y»)rk  delegates 
at  the  Houston  Club,  located  on  the  top 
flo»ir  of  the  Chronicle  building.  Covers 
were  laid  for  twenty-live  and  I  am  su’e 
that  1  voice  the  opinion  of  evervonc 
present  when  1  .say  that  from  a  gastro¬ 
nomic  point  of  view  the  dinner  vs  as  the 
best  we  hail  had  in  Texas  Our  only 
complaint  w  as  that  we  did  not  have  time 
to  do  it  full  justice,  because  we  were 
obliged  to  leave  at  6.30  to  take  our  train 
for  Xew  Orleans. 

fKRT.MXIXC  TO  MINT  Jl  l.Kl'S. 

It  was  at  this  dinner  that  some  of  the 
visitors  drank  their  first  genuine  mint 
juleps.  The  day  was  very  warm  and 
the  julep  seemed  to  strike  the  right 
spot  in  our  thirsty  throats.  It  was  here 
that  we  learned  that  to  drink  one  of 
these  delicious  iK-verages  through  a 
straw  is  not  considered  good  form  hy 
the  Texans.  In  fact,  the  man  who  does 
so  is  put  down  as  a  bungler  or  as  lack¬ 
ing  in  that  fine  (piality  of  discernment 
thtit  characterizes  the  wise  and  appre¬ 
ciative  gentlemen  of  the  world. 

The  only  way  to  get  the  full  benefit 
of  the  julep  is  to  bury  your  nose  in  the 
sprigs  of  fresh  mint  that  crown  the 
glass  and,  opening  your  lips,  allow  the 
delicious  compound  to  trickle  slowly 
down  your  throat.  The  mint  julep  is 
not  a  bar  drink.  It  is  not  to  lie  swal¬ 
lowed  in  a  gulp  like  whisky,  or  two 
gulps  like  a  glass  of  beer,  but  to  be 
sipped  like  nectar  or  rare  old  wine,  so 
that  the  palate  will  get  the  full  benefit 
of  every  drop. 

GETTI.NC  IT.S  FL  IJ,  \  AI.l'E. 

In  order  to  enjoy  a  julep  to  the  full 
you  ought  to  sit  on  the  veranda  of  one 
of  those  old-fashioned,  umbrageous 
Southern  mansions  with  its  master  as 
your  host,  with  nothing  else  to  do  for 
several  hours  but  listen  to  his  stories  of 
love  and  a'dventure  while  you  look  out 
across  the  fields  of  growing  cotton  and 
sip  the  fragrant  beverage. 

Marcellus  Foster  is  entitled  to  be  re¬ 
garded  as  one  of  the  foremost  journal¬ 
ists  of  Texas.  He  has  made  the  Chron¬ 


icle  a  tower  of  strength  in  its  territory 
and  its  editorial  page  i.s  widely  quoted. 
Mr.  Foster  worked  so  hard  in  develop¬ 
ing  tlie  property  that  a  short  time  ago 
his  health  broke  down  and  he  was  com¬ 
pelled  to  take  several  months'  rest.  He 
lias  now  nearly  recovered,  but.  listening 
to  the  advice  of  his  physician,  he  has 
decided  to  take  a  trip  abroad  in  order 
to  make  his  restoration  complete. 

In  \V.  L.  Halstead,  his  business  man¬ 
ager.  Mr.  Foster  has  an  exceedingly  able 
lieutenant.  Mr.  Halstead  is  not  only  a 
first-class  executive,  but  he  possesses 
initiative  and  originality — two  qualities 
that  are  indispensable  in  a  successful 
newspaper  man. 

r.VRTY  liRE.VKS  IT. 

.\t  Houston  the  party  of  delegates 
Itroke  up.  Those  living  in  the  Middle 
West  and  some  from  the  Xorth  .Atlantic 
States  returned  by  night  trains  to  Dal¬ 
las.  from  which  point  they  took  their 
departure  the  next  day  for  their  several 
homes.  .A  few  of  the  members  of  the 
Xew  York  delegation,  including  Mr. 
and  Mrs.  Leroy  Fairman.  Herbert  S. 
Houston  and  Richard  H.  Waldo,  started 
for  the  Xorth  by  rail.  The  remaining 
twenty-eight  climlied  into  their  special 
steel  rullman  cars  and  we"e  soon  on 
their  way  to  Xew  Orleans,  where  they 
were  to  take  the  steamship  for  Xew 
York. 

When  we  ojicned  our  eyes  Tuesday 
morning  and  pushed  up  the  curtains  of 
our  berths  we  found  that  vve  were  run¬ 
ning  th'ough  a  tiooded  district.  For¬ 
tunately  the  railroad  bed  was  high 
enough  to  allow  the  train  to  pass  through 
in  safety.  On  both  sides  of  the  track 
for  several  miles  were  submerged  fields 
with  growing  corn  sticking  a  few  inches 
above  tbe  flood.  Houses  and  barns  by 
tbe  score  stood  up  to  their  eaves  in 
Mate".  In  many  cases  while  the  lower 
stories  were  under  water  the  upper 
floors  were  still  occupied  by  the  owner's 
family. 

I.X  TIIK  Fl.l  OUU)  I  OfXTRV. 

Broad  rivers  of  rushing  water  flowed 
through  the  streets  of  the  villages  and 
people  made  their  way  about  in  dugouts. 
boats  and  rafts.  In  one  jilace  a  cow 
and  her  calf  were  making  themselves 
comfortable  on  a  ten-foot  platform  that 
had  been  erected  for  their  accommoda¬ 
tion.  .\  grocery  store  was  doing  busi¬ 
ness  under  great  difficulties.  The  water 
was  up  to  within  a  few  inches  of  the 
floor  and  the  only  way  customers  cotil  1 
rv  eh  it  was  by  boat.  .As  we  rushed  by 
a  man  witb  a  jug  of  molasses,  or  other 
wet  giMMls.  came  to  the  door  of  the 
store  and,  climbing  into  his  boat,  started 
for  home.  In  some  places  towns  had 
been  entirely  abandoned.  Churches. 
hoU'es.  stores  and  factories  were  so 
nearly  submerged  that  only  their  roofs 
Could  be  seen  alnive  the  rushing  waters. 

Our  train  was  two  hours  and  a  half 
late  in  a'riving  at  Xew  Orleans.  .As 
there  was  no  diner  attached  we  were 
unable  to  get  anything  to  eat  until  after 
we  had  established  ourselves  at  the 
Grtinewald  Hotel  in  the  Crescent  City 
.\  bunch  of  tight  of  us  lost  no  time  in 
making  our  way  to  Rogue's  restaurant  in 
the  old  French  quarter  for  breakfast. 
Thousands  of  people  who  have  never 
visited  Xew  Orleans  have  heard  of 
Begue's.  It  is  located  in  an  unpreten¬ 
tious  and  rather  common-looking  build¬ 
ing  over  a  saloon.  Its  walls  are  hung 
iCoutinneJ  nii  foOf  lA-l 


HOW  MUCH  DID  YOU  LOSE 
LAST  YEAR  ? 

This  may  seem  to  you  an  impertinent  question,  but  it  is  a  very  pertinent  one,  and  we 
ai»k  it  in  good  faith. 

In  order  to  know  absolutely  the  condition  of  your  business,  how  much  you  lose,  or 
how  much  you  gain,  it  is  necessary  that  the  principles  underlying  your  accounting  and 
manufacturing  methods  should  be  sound  and  adequate.  Your  enterprise  should  yield  a 
return  commensurate  with  the  amount  of  capital  invested.  You  want  to  get  the  best 
possible  results  out  of  your  business,  and  unless  your  accounting  methods  permit  of  a 
thorough  diagnosis  of  your  business  you  cannot  be  sure  that  you  are  doing  this. 

By  having  an  analysis  of  the  operations  of  every  department  always  before  you  in 
compact  and  comprehensive  form  you  are  able  to  keep  your  finger  constantly  on  the 
pulse  of  your  business.  This  enables  you  to  note  any  leakages  or  possible  economies. 

As  newspaper  auditors  and  systematiaers  we  are  prepared  to  audit  your  accounts  and 
to  investigate  and  systematize  your  entire  office  and  plant,  giving  special  attention  to  the 
manufacturing  cost.  Our  methods  arc  sound  and  practical,  and  will  save  money  and 
create  a  high  standard  of  efficiency  in  your  business  organization. 

Your  publication  can  be  made  to  pay  you  an  adequate  return,  and  if  you  will  give 
us  permission  to  go  into  the  subject  with  you  in  detail,  we  are  confident  of  being  able 
to  show  you  how  it  can  be  done. 

PUBLISHERS’  SPECIALTY  COMPANY 
Newspaper  Auditors  and  Systematizers 
716  Chestnut  Street  PHILADELPHIA 


The  I'lorida  I’rcss  .Assuciation  will 
meet  in  annual  session  in  tin*  eity  of 
I’alatka,  June  IflTJ. 
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The  Best  Comic  Strip 
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Furnished  in  7  or  8 
column  size 

New  York  World  Syndicate 

Room  1104  Pulitzer  Building 
NEW  YORK 
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Today 

“By  United  Press” 

General  Office  : 
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QlWm.L  Betts  Co. 
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NEW  YORK  CITY,  N.  Y. 

Newspaper 
Contest  Experts 


Leading  Newspapers, 
Publishers  and  Printers 
use  Paasche  Air  Brushes 

in  their  studios  with  remarkable 
success. 

An  Air  Brush  Outfit  will  in¬ 
crease  your  efficiency  and  fur¬ 
nish  artistic  effects  not  possible 
by  any  other  process. 

Write  for  catalog  of  illustra¬ 
tors*,  artists’  and  designers*  air 
brushes  and  air  brush  outfits. 

Paasche  Air  Brush  Co. 

Manufacturers 

604-B  Blue  Island  Avenue 
CHICAGO,  ILL. 
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Abe  Martin 

This  is  but  one  of  a  score  of  famous 
**.\dams  Features”  tlial  are  building 
cii  dilation  in  the  successful  papers 
of  .Xmerica.  Write  or  wire  to-day 
for  nricts  and  sample  sets  to 

Adams  Features  '“"“a-. 
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^  Write  for  detail*,  etc..  Room  S3,  23  PARK  ROW,  NEW  YORK 

June  8,  1912. 


THE  EDITOR  AND  PUBLISHER. 


CANADIAN  PRESS  AT  OTTAWA. 

Editor*^  of  the  Dominion  Ditcutt 

Live  Topics  at  Annual  Meeting. 

More  than  2<MI  editors  and  pnl)lislicrs 
attended  the  lifty-fourth  annual  conven¬ 
tion  of  the  Canadian  Press  Association 
at  Ottawa  Thursday  and  I’Viday  of  this 
week.  According  to  tliose  in  attend¬ 
ance  the  ineetinK  was  the  most  profitable 
in  the  history  of  the  Dominion  press. 

Such  topics  as  the  advisability  of  ac¬ 
cepting  advertisements  of  intoxicating 
liquors  or  political  advertising  that  is 
contrary  to  the  editorial  policy  of  the 
oaper ;  the  effect  of  too  close  adherence 
to  party  platforms  an<l  principles;  the 
effect  of  controversies  between  news¬ 
papers;  the  advertising  of  advertising, 
and  others  relating  to  the  management 
and  production  of  a  newspaper  were  dis¬ 
cussed  by  the  foremost  publishers  of 
Canada. 

In  an  address  on  ‘’'I'he  Newspaper  of 
I'o-Day,”  Don  C.  Seitz,  business  man¬ 
ager  of  the  New  York  World,  told  how 
the  newspapers  of  the  United  States  are 
meeting  the  efforts  of  some  individuals 
and  firms  of  that  country  to  secure  free 
publicity  for  tbeir  products  by  the  pub¬ 
lication  of  “pufts.” 

Kditorial  problems  were  given  special 
attention,  and  the  members  discussed 
such  questions  as  the  independence  of 
the  press,  the  influence  of  editorial  policy 
on  the  news,  the  relations  between  po¬ 
litical  leaders  and  newspapers,  the  rela¬ 
tive  value  of  local  and  political  or  gen¬ 
eral  editorials,  the  value  of  such  de¬ 
partments  as  serial  stories  and  children’s 
corners  and  the  newspapers  as  a  factor 
in  the  development  of  its  constituency 
and  country. 

The  city  of  Ottawa  tendered  a  ban¬ 
quet  to  the  visiting  editors  on  Thursday 
evening  at  the  new  Chateau  Laurier. 

CLUBS  AND  ASSOCIATIONS. 

The  California  Press  .Association,  in 
session  at  Shasta  Springs  last  week, 
elected  officers  as  follows :  President, 
Friend  W.  Richardson,  of  Berkeley  and 
Sacramento;  vice-president,  R.  C.  Har- 
bison,  Fresno;  treasurer,  Duncan  Mc¬ 
Pherson,  Santa  Cruz ;  secretary,  Oran 
•A.  King. 

The  annual  meeting  of  the  Long  Is¬ 
land  Press  .Association  was  held  at 
Carden  City  last  week.  The  old  officers 
were  re-elected  as  follows :  President, 
Henry  A.  Reeves,  Greenport;  first 
vice-president,  Michael  Pette,  Jamaica; 
second  vice-president,  Walter  S.  F'un- 
nell.  Brooklyn ;  third  vice-president. 
Smith  F.  Pearsall,  Freeport;  secretary, 
.Archer  B.  Wallace,  Rockville  Centre ; 
treasurer,  Lemuel  B.  Green,  Patchogue. 
A  number  of  names  were  added  to  the 
membership  roll  and  more  applications 
arc  in  the  hands  of  the  secretary. 

Alore  than  one  hundred  attended  the 
annual  excursion  around  the  bay  of  the 
San  Francisco  Press  Club  last  week. 
The  trip  included  a  visit  to  Hunter’s 
Point,  the  south  water  front,  W'ine- 
haven,  where  lunch  was  served ;  points 
of  interest  in  the  north  bay  and  return 
through  Raccoon  Straits,  passing  Bel¬ 
vedere,  Sausalito  and  across  the  Golden 
Gate.  Burr  McIntosh  was  the  master 
of  ceremonies.  After  the  excursion  a 
dinner  was  served  at  the  club. 

The  annu.al  meeting  of  the  Missouri 
Press  .Association  will  be  held  at  Han¬ 
nibal.  Aug.  20  to  21  inclusive.  The  as¬ 
sociation  has  300  members,  and  a  full 
attendance  is  expected.  E.  L.  Purcell, 
editor  of  the  Fredericktown  News,  is 
president  and  J.  Kelly  Pool,  editor  of 
the  Centralia  Courier,  is  corresponding 
secretary. 


“Adams  Features” 

Get  Circulation 
and  Hold  it 

It  is  a  far  greater  economy  and  the  very  largest  business  sense,  in  the  building 
of  a  great  newspaper,  to  omit  the  unimportant  news  of  the  day,  and  substitute  strong, 
daily  features.  The  “Adams  Features”  are  the  most  widely  used  and  popular  of 
all  small  features,  for  the  reason  that  they  are  what  the  people  like  and  want.  They 
gel  circulation  and  they  ^eep  it.  We  are  always  adding  new  “stars’’  as  fast  as 
they  appear.  The  wisest  thing  you  can  do  is  to  start  one  or  more  “Adams  Features” 
as  quickly  as  you  can  get  a  wire  to  us. 

A  Few  Famous  “Adams  Features" 


Walt  Maaon 
George  Fitch 
Ruth  Cameron 
Howard  Rann 


“Abe  Martin” 

Earl  Derr  Biggera 
Edith  Havens 
“  Zimmie  ” 


Kin  Hubbard,  etc. 

Brand  New ! 

How  to  Increase  the  Reading  of  Your 
Advertisements — and  Guarantee 
Results  to  Your  Advertisers 
through  the 

Hamilton  Space 

Merchandising  Service 

Here  is  an  absolutely  new  feature  in  the  newspaper  world.  It  differs  from  all 
others,  in  that  you  get  money  returns  that  are  immejiale — visible — bigf 

This  feature  shot  the  Display  Advertising  of  a  great  Chicago  daily  upward  eight 
columns  the  first  time  it  ran,  and  sixteen  columns  the  second.  Each  succeeding  issue 
shows  a  healthy,  normal  increase.  This,  in  the  face  of  the  terrific  competition  in  the 
Chicago  field.  Think  of  it  I 

Behind  this  feature  lies  a  master  sales  plan — simple  but  wonderfully  effective  in 
flooding  a  newspaper  with  display  advertising.  This  plan  was  created  and  this  feature 
is  written  by  a  man  who  is  said  to  have  received  the  highest  salary  ever  paid  an  ad- 
veitising  copy  writer,  Mr.  j.  R.  Hamilton,  former  Advertising  Manager  of  the 
great  Wanamaker  Store  at  Philadelphia,  Rothschild's  of  Chicago,  Prager’s  of  San 
Francisco — now  Advertising  and  Sales  Expert,  Chicago. 

Publishers  and  their  Advertising  Managers  pronounce  Mr.  Hamilton’s  plan  the 
most  productive  method  of  increasing  Display  business  they  have  ever  seen. 

This  feature,  backed  by  this  plan,  will  not  only  greatly  Increase  your  display 
advertising  by  tying  your  present  advertisers  closer;  it  will  not  only  bring  in  many 
brand  nem  advertisers;  and  it  will  not  only  pull  splendid,  big  accounts  your  way, 
which  perhaps  your  competitors  alone  have  enjoyed;  but  this  feature — backed  by  this 
plan — will  also  mai^e  this  Increased  volume  of  advertising  sticl(,  because  you  can 
actually  deliver  the  customers  to  your  advertiser's  counters. 

From  the  Newspaper 

The  Hanulton  Service  has  suhstatuially  made  good.  It  has  given  es|>ccial  in* 
terest  to  the  issues  in  which  the  articles  appear  in  the  sense  that  they  have  helped 
us  to  obtain  more  copy. — A.  A.  Albert,  Minneapolis  Tribute. 

VVe  received  the  service  the  morning  before  release  and  in  the  afternoon  our 
solicitors  got  enough  business  which  ha<l  not  heretofore  been  sche«lu1ed  with  us  to 
pay  for  the  service  for  several  weeks. — Chas.  \V.  Hornick,  San  Francisco  Call, 

From  the  Advertiser 

On  the  two  days  a  week  when  you  run  the  Hamilton  articles  you  are  simply 
concentrating  the  entire  attention  of  your  readers  upon  your  pages  and  we  natu¬ 
rally  appreciate  such  co-operation. — Marshall  Field  &  Co,,  Chicago. 

P.ccause  you  are  conducting  this  campaign,  we  have  made  up  our  minds  that  on 
the  two  days  a  week  that  you  run  this  service,  we  will  run  an  advertisement  with 
you. — IluTCiiiNSON  &  Mitchell  (DtpartmetU  .'store),  Houston. 

Wire  our  nearest  office  TO-DAY,  ordering  this  Service  pending  ex¬ 
amination  of  samples  and  agreement  as  to  price. 

The  Adams  Newspaper  Service 

NEW  YORK  CHICAGO 

Fifth  Avenue  Building  Peoples  Gas  Building 


OBITUARY  NOTES. 

T.  E.  H.x.n'b'ury,  for  many  years  one 
of  the  South’s  best  known  editorial 
writers  and  long  engaged  in  the  adver¬ 
tising  bu.siness  in  .Atlanta,  Ga.,  died  last 
week.  He  was  seventy-five  years  old. 
Mr.  Hanbury  established  thirty  years 
ago  the  T.  E.  Hanbury  Newspaper  Ad¬ 
vertising  Agency  in  Atlanta,  one  of  the 
first  of  its  kind  in  the  South.  Before 
that  time  he  had  been  doing  editorial 
writing  and  owned  an  interest  in  the 
Dalton  Enterprise,  Rome  Tribune,  Car- 
tersville  Express  and  other  newspapers. 

Rich.xrd  Ortm.\n,  editor-in-chief  of 
the  German  Correspondent,  published  in 
Baltimore,  died  in  that  city  last  week. 
He  was  born  in  Gusternhain,  Germany, 
in  1844,  and  came  to  America  in  1869. 

Peter  J.  C<x)ney,  Jr.,  superintendent 
of  the  mechanical  department  of  the 
Philadelphia  Record,  died  last  Saturday 
at  his  home  in  that  city.  He  had  been 
employed  on  the  Record  for  more  than 
twenty  years. 

Oliver  P.  WTi.arton,  one  of  the  mem¬ 
bers  of  the  noted  “editorial  convention” 
held  in  Decatur,  Ill.,  in  1856,  to  debate 
the  slavery  question,  and  a  veteran  of 
the  newspaper  profession,  died  in  the 
Soldier's  Home,  near  Los  .Angeles,  Cal., 
last  Saturday. 

WiLLi.v.vi  Lloyd,  a  well-known  news¬ 
paper  reporter  of  this  city,  died  in  Seton 
Hospital  last  week. 

CoLONF.L  Joseph  E.  C.wen,  editor  and 
theatrical  manager,  died  at  Santa  Cruz, 
Cal.,  last  Saturday,  at  the  age  of  sixty- 
seven.  Colonel  Caven  was  one  of  the 
original  owners  of  the  Kansas  City 
Times,  and  was  connected  later  with 
New  York  City  newspapers  and  with 
metropolitan  operatic  and  dramatic  pro¬ 
ductions.  Colonel  Caven  won  his  title 
in  the  Confederate  ranks  in  the  Civil 
War. 

R.w.mond  -A.  White,  advertising 
manager  of  the  Bridgeport  (Conn.) 
Standard,  died  last  week  of  diphtheria. 
He  was  twenty-seven  years  old  and 
was  born  in  Meriden. 

Gen.  DfNc.vN  S.  Walker,  an  old- 
time  newspaper  writer,  died  of  paralysis 
on  Tuesday  in  St.  Mary’s  Hospital, 
Hoboken,  N.  J.,  where  he  had  been  con¬ 
fined  for  several  months.  He  was  the 
son  of  Robert  J.  Walker,  of  Mississippi, 
Secretary  of  the  Treasury  under  Presi¬ 
dent  Polk,  and  later  Governor  of  the 
then  Territory  of  Kansas.  He  was  em¬ 
ployed  in  the  editorial  department  of  the 
Hudson  Observer  for  several  years  and 
also  wrote  much  for  magazines  and 
other  publications. 

Mrs.  Eliza  Akch.vrd  Conner,  one  of 
the  first  newspaper  women  in  this  city, 
and  a  charter  member  of  the  Women’s 
Press  Club,  died  Tuesday  in  the  Audu¬ 
bon  Sanatorium  from  cancer  developed 
from  slight  injury  suffered  two  years 
ago.  She  was  sixty  years  old. 

William  H.  Eggleston,  former  man¬ 
aging  editor  of  the  Cincinnati  Com¬ 
mercial  Gazette,  and  recently  convicted 
of  appropriating  funds  from  the  Gov¬ 
ernment,  died  last  week. 

J.AMES  T.  Gibson,  the  oldest  employe 
in  the  point  of  service  of  the  New  York 
World,  died  Wednesday  in  his  home  at 
Belleville.  N.  J.  He  was  the  only  col¬ 
ored  man  holding  a  card  in  the  Mailers’ 
Union.  He  was  also  a  member  of  the 
World’s  Quarter  Century  Association. 
Gibson  started  in  as  an  office  hoy  in  the 
editorial  department  of  the  World  in 
1872. 

The  Lawrence  (Kan.)  Journal-World 
issued  a  suffrage  edition  last  week.  The 
paper  was  edited  entirely  by  women. 
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New  York,  Saturday,  June  8.  1912 


THE  CHICAGO  STRIKE  FIZZLE. 

If  you  want  to  see  tlie  most  disKUSteU, 
disheartened  and  thoroughly  penitent 
1»ody  of  striking  pressmen  that  ever  at¬ 
tempted  to  hold  up  a  group  of  news¬ 
paper  publishers  you  should  go  to  Chi¬ 
cago. 

When  these  workers  started  in  they 
were  so  cocksure  of  winning  their  tight 
that  they  wpre  willing  to  bet  any  amount 
of  money  on  the  result.  The  fact  that 
Mr.  Hearst,  on  whose  papers  the  press¬ 
men  made  their  first  attempt  at  coercion, 
had  for  some  time  paid  them  higher 
wages  than  prevailed  in  other  offices,  led 
them  to  believe  that  they  could  force 
him  to  continue  the  rate  after  he  had 
decided  to  pay  the  wages  in  force  in 
the  offices  of  other  members  of  the  Chi¬ 
cago  Newspaper  Publishers’  .\ssociation. 

In  order  to  strengthen  their  position 
they  induced  the  pressmen  on  nearly  all 
the  Chicago  newspapers  to  strike  and 
appealed  to  the  typographical  union  to 
join  them.  .Much  to  their  su.prise,  the 
latter  not  only  refused  to  listen  to  their 
apiHals  hut  expressed  the  opinion  that 
they  were  not  entitled  even  to  their  moral 
support,  because  they  had  deliberately 
broken  their  contract  with  the  publishers 
signed  only  a  few  weeks  before. 

This  was  a  severe  jolt  to  their  self¬ 
esteem  and  confidence.  Moreover,  much 
to  their  chagrin,  the  publishers  were  able 
to  get  along  without  them.  For  a  few 
days,  to  be  sure,  the  number  of  pages 
of  the  several  issues  was  reduced  and 
considerable  difficulty  was  experienced 
in  distributing  the  papers  because  of  the 
sympathetic  strike  of  the  newsboys  and 
wagon  men ;  nevertheless,  after  a  while 
they  managed  to  establish  normal  condi¬ 
tions. 

Beaten  at  every  turn,  the  pressmen  at 
length  realized  what  fools  they  had 
made  of  themselves.  Then  they  cried 
out  that  they  had  been  misled  and  mis¬ 
informed  as  to  their  rights.  But  for  all 
that  they  received  little  sympathy,  f«r 
they  had  deliberately  broken  faith  with 
their  employers,  had  repudiated  their 
own  agreements  and  had  “put  them¬ 
selves  in  bad”  all  along  the  line. 


The  strike  was  such  a  dismal  failure 
that  it  is  doubtful  whether  a  simila' 
hold-up  will  ever  again  be  attempted  by 
union  workers  in  any  newspaper  office. 


WHAT  ABOUT  IT? 

.■\  hard-headed  business  man,  manag¬ 
ing  a  large  Fiastern  concern  for  some 
folks  interested  in  newspaper  advertis¬ 
ing  and  circulation,  expressed  himself 
the  other  day  after  this  fashion ; 

“All  this  talk  about  honesty  and  in¬ 
tegrity  in  advertising  is  ■hunk.'  That 
advertising  hunch  had  a  good  time  in 
Texas  and  learned  a  lot  about  the  Lone 
Star  State,  but  I'll  bet  a  hat  that  not  a 
single  delegate  can  tell  anything  he 
learned  during  the  two  weeks  about  ad¬ 
vertising  that  he  didn’t  know  before  he 
made  the  trip  o"  that  commonsense 
wiiulil  not  have  suggested  in  working 
out  any  advertising  proposition. 

"The  line  between  honesty  and  dis¬ 
honesty  in  me'chandizing  is  so  faint  that 
it's  almost  impossible  to  put  our  finger 
on  it  \\  hy.  I  was  in  talking  to  the  pro¬ 
prietor  itf  one  of  the  big  State  street 
stores  one  day  who  was  wolfing  to  beat 
the  hand  because  the  fellow  up-street 
had  advertised  an  article  for  Tii  cents 
that  he  had  been  selling  at  a  dollar  and 
a  half.  The  article  cost  24  cents.  Do 
you  mean  to  tell  me  that  either  merchant 
was  dishonest  in  asking  his  sales  price 
for  th.it  article? 

“Take  a  bale  of  turkish  rugs,  for  in¬ 
stance.  They  arrive  in  bulk,  the  depart¬ 
ment  manager  goes  through  the  lot  and 
sizes  ’em  up :  he  tags  'em  according  to 
his  idea  of  values,  $2.'},  IT.i,  $1<H(, 
and  some  at  $1.75.  Is  he  tlishonest? 
The  stuff  is  worth  the  price-  he  places  on 
it.  Oh,  pshaw  !  Tell  these  ducks  to  get 
theii  feet  on  the  ground  and  in  the 
mart  of  barter  and  sell  they'll  not  have 
time  for  these  beautiful  theories.  Bah!" 

.\nd  so  we  have  with  us  the  cynic  and 
the  pessimist.  Would  any  of  you  gentle¬ 
men — advocates  of  the  new  order — like 
to  debate  the  matter  in  the  columns  of 

ThK  lu  ITOK  AND  I’fBLlSHKR?  If  SO,  we 

will  endeavor  to  have  our  friend  come 
out  from  under  cover  and  give  you  still 
allot  he*  point  of  view. 


NEEDED  IMPROVEMENT  IN  RE¬ 
TAIL  ADVERTISING. 

In  his  admirable  paper  read  before 
the  Dallas  convention  Joseph  H.  .^ppel, 
advertising  manager  of  John  Wana- 
maker’s  sto  'es.  entered  his  protest 
against  the  neglect  of  retail  advertising 
by  the  master  minds  of  the  business.  He 
declared  that  the  .agents  and  other  spe¬ 
cialists  are  devoting  their  attention  al¬ 
most  exclusively  to  general  advertising, 
which,  while  important  in  its  way,  is  not 
nearly  so  important  as  retail  advertising, 
which  comprises  nearly  per  cent,  of 
all  the  periodical  and  newspaper  pub¬ 
licity  of  the  United  States. 

The  real  reason  why  retail  advertising 
has  had  so  little  attention  paid  to  it  by 
the  professional  ad  men  is  that  they 
derive  their  main  support  from  national 
and  not  from  retail  advertising.  Natur¬ 
ally,  therefore,  they  are  not  vitally  in¬ 


terested  in  publicity  that  lies  outside  of 
the  field  in  which  they  make  their  live¬ 
lihood.  They  have  enough  to  do  within 
its  boundaries  to  keep  them  busy.  The 
competition  for  business  is  keen,  new 
methods  of  exploitation  are  continually 
being  introduced,  and  selling  conditions 
are  constantly  changing.  I'o  keep 
abreast  of  the  times  the  agent  must 
struggle  hard  with  his  own  serious  prob¬ 
lems.  Much  as  he  would  like  to  give  to 
other  kinds  of  advertising  the  same  crit¬ 
ical  .study  that  he  gives  to  general  adve"- 
tising,  he  knows  that  to  <lo  so  would 
place  him  at  a  disadvantage  because  of 
the  .sacrifice  of  time  that  would  be  re¬ 
quired. 

If  any  improvement  is  to  be  made  in 
retai'  advertising  it  must  come  from  the 
merchants  themselves.  Xo  one  else  can 
so  thoroughly  understand  the  conditions 
surrounding  the  retailing  of  goods. 
What  they  have  lacked  has  been  a 
knowledge  of  the  art  of  advertising — 
the  art  of  presenting  in  an  appealing 
form  the  attractive  qualitie>  of  the  ar¬ 
ticles  they  have  to  sell.  This  knowledge 
is-  now  l)eing  imparted  to  them  through 
t'.te  local  advertising  clubs,  which,  acting 
under  the  di-ection  of  the  national  or¬ 
ganization,  are  carrying  on  a  splendid 
work  in  this  direction.  The  leaven  is 
already  working,  and  within  a  few 
months  a  notable  improvement  in  the 
character  and  appearance  of  retail  ad- 
ve.'tising  may  be  expected. 


VALUABLE  REFERENCE  WORK. 

Of  making  many  Inniks  of  reference 
there  seems  to  be  no  end.  but  despite 
Solomon's  saying,  studying  a  modern 
one  is  no  weariness  of  the  riesh.  Such 
as  are  put  forth  nowadays  save  much 
study,  and  the  very  latest,  now  in  prep¬ 
aration,  seems  likely  to  be  a  rich  boon 
to  editors. 

“Empire  State  X’otables"  is  a  com¬ 
prehensive  presentation  of  the  portraits 
of  several  thousand  such  persons,  all  of 
whom  will  die  some  lime,  when  it  will 
be  of  value  to  the  newspapers  to  be  able 
to  reproduce  their  likenesses.  This  may 
be  a  ghastly  way  of  putting  it.  but  the 
value  of  the  idea  will  be  appa-'ent  in 
every  newspaper  office. 

Hartwell  Stafford,  who  is  producing 
the  book,  is  a  veteran  in  the  newspaper 
field  and  for  years  has  been  the  N’ew 
York  representative  of  the  Merchant  and 
■Manufactu'er  of  Nashville;  the  Mid¬ 
land  Druggist  of  Columbus.  O. ;  the 
Banker  and  Investor  of  Minneapolis, 
and  several  other  papers. 

Perceiving  the  necessity  for  compre¬ 
hensiveness.  he  has  gathered  original 
photographs  of  almost  every  man  of  note 
in  the  Empi-e  State  and  has  pushed  the 
work  nearly  to  completion. 

In  the  interest  of  uniformity  he  has 
so  arranged  that  as  many  as  possible  of 
these  portraits  shall  he  the  work  of  a 
single  photographer,  and  after  consid¬ 
erable  competition  the  confact  to  pro¬ 
duce  them  was  awarded  to  J.  (I.  Gess- 
ford.  of  .’17.3  F'ifth  avenue,  who  has  se¬ 
cured  sittings  from  hundreds  who  had 
no  suitable  portraits  extant. 

Those  who  have  seen  the  collection 
are  loud  in  their  praise  of  the  character 
of  the  work  and  the  artistic  merit  of 
the  portraits. 


The  home  of  the  Salisbury  (N.  C.) 
Evening  Post  was  damaged  by  fire  last 
week  to  the  extent  of  $10,000. 


THE  CIRCULATION  MAN  NOW  ON 
THE  MAP. 

The  advent  of  the  circulation  manager 
in  England  coincides  with  the  establish¬ 
ment  of  halfpenny  journalism,  but  it  is 
only  within  the  last  few  years  that  the 
importance  of  his  office  has  commended 
itself  to  the  attention  of  the  newspaper 
p'oprietor,  says  a  writer  in  the  News¬ 
paper  Owner  (London).  The  enterprise 
of  the  Great  Central  Railway  in  running 
r.n  early  train  at  2.45  a.  m.  from  Mary- 
lebone.  and  the  transference  of  the  news¬ 
paper  pa 'cels  across  Rugby  in  a  furni¬ 
ture  van  to  catch  a  connection  on  the 
L.  &  X.  Western  Railway,  started  the 
"hustling’’  movement,  which  has  so  far 
developed  that  on  all  the  main  lines 
( with  one  e.xception )  early  newspaper 
trains  are  now  run. 

This  earlier  dispatch  has  had  a  re¬ 
markable  effect  on  the  conduct  of  all 
London  jou  nals,  both  daily  and  weekly: 
a  complete  “speeding  up”  has  taken  place 
in  connection  with  the  production  of  the 
same.  Looking  hack  over  past  events 
in  which  the  enterprise  of  the  circulation 
manager  has  been  rewarded,  the  writer 
calls  to  mind  several  notable  happenings 
in  the  newspaper  world. 

getting  fP  SPEED. 

Ore  of  the  most  important  was  the 
'unning  of  the  Daily  Mail  war  train  and 
the  vast  amount  of  arduous  organizing 
work  entailed  in  carrying  out  the  distri¬ 
bution  of  that  journal.  Other  important 
happenings,  when  the  circulation  man¬ 
ger's  powers  have  been  taxed  to  the  ut¬ 
most.  were  the  death  of  Queen  Victoria, 
the  coming  of  two  general  elections  in 
one  year  and  the  death  of  King  Edward. 
The  “Sydney  Street  Battle”  provided  an¬ 
other  difficult  problem  of  distribution. 

.\t  no  period  in  the  modern  history  of 
newspapers  have  the  difficulties  in  organ¬ 
izing  distribution  been  greater  than  dur¬ 
ing  the  period  of  the  coal  strike.  It  is 
to  be  placed  on  record  that  all  the  rail¬ 
way  companies  used  their  utmost  en¬ 
deavors  to  keep  the  early  newspaper 
trains  running.  Considerable  difficulties 
occurred  in  the  forwarding  of  news¬ 
papers  and  periodicals  in  the  Southeast 
of  England,  where  the  services  were 
much  curtailed.  Owing  to  the  cessation 
of  the  goods  trains  which  serve  the 
whole  of  the  Kent  coast  with  morning 
papers,  this  district  had  perforce  to  be 
served  by  moto-  cars. 

I'SED  ATTOMOBILES. 

The  Sunday  papers  were  even  in  a 
worse  plight  and  a  circulation  manager 
informs  me  that  he  has  never  before  had 
occasion  to  use  so  many  motor  cars  for 
the  distribution  of  his  papers.  The  coal 
St  "ike  was  also  responsible  for  a  great 
slump  in  the  sales  of  the  weeklies  and 
periodicals.  To  counterbalance  the  delay 
in  delivery,  some  managers  were  enter¬ 
prising  enough  to  arrange  the  publish¬ 
ing  of  their  journals  earlier  than  usual. 

To  obtain  the  greatest  possible  amount 
of  publicity  for  his  publications  the  cir¬ 
culation  manager  must  avail  himself  of 
all  the  best  schemes  his  brain  can  evolve 
and  use  to  the  best  advantage  the  ideas 
provided  for  him. 

.At  the  present  moment  two  important 
newspapers  favor  the  hoardings  to  ad¬ 
vertise  their  popularity.  The  sixteen- 
sheet  bill  of  the  Daily  Mail  has  been  de¬ 
scribed  by  a  well-known  advertising  man 
as  an  advertisement  which  “hits  one  in 
the  eye,’’  its  letters  of  red  being  distinc¬ 
tive. 

The  Daily  Sketch  poster  of  the  young 
lady  reaching  “the  summit  first”  is  pretty 
and  distinctive.  The  fact  that  two  lead¬ 
ing  journals  are  using  the  hoardings  so 
extensively  is  a  tribute  to  that  method  of 
publicity  for  newspapers. 

The  Rutland  (Vt.)  Herald  has  in¬ 
stalled  a  new  Hoe  press. 
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PERSONALS. 

Melville  E.  Stone,  Keneral  manager  of 
the  Associated  Press,  leaves  next  week 
tor  Chicago  preparatory  to  assuming 
personal  charge  of  that  organization's 
torces  covering  the  Republican  National 
Convention.  The  A.  P.  will  have  thirty 
men  on  the  ground. 


F.  E.  Bus.sy,  of  the  London  Daily 
Mail,  which  has  a  circulation  of  y<)(t,OW 
copies  a  day,  is  in  New  York  on  busi¬ 
ness. 


(jeorge  H.  Mallon,  for  many  years 
city  editor  of  the  New  York  Sun,  will, 
on  July  1,  sever  his  connection  with  that 
paper  and  join  the  editorial  staff  of 
Everybody's  Magazine. 


William  C.  Reick,  owner  of  the  New 
York  Sun,  who  is  now  in  Eu'ope,  ex¬ 
pects  to  arrive  home  on  June  18. 


Edmund  Booth,  the  publisher  of  the 
(irand  Rapids  Press,  who  was  taken  ill 
following  his  return  home  from  the  pub¬ 
lishers'  convention  in  New  York,  has 
fully  recovered  his  health. 


Curtis  Guild,  United  States  .Ambassa¬ 
dor  to  Russia.  ex-Governor  of  Massa¬ 
chusetts  and  publisher  of  the  Boston 
Commercial  Bulletin,  was  presented  a 
gold  medal  at  the  Waldo'f-.Astoria,  New 
York,  this  week  by  a  delegation  of 
Boston  newsboys  in  appreciation  of  the 
many  services  Mr.  Curtis  rendered  the 
boys  while  Governor  of  the  Bay  State. 


Charles  Mitchell,  editor  of  the  Duluth 
(.Minn.)  News-Tribune,  and  membe-  of 
the  Republican  State  Central  Committee, 
will,  it  is  rumored,  take  charge  of  (Gov¬ 
ernor  Eberhard's  campaign  publicity  bu¬ 
reau. 


T.  J.  Duffy,  managing  editor  of  the 
Scranton  (Pa.)  Tribune-Republican,  has 
been  e'ected  an  honorary  member  of 
(jeneral  Gobin  Camp.  No.  41,  Spanish 
War  Veterans.  He  was  war  correspond¬ 
ent  for  the  Tribune  and  accompanied 
the  local  regiment  during  the  war. 


■Anderson  H.  Walters,  edito"  and  pub¬ 
lisher  of  the  Johnstown  (Pa.)  Tribune, 
is  one  of  the  four  Republican  nominees 
for  Repre.sentative-at-Large  in  Congress 
for  the  State  of  Pennsylvania. 


Strickland  Gillilan,  of  Roland  Park, 
Md.,  lecture',  humorist  and  former 
newspaper  man,  will  on  June  13  receive 
from  the  University  of  Ohio  the  degree 
of  M..A.  for  his  newspaper,  magazine 
and  platform  achievements. 


W.  P.  Hughes,  managing  editor  of  the 
Council  Bluffs  (Neb.)  Nonpareil,  had 
his  right  arm  f'actured  last  week  while 
cranking  his  auto. 


Ralph  Booth,  the  owner  of  a  number 
of  Michigan  dailies  and  director  of  the 
Grand  Rapids  Press,  who  is  in  Europe 
with  his  family,  expects  to  remain  there 
the  rest  of  the  summe'. 


George  Wright,  night  editor  of  the 
Winnipeg  (Can.)  Telegram,  has  resigned 
to  become  editor  of  the  Fort  William 
(Ont.)  Times-Journal. 

W.  F.  Sailor,  commercial  editor  of 
the  St.  Paul  Daily  News,  is  recove'ing 
from  an  attack  of  heart  failure  received 
when  he  bid  in  for  (30  cents  at  the  blind 
auction  of  the  Wells-Fargo  Express  Co. 
a  package  containing  200  bibles. 


Hugh  A.  Gilmartin,  political  writer 
and  legislative  correspondent  for  the 


Detroit  Free  Press  for  many  years,  has 
been  appointed  secretary  of  the  Detroit 
Water  Board.  He  assumes  his  new 
duties  July  1. 


William  Justus  Boies,  of  the  New 
A'ork  Evening  Post’s  financial  staff,  and 
Miss  Sarah  E.  Doxsee,  of  Islip,  L.  I., 
were  married  on  last  Saturday  in  the 
First  Presbyterian  Church,  Brooklyn. 


James  Fleming,  formerly  with  the  St. 
Paul  Daily  News,  and  now  with  the 
Chicago  Inter-Ocean,  spent  a  week’s  va¬ 
cation  recently  in  the  Minnesota  capital. 


Haynes  McFaden,  editor  of  the  South¬ 
ern  Banker,  and  a  former  well-known 
Louisville  newspaper  man.  has  been 
elected  secretary  of  the  Georgia  State 
Bankers’  Association  to  succeed  L.  P. 
Hillyer,  of  Macon,  Ga.,  who  has  re¬ 
signed  after  twenty-one  years  of  service. 


W.  J.  Robertson  has  succeeded  Elmer 
E.  .Adams  as  editor  of  the  Fergus  Falls 
( Minn.)  Journal.  Mr.  -Adams  retires 
after  twenty-seven  years’ connection  with 
the  paper  to  assume  the  presidency  of 
Tie  First  National  Bank  of  Fe'gus  Falls. 

Dean  Walter  Williams,  of  the  school 
of  journalism  of  the  University  of  Mis¬ 
souri.  addressed  the  graduating  class  of 
the  Topeka  (Kan.)  High  School  last 
week. 


James  Boyle,  a  member  of  the  edi¬ 
torial  staff  of  the  Buffalo  Express,  is 
critically  ill  of  intestinal  trouble  at  his 
home  in  Buffalo. 


-Daniel  C.  Sweeney,  a  well-known 
newspaper  a'tist  of  San  Francisco,  and 
-Miss  Louise  Igoe,  sister  of  Bert  Igoe, 
the  San  h'rancisco  cartoonist,  were  mar¬ 
ried  last  week. 


Edward  Insky,  manager-editor  of  the 
Sacramento  (Cal.)  Union  and  vice- 
president  of  the  L.  E.  Bontz  Publishing 
Co.,  Sacamento,  spent  the  week  in  New 
York. 

C.  J.  Wisser,  for  the  past  four  years 
business  manager  of  the  Sioux  City 
(la.)  Daily  News,  has  disposed  of  his 
stock  in  the  paper  and  will  engage  in 
the  publishing  business  for  himself. 


Frank  B.  -Anderson,  who  succeeded 
W.  H.  Fischer  as  editor  of  the  Hum¬ 
boldt  (Cal.)  Times  recently,  has  re¬ 
signed  to  accept  a  position  with  the  -As¬ 
sociated  Press  in  San  Francisco. 


Jesse  Smith,  of  Dallas,  Tex,,  will  be 
managing  editor  of  the  Dalton  Argus 
when  that  paper  resumes  both  its  daily 
and  weekly  issues  some  time  in  July. 


J.  W.  Spear,  who  since  last  Septem¬ 
ber  has  been  managing  editor  of  the 
Tucson  (.Ariz.)  Star  and  Bisbee  Re¬ 
view,  has  resigned  and  returned  to 
Phoenix  to  take  his  former  position  as 
managing  editor  of  the  -Arizona  Repub¬ 
lican. 


C.  M.  Methvin,  editor  of  the  Elastman 
((Ga.)  Times-Journal,  has  been  ap¬ 
pointed  by  Governor  Joseph  M.  Brown 
as  a  member  of  the  annual  board  of 
visitors  to  the  State  School  for  the 
Deaf  at  Cave  Springs,  Ga. 


Frank  C.  Hamilton,  for  some  time 
past  city  editor  of.  the  Sac  City  (la.) 
Sun,  has  resigned  to  give  his  attention 
to  the  Marcus  (la.)  News,  of  which  he 
is  a  half  owner. 


James  J.  Evans,  for  fourteen  years 


connected  with  the  staff  of  the  New 
York  Evening  Mail,  and  Miss  Eliza¬ 
beth  McGee,  a  trained  nurse,  will  be 
married  next  Sunday.  Mr.  Evans  is 
si-xty-four  and  his  bride  to  be,  twenty- 
five. 


-A.  G.  Fleming,  assistant  city  editor 
of  the  St.  Paul  Daily  News,  has  been 
laid  up  for  a  week  with  a  case  of  blood 
poisoning  in  his  foot. 


Thirty  of  his  associates  in  the  Law¬ 
rence  Publishing  Co.,  of  Cleveland,  pub¬ 
lishers  of  the  Ohio  Farmer,  gave  a 
dinner  in  honor  of  Paul  Lawrence  at 
the  Hof-Brau,  Cleveland,  May  2-5.  Mr. 
Lawrence  has  recently  became  assistant 
manager  of  the  Michigan  Farmer,  at 
Detroit. 


Frank  E.  Junison,  formerly  telegraph 
e  ’ito-  of  the  Dayton  (O.)  Journal,  has 
been  employed  as  a  special  writer  on  the 
Cincinnati  Commercial  Tribune. 


J.\CKSON  1).  H.-v.-\g. 


Author  of  Successful  Play. 

"Bachelors  and  Benedicts,”  a  comedy 
by  Jackson  D.  Haag,  dramatic  editor  of 
the  Pittsburgh  Post  and  Sun,  had  a  suc¬ 
cessful  premier  at  the  Duquesne  Thea¬ 
tre  recently.  The  reception  given  the 
play  by  Pittsburgh  audiences  indicate 
that  it  will  prove  one  of  the  hits  of  the 
coming  season.  It  will  probably  be  given 
an  early  fall  production  in  the  Court 
Theatre,  Chicago,  by  H.  H.  Frazee,  the 
well-known  manager. 


Within  easy  reaching  distance  of 
Pittsburg  or  Cleveland  a  daily 
newspaper  property  that  has  good 
possibilities  of  development  and 
growth.  All  communications  con¬ 
fidential.  Proposition  D.  S. 


Newspaper  Broker 
277  Broadway  New  York 


SITUATIONS  WANTED 


Advtrtutmtnfs  undtr  tfUi  clrntnHcatitm  witl  cM( 
0*1#  C«n»  Ptr  W0Td. 


GOOD  WRITER 

ilf^ires  cmpluvmt  111  uii  cmintry  liailv  or  weekly. 
.\dilress  J.  T.  .MU.XSO.V,  410  \V.  20th  St.. 
.\e\v  1  tirk. 


EXPERIENCED  WRITER. 

An  expert  book  compiler,  toliciU  writing 
feature  articles,  compiling  books  and  abridg¬ 
ment  work.  References  from  compiler  of  Gov¬ 
ernment  works.  Age  80.  Address  ALVA 
S.NYUKK,  440  K  bt.,  N.  W.,  Washington, 
1).  C. 


HELP  WANTED 


WANTED  AN  EDITOR  AND 

Manager  for  evening  paper  and  job  print- 
ing  plan^  in  a  prosperous  manufacturing  city 
in  southern  Ohio.  Address  VV.  L.  Tobey, 
Hamilton,  O. 


POSITIONS  OPEN. 

In  all  departments  of  advertising,  publishing 
and  printing  houses,  east,  south  and  west;  high 
grade  service;  registration  free;  terms  mod¬ 
erate;  established  1898;  no  branch  officea 
FEk.NALU’S  NEWSPAPER  MEN'S  EX- 
(.'HANGE.  Springfield.  Maas. 


MISCELLANEOUS 


IN  THE  MARKET. 

1  am  in  the  market  for  a  web  perfecting 
press  and  stereotyping  outfit  complete.  I  want 
a  second-hand  or  rebuilt  press — Goss,  Hoe  or 
Scott — a  press  that  will  print  from  two  to 
24  pages  with  color  deck.  It  must  be  located 
on  the  Pacific  Coast  or  in  the  West,  so  that 
freight  charges  will  not  be  too  high.  SAMUEL 
M.  EVANS#  Editor  and  Publisher  of  the 
Klamath  Falls  Northwestern#  Klamath  Falls, 
Ore. 


HALF  INTEREST  IN 

.V  paying  publishing  business  ca.i  be  bought  by 
rignt  party  for  $15,000.  HARKIS-DIHBLE 
C<).,  71  West  23d  St.,  New  York. 


DAILY  NEWS. 

Reports  for  evening  papers,  advance  news,  mail 
wcrvice,  special  and  Chicago  news.  YARD’S 
NEWS  BUREAU.  167  W.  Washington  St.,  Chi¬ 
cago,  111. 


EASTERN  REPRESENTATIVE 

Of  general  magazines,  trade  and  class  publica¬ 
tions.  would  like  to  hear  from  publishers  requir¬ 
ing  representative.  SEVENTEEN,  care  The 
Editor  and  Publisher. 


NEW  YORK  SPECIAL 

representing  Jewish  papers  exclusively,  would 
like  to  adfl  to  his  list  several  paixjrs  devoted  to 
Jewish  interests,  iu»t  represented  in  the  foreign 
tiehl.  Write  ‘*N.  Y.  S.,”  care  The  Editor 
AND  PUBLlSIieR. 


FOR  SALE 


FOR  SALE. 

OUR  COMPLETE  LINOTYPE  PLANT, 
consisting  of  No.  8,  No.  4  and  No.  S  machines, 
equipped  with  German  and  English  matrices. 
GERMAN  DAILY  GAZETTE  PUBLISHING 
CO.,  Philadelphia,  Pa. 


FOR  SALE 

One  Model  No.  3  Linotype,  Serial  No.  7442, 
with  motor  and  assortment  of  two-letter  ma¬ 
trices  FRANKLIN  PRINTING  CO.,  416  W. 
Main  St.,  Louisville,  Ky. 


LINOTYPE  MACHINES 

.\11  models#  bought  and  sold.  Complete  line  of 
Printers’  machinery  and  supplies  on  hand  for 
immediate  shipment. 

RICH  &  McLEAN. 

51  Cliff  St.,  New  York. 


FOR  SALE. 

One  Model  No.  1  Linotype,  No.  1118,  and  one 
Canadian  Linotype,  No.  M8S04.  Both  in  good 
condition.  SYDNEY  POST  PUBLISHING 
Co.,  Sydney,  N.  S„  Cnnada. 


FOR  SALE^NEW  NO.  4  MODEL 

Linotype,  complete  with  motor,  four  magazines; 
0,  8,  10  and  18  pL  matrices,  Rogers  tabular  at¬ 
tachment  Address  “BARGAIN,”  care  T» 
EoITOB  AMO  PuaUfHBi. 


FOR  SALE 

Duplex  flat  bed  Perfecting  Press,  latest  pat¬ 
tern,  double  drive,  angle  bars,  tapeless  folder. 
Prints  4,  0  or  8-page  papers.  Boxed  ready  for 
^llipment.  .-Xddress  ‘‘.-INGLE  BAR,”  care  The 
Editor  axd  Pi-blisher. _ 


The  Southern  Iowa  Editorial  -Asso¬ 
ciation  will  hold  its  annual  summer 
meeting  in  Burlington,  July  11  to  12  in¬ 
clusive.  -An  entertainment  feature  will 
be  a  trip  to  Keokuk  to  see  the  big  dam. 
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403,500 


Average  Circulation  of  Boston  Daily  Post  in  May,  1912 


A  Gain  of  60,877  Copies  Per  Day  Over  May,  1911 


336,001 


Average  Circulation  of  Boston  Sunday  P ost  in  May,  1912 


A  Gain  o] 

Circulation 

statement  of  the  Boston 

Dai  y  Pott  and  Boston  Sunday  Post, 

day  by  day,  for  the  month  of  May, 

1912: 

Sundaj. 

Dsily. 

May  1 . 

444,960 

May  2 . 

393,688 

May  3 . 

393,003 

May  4 . 

395,327 

M  ay  5 . 

....  337,012 

M  ay  6 . 

393,110 

May  7 . 

391,228 

M  ay  8 . 

390,665 

May  9 . 

391,580 

May  10 . 

389,693 

.May  11 . 

393,032 

.May  12 . 

....  335,701 

May  13 . 

392,563 

May  14 . 

391,468 

Mav  15 . . 

392,006 

.Mav  16 . 

_ 

393,620 

May  17 . . 

394,533 

.Mav  18 . 

397,537 

.May  19 . 

....  335,364 

.May  2rt . 

407,161 

Mav  21 . 

501,075 

May  22 . 

405,726 

-May  23 . 

405,022 

Mav  24 . 

404,747 

Mav  25 . 

405,576 

M  ay  26 . 

.  335,929 

.Mav  27 . 

405,687 

-Mav  28 . 

404,471 

May  . 

403,959 

May  . 

408,633 

May  31 . 

t 

404,454 

Total  Daily  Posts,  27 

A  Gain  of  42,409  Copies  Per  Sunday  Over  May,  1911 


This  is  a  Phenomenal  Circulation  and  a  Phenomenal  Growth, 
viewed  from  any  standpoint,  for  both  the  Boston  Daily  Post  and 
the  Boston  Sunday  Post.  It  is  the  First  Time  that  a  Boston  Post 
monthly  average  has  crossed  the  400,000  mark. 


The  April,  1912,  Circulation  (Daily  395,999,  and  Sunday 
333,511)  was  very  large;  but,  as  it  was  apparently  due  to  the  ex¬ 
citement  over  the  Titanic  disaster,  which  lasted  for  a  fortnight,  it 
seemed  abnormal. 


In  May  there  were  only  two  days  of  abnormally  large  Post  cir¬ 
culation.  Yet  the  May  averages,  both  Daily  and  Sunday,  exceeded 
the  April  averages.  And  at  the  end  of  May,  with  no  especially  ex¬ 
citing  news,  the  Daily  circulation  exceeded  the  average  for  the  month. 


All  Post  Records  are  Broken  by  this  extraordinary  Demon¬ 
stration  of  Popularity,  for  which  the  Management  Thanks  the 
Real  Makers  of  the  Boston  Post — the  People  of  Boston  and  New 
Englsmd.  They  have  been  very  Indulgent  as  to  the  Many 
Defects  of  This  Newspaper  and  very  Appreciative  of  its  Efforts 
in  the  Right  Direction.  The  Boston  Post  will  endeavor  to  be 
worthy  of  their  Confidence  and  Approval. 


E.  A.  GROZIER,  Editor  and  Publisher, 


days  . 

Total  Sunday  Posts. 

4  days . 

Daily  Average . 

Sunday  Average . 


10,894.524 


Where  Can  You  Beat  It? 


1,344,006 

403,500 

336,001 


Eastern  Representatives 
Kelly-Smith  Co.,  220  Fifth  Ave.,  New  York 


Western  Representative 
C.  Geo.  Krogness,  Marquette  Bldg.,  Chicago 


I  « 
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541,537 

Lines  of  Display  Advertising  Were  Published  by 

THE  BOSTON  POST 


During  May,  1912.  This  was 

78,313  Lines  in  Excess  of  Second  Paper 
88,071  Lines  in  Excess  of  Third  Paper 
242,840  Lines  in  Excess  of  Fourth  Paper 

Each  month  during  1912  the  Boston  Post  increased  its  lead  over  the  other 
Boston  newspapers  in  Total  Display,  Local  Display,  Foreign  Display  and 
Automobile  Display.  Here  are  the  figures  in  agate  lines,  from  January  1st 
to  May  31st:  -  - 


TOTAL  DISPLAY 

POSX  2^454^405 
Globe  ....  2,241,357  Qobe^by*’  213,048  r 
American  .  .  2,100,265  American  by  354,140 
Herald  .  .  .  1,384,649  1,069,756 


FOREIGN  DISPLAY 

POST  999,336 


LOCAL  DISPLAY 

POST  1,455,069 
Globe  ....  1,389,349  cSJ'g*  65,720 
American  .  .  1,347,526  American  by  107,543 
Herald  .  .  .  836,304  Herald  by  618,765 


Including  “classified”  or  want  advertising,  the  Globe  leads  all 
Boston  papers  by  a  wide  margin. 


Globo  .... 

852,008 

Post  leads 
Globe  by 

147,328 

American  .  . 

752,739 

Post  leads 
American  by 

246,597 

Herald  .  .  . 

548,345 

Post  leads 
Herald  by 

450,991 

AUTOMOBILE 

DISPLAY 

POST 

205,T06 

Globe  .... 

188,653 

Post  leads 
Globe  by 

17,053 

Transcript  . 

157,379 

Post  leads 
Transcript  by 

48,327 

American  .  . 

136,392 

Post  leads 
American  by 

69,314 

Herald  .  .  . 

135,458 

Post  leads 
Herald  by 

70,248 

Results  Tell  the  Story 


Ea.tern  Repreientatives 
Kelly-Smith  Co.,  220  Fifth  Ave.,  New  York 


Western  Representative 
C.  Geo.  Krogness,  Marquette  Bldg.,  Chicago 
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June  8,  1912. 
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Only  Million  Line  Newspaper 

IN  NEW  YORK 


THE  WORLD 

During  the  month  of  May,  1912,  printed 
1,082,171  agate  lines  of  advertising,  or 
92,283  more  agate  lines  than  the  New  York 
Herald,  its  nearest  competitor. 

The  World’s  gain  in  AUTOMOBILE  AD¬ 
VERTISING  over  its  own  record  in  May,  1912, 
was  14,219  agate  lines,  or  an  increase  of  over 

110  per  cent. 

Tlie  World’s  gain  in  DRY  GOODS  AD¬ 
VERTISING  during  the  same  period  was 
50,068  agate  lines,  or  a  total  of  340,306 
agate  lines. 

The  World’s  lead  over  the  Herald  for  the 
first  five  months  of  1912  in  all  classes  of  adver¬ 
tising  is  923,809  agate  lines. 

The  above  figures  are  taken  from  the  records 
kept  by  the  New  York  Evening  Post,  an  im¬ 
partial  authority,  and  are,  therefore,  absolutely 
indisputable. 

They  prove  beyond  all  controversy  that 

THE  WORLD  IS 

New  York’s  Most  Popular  Advertising  Medium 


SOME  PLAIN  TRUTHS.  I 

TOLD  TO  THE  NEW  YORK  AD  ^ 
MEN  ON  THE  STEAMSHIP 
CREOLE. 

By  W.  C.  Freemi.\n. 

What  must  we  do  to  be  considered 
good  men  and  women?  What  really 
constitutes  a  good  man  or  a  good 
woman  ? 

Must  we  adopt  some  creed  before  we 
can  be  accounted  good?  Does  the  de¬ 
gree  of  our  goodness  depend  upon  fol¬ 
lowing  the  creed  of  our  adoption  with 
reasonable  steadfastness? 

What  is  creed  anyway?  What  does 
it  amount  to?  Does  it  make  any  dif¬ 
ference  to  the  Supreme  Being  which 
VI ay  we  obey  His  laws  or  respect  His 
wishes  or  carry  out  His  ideals? 

Is  it  not,  after  all.  a  question  for  the 
individual  to  decide?  Are  we  not  good 
only  as  measured  by  the  manner  in 
which  we  live  our  lives? 

There  is  a  line  which  separates  good¬ 
ness  from  badness.  Nobody  accurately 
knows  how  the  line  came  to  be  there 
and  nobody  needs  to  care.  It  is  suf¬ 
ficient  that  the  line  is  there. 

There  is  something  within  us — what 
it  is  makes  no  difference — which  teaches 
us  that  it  is  wrong  to  commit  murder, 
to  lie.  to  steal,  to  cheat,  to  covet,  to 
malign. 

THE  WORK  OF  CONSCIENCE. 

That  something  within  us  tells  us 
that  it  is  right  to  be  true  to  our  mar¬ 
riage  vows ;  to  love  and  to  protect  our 
children;  to  be  true  to  our  friendships; 
to  be  just  in  our  judgment  of  our 
enennes. 

That  something  within  us  tells  us 
that  it  is  right  to  forgive;  that  it  is 
right  to  help  the  needy  and  unfortunate; 
tliat  it  is  right  to  speak  well  of  our 
fellows;  that  it  is  right  to  be  square  in 
our  business  dealings;  that  it  is  right 
that  our  personal  lives  shall  be  as  an 
open  book  with  clean  pages. 

We  know  that  we  often  travel  across 
the  line  into  the  bad  pasture;  that  we 
there  gratify  the  weaknesses  which  all 
of  us  possess,  hut  if  “that  something 
within  us”  keeps  tabs  on  us  we  go  over 
the  line  into  good  pasture  again  and 
make  amends  to  the  best  of  our  ability. 

TRYING  TO  DO  RIGHT. 

Being  good  is  merely  trying  to  do 
right,  and  if  we  can  show  a  larger  per¬ 
centage  of  govidness  than  badness  and  if 
we  keep  on  trying  to  increase  the  per¬ 
centage  of  goodness,  I  don’t  believe  that 
God  will  quarrel  with  us  even  if  we  do 
not  reach  the  standard  He  has  set  for 
us.  Some  people  are  so  good  that  it  is 
hard  work  for  them  to  do  a  wrong, 
from  their  standpoint  of  what  is  right 
and  what  is  wrong,  but  the  greatest 
wrong  that  these  good  people  commit  is 
their  lack  of  sympathy  for  people  not  as 
good  as  themselves. 

Some  of  the  coldest,  clammiest  hand- 
sliakes  given  to  us  in  our  sorrows  and 
troubles  are  given  by  people  who  think 


THE 

NEW  YORK 
EVENING 

JOURNAL 

Prints  and  sells  more 
copies  than  any  other 
Daily  Paper  in  America. 


they  are  living  lives  approved  by  the 
Supreme  Being.  What  a  conception ! 

Worshiping  in  a  church  does  not  al¬ 
ways  indicate  a  spirit  of  brotherly  love, 
which,  to  my  mind,  is  the  highest  type 
of  religion.  Going  to  church  harms  no¬ 
body  unless  the  going  is  done  to  sur¬ 
round  oneself  with  the  appearance  of 
goodness. 

GRE.CTEST  POWER  FOR  GOOD. 

The  church,  in  spite  of  its  faults — 
for  it  has  sonie  in  spite  of  its  hypo- 
cricies  and  its  inhumanities,  its  lack  of 
human  warmth  and  forgiveness — is, 
nevertheless,  the  greatest  power  for 
good  in  the  world.  It  stirs  up  good  in 
spite  of  its  faults  just  as  the  individual 
by  his  good  acts  minimizes  his  bad  acts. 


The  Circulation  of 

THE  BOSTON  AMERICAN 

IS  OVER 

400,000 

DAILY  and  SUNDAY 

THE  LARGEST  «  NEW  ENGLAND 


.\ssociating  with  right-principled  peo¬ 
ple  and  pooling  with  them  your  efforts 
to  help  all  others,  lacking  in  principle 
and  environment,  helping  them  in  the 
friendliest  and  most  encouraging  way, 
is  a  good  way  of  becoming  good  and 
remaining  good. 

Frightening  people  into  religious  prac¬ 
tice  is  a  religion  with  poor  results. 

I  remember  when  a  boy  that  I  was 
taught  that  God  would  love  me  if  I 
was  real  good  and  that  he  would  punish 
me  if  I  was  real  had. 

To  emphasize  on  my  young  mind  how 
I  would  be  punished  in  the  next  world 
if  I  wasn’t  good  in  this  world  I  was 
forced  to  touch  a  red  hot  stove  with 
my  linger  and  then  I  was  told  that  my 


A  steadily  increasing 
business— without  the 
aid  of  special  editions 
—is  the  answer  as  to 
why 

THE  EVENING  MAIL’S 

policy  of  accepting 
only  clean  advertise¬ 
ments  is  a  winning 
one. 

203  Broadway  •  New  York 


whole  body  would  burn  like  that  through 
all  eternity. 

Neither  my  father  nor  mother  was 
responsible  for  teaching  me  such  a  doc¬ 
trine  of  love  and  torture.  Their  doc¬ 
trine  was  love  and  kindness  and  doing 
good. 

Yet  that  finger  burn  served  its  pur¬ 
pose.  It  convinced  me  that  where  there 
is  real  love  in  the  heart  there  is  not 
room  for  either  torture  or  hatred. 

I  chose  to  accept  the  best  end  of  tlie 
lesson,  I  believed  that  God’s  love  was 
so  overwhelming,  so  sincere,  that  all  of 
my  life  I  have  felt  sure  that  if  I  did 
the  best  I  could,  without  pretense,  God 
would  tak»  care  of  me  in  the  end. 

OUR  Ml.S.SION  IN  LIFE. 

W'e  human  beings  are  mere  replicas 
of  tlie  Supreme  Being  after  all — put 
here  for  a  purpose — put  here  to  enjoy 
and  to  suffer  in  accordance  with  our 
several  viewpoints  of  life.  We  are  put 
here  to  help  bear  the  burdens  of  others 
— to  be  human  beings  with  hearts  big 
enough  and  true  enough  to  be  charit¬ 
able  toward  all  and  to  do  our  duty  to 
the  best  of  our  ability. 

I  am  a  believer  in  justice.  I  believe 
that  each  one  of  us  gets  meted  out  to 
us  a  just  share  of  God’s  appreciation 
and  disapproval  of  our  acts ;  that  we  get 
what  is  coming  to  us  measured  by  the 
standard.s  of  life  we  follow  in  our  al¬ 
legiance  to  God  and  our  fellow  man. 
Let  us  not  worry  about  mistakes  too 
much.  Let  us  think  of  the  good  things 
our  hearts  prompt  us  to  do.  Let  us  try 
to  do  more  good  things. 

The  greatest  good  we  can  possibly  do 
is  to  live  lives  based  on  the  square  deal 
and  real  humanity  all  around. 

WALDO  RECEIVES  A  PRESENT. 


Chairman  of  Publicity  Committee 
Honored  by  Dallas  Club. 

One  of  the  most  surprised  officials  of 
the  .\ssociated  .Advertising  Clubs  of 
.America  at  Dallas  was  Richard  H. 
Waldo,  of  Xtw  York,  chairman  of  the 
Publicity  Committee,  when  he  was  pre¬ 
sented  by  the  Dallas  .Advertising  League 
a  silver  soup  set,  just  before  he  left  for 
home,  in  recognition  of  his  effective 
services  on  behalf  of  the  Dallas  con¬ 
vention. 

I'red  E.  Johnson,  president  of  the 
league,  who  made  the  presentation 
speech,  told  Mr.  Waldo  that  the  silver 
set  was  for  Mrs.  Waldo  and  advised  him 
not  to  lose  it,  as  he  did  his  pocketbook 
containing  $140  at  San  .Antonio. 

In  his  reply  Mr.  Waldo  said  he  would 
use  it  for  a  pillow  all  the  way  home,  and 
thus  be  certain  it  would  reach  its  desti¬ 
nation  in  safety. 

"The  highest  tribute  a  man  can  earn 
is  to  obtain  the  friendship  and  respect 
of  Texans,”  said  Mr.  Waldo.  He  got 
no  further,  as  a  friendly  Texan  came  to 
his  rescue  by  saying:  “Never  mind,  old 
boy :  we’re  wise,’’  and  everybody  laughed. 


THE  NEWS 

BUFFALO,  N.  Y. 

Circulation  for  April,  1912 

101,076 

The  Leading  DISPLAY  and 
CLASSIFIED  Advertising 
Medium  in  New  York  State 
outside  of  New  York  City. 
EDWARD  H.  BUTLER.  Editor  and  Prop’r 

KELLY-SMITH  CO.,  Foreifn  Rcpreteatativei 
Cbicato  New  York  City 

People'*  Gm  Bkla.  Melropolitin  BMt. 
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A  COMMODIOUS  HOME. 

New  Courier  Journal  and  Louisville 
Times  Structure  Will  Be  one  of  the 
Most  Complete  Newspaper  Offices 
in  the  Country — Equipment  Will  In¬ 
clude  Every  Modern  Convenience 
for  Rapid  Work  and  Comfort. 

In  the  fall — possibly  by  Oct.  1 — the 
Courier-Journal  and  Louisville  Times 
will  move  into  their  new  home.  The 
building  will  be  one  of  the  most  com¬ 
plete  and  commodious  newspaper  offices 
west  of  the  Alleghanies.  It  is  located 
on  the  southwest  corner  of  Third  and 
Green  streets,  just  one  block  east  of  the 
present  location.  The  building  will  be 
four  stories  in  height,  and  will  cover  a 
plot  of  ground  117  by  Ibn  feet. 

The  business  offices,  press  room  and 
mailing  and  distributing  rooms  will  oc¬ 
cupy  the  first  floor.  The  press  room,  43 
by  78  feet,  will  be  immediately  back  of 
the  counting  room,  the  presses  being  on 
the  first  floor,  visible  from  the  street.  A 
show  window  on  the  Thi.'d  street  side 
will  open  into  the  press  room.  The 
mailing  and  packing  departments  and 
special  club  rooms  for  newsboys  and 
carriers  will  be  hack  of  the  press  room, 
facing  an  alley  on  the  south. 

On  the  second  floor  will  be  the  private 
offices  of  the  president  and  heads  of  de¬ 
partments,  facing  Green  street.  The  en¬ 
tire  space  back  of  these  offices  will  be 
devoted  to  the  circulation  departments. 

On  the  third  floor  will  be  the  editorial 
and  reportorial  rooms  of  both  papers. 
The  composing  room  and  stereotyping 
rooms  will  be  on  the  fourth  floor. 
Matrices  will  be  made  on  this  floor  and 
then  sent  down  a  slide  to  the  plate  room, 
on  the  first  floor  and  basement. 

The  new  building  will  be  equipped  with 
every  modern  convenience  that  will  fa¬ 
cilitate  rapid  work  or  tend  to  the  com¬ 
fort  of  employes. 

NEW  HOME  MASSIVE  STRUCTURE. 

The  new  building  is  a  massive,  im¬ 
pressive  structure,  in  keeping  with  the 
reputation  of  the  Courier-Journal.  It 
was  erected  in  1857  by  the  Government 
for  the  post  office  and  custom  house, 
at  a  total  cost  of  $401,142.  In  1891  a 
new  post  office  was  erected  and  the  old 
building  was  sold  to  the  late  W.  N. 
Haldeman,  founder  of  the  Courier-Jour¬ 
nal.  For  several  years  it  was  used  as 
a  storage  warehouse.  After  the  death 
of  Mr.  Haldeman  his  son,  Bruce  Halde- 
inan,  who  succeeded  him  as  president  of 
the  Courier-Journal  Co.,  determined  to 
utilize  the  corner  for  his  newspaper 
office,  and  endeavored  to  have  the  old 
building  razed.  It  was  found  that  this 
would  not  be  feasible,  on  account  of  the 
tremendously  heavy  walls  of  solid  stone, 
these  walls  being  on  an  average  three 
feet  thick,  and  in  places  five  to  eight  feet 
thick.  It  was  then  decided  to  completely 
gut  the  building  and  erect  the  newspaper 
office  inside  the  old  walls.  This  is  what 
has  been  done,  the  new  inside  structure 
being  entirely  of  steel  and  concrete.  The 
building  will  be  as  near  fireproof  as  it  is 
possible  to  make  it. 

The  present  site  of  the  Courier-Jour¬ 
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nal  and  Times,  Fourth  and  Green  streets, 
is  in  the  heart  of  the  retail  district,  and 
is  said  to  be  the  most  valuable  corner  in 
the  city.  Mr.  Haldeman  has  not  yet  de¬ 
cided  what  he  will  do  with  this  building, 
but  it  is  possible  it  may  be  razed  and  a 
modern  office  and  store  building  erected. 

AS  TO  HISTORICAL  ACCURACY. 

Xew  York,  May  21,  1912. 

The  Editor  and  Publisher: — My  old 
friend  Bill  Nye  seeni.s  to  have  reiurned 
from  the  "Bourne"  referred  to  every  once 
in  a  while  by  .■ioine  dabbler  in  poetry  to 
send  to  me  a  postal  card  dated  May  17, 
and  reading  as  follows : 

W.  J.  K.  Kenny. 

Dear  Sir — In  the  reprint  of  your  letter,  taken 
from  The  Editor  and  Publisher,  in  to-day’s 
New  York  Times,  you  state:  "In  the  interest 
of  historical  accuracy,  etc.,  the  rumor  of  the 
loss  of  the  Oregon  did  not  reach  the  newspaper 
offices  at  noon  of  Sunday,  March,  13,  1886.” 
March  13  was  on  a  Saturday. 

Further  down  you  mention  that  you  were 
told  to-day  that  the  Nonpareil  was  never  over¬ 
come  but  by  a  fellow  Celt  called  Fitzsimmons. 

"In  the  interest  of  historical  accuracy”  it 
may  be  well  to  state  that  Fitzsimmons  is  a  Cor- 
nishman  from  Cornwell,  England. 

Yours  very  truly, 

(Signed)  Bill  Nye. 

It  is  true  that  I  was  seeking  "historical 
accura<-y"  when  1  wrote  my  letter  to  you 
because  of  an  article  which  you  had 
printed  in  your  issue  of  .Vpril  27,  1912; 
but  ii  now  ajiiiears  that  1  was  diverted 
from  historical  certitude  by  an  error  made 
by  .vour  first  contributor  to  the  story  of 
the  loss  of  the  Oregon  and  the  saving  of 
her  passengers  and  crew. 

Yet  I  have  lo  say  to  my  critic.  Bill  Xye 
(  he  never  contradicted  me  before  he  died) 
that  he  has  put  himself  into  a  false  posi¬ 
tion  ( probably  because  he  has  not  “come 
back”  mentally  strong).  That  man  Fitz¬ 
simmons  to  whom  I  referred  as  a  Celt 
is  a  Celt. 


*1116  paper  that  ia  recognized  as  the  “Hoto  Favorite”  is  always  the  best  ad¬ 
vertising  medium.  That  it  why  all  the  leading  merchanta  of 

MILWAUKEE 

uae  "full  copy”  daily  In  the  paper  they  know  it  read  by  the  claat  of  people  they 
are  deairoui  of  tecuring  at  buyera.  That  paper  U 

The  paper  of  the  HOME — of  the  PEOPLE. 

JOHN  W.  CAMPSIE,  Business  Manager 

Foreign  Advertising  Representatives 
CHAS.  H.  EDDY  EDDY  A  VIRTUE 

Metropolitan  Building,  New  York  City  Peoples  Gaa  Building,  Chicago 


The  fact  that  Mr.  Fitzsimmons  was 
born  in  Cornwall,  England,  and  is  a  Cor- 
nishman  does  not  make  him  anything  else 
than  a  Celt  or  Kelt.  The  Standard  Dic¬ 
tionary,  Part  I,  on  page  398,  says  as  fol¬ 
lows  : 

“Celt,  Kelt.  Celt,  Kelt,  ii.  A  member 
of  that  western  European  branch  of  the 
Aryan  family  that  includes  the  Gadhelic 
P4>oples  (the  Irish.  Erse  and  Manx)  and 
the  Cymric  (the  Welsh,  Coniish,  and 
Brezoneke  or  Low  Bretons).” 

When  Bill  goes  again  out  of  the 
glimpses  of  the  moon  he  is  visiting  now 
he  will,  I  hope,  recover  knowledge  of  the 
fact  that  there  are  more  Celts  than  Irish. 
He  may  then  say  if  he  wishes: 

'Tis  true,  'tis  pity  ; 

Pity  ’tis,  ’tis  true.” 

And  he  may  say  it  again,  or  say  some¬ 
thing  else  suited  to  his  mood ;  and  no 
true  Celt  will  be  disturbed  even  though 
he  say : 

"Taffy  was  a  Welshman, 

Taffy  was  a  thief,” 

or  exalt  liis  horn  phrasing  that  passionate 
Celtic  dithyramb : 

“And  shall  Trelawney  die? 

And  shall  Trelawney  die? 

Then  forty  thousand  CornLhmen 

Shall  know  the  reason  why  I” 

Not  to  be  continued  by 

Yours  very  truly. 

Bill  Xye’s  Old  Friend. 

The  “Putitoffs.” 

My  friend,  have  you  heard  of  the  town  of 
Yawn, 

On  the  banks  of  the  River  Slow, 
Where  blooms  the  Waitawhile  flower  fair. 
Where  the  Sometimeorother  scents  the  air 

And  the  soft  Goeasj-.s  grow? 

It  lies  in  the  valley  of  Whatstheuse, 

In  the  province  of  I.,etitslide ; 

That  tired  feeling  is  native  there- - 
It's  the  name  of  the  listless  Idontcare, 

Where  the  Putltoffs  abide. 

— Exchange. 

World  Boost  Club  Meeting. 

.A  meeting  of  the  New  York  World 
Get  Together  and  Boost  Club  was  held 
on  Friday  evening.  Following  the  regu¬ 
lar  business  session  the  old  employes  of 
the  paper  held  a  reunion.  A  number  of 
speakers  told  of  Joseph  Pulitzer  as  they 
knew  him. 

Dividing  the  Night. 

A  Chinese  proverb  runs:  “Think  of 
your  own  faults  the  first  part  of  the 
night  (when  you  are  awake)  and  of  the 
faults  of  others  the  latter  part  of  the 
night  (when  you  are  asleep).” 


1911— BIG  YEIAR 

GERMAN  DAILY  GAZETTE 

Plilladelplita,  f>a. 

The  following  table  shows  the  volnmc  of 
advertising  printed  in  each  month  of  1911: 

January .  420,800  Linas 

February  .  381,750  Linas 

March  .  461,724  Linas 

April  .  476,900  Lines 

May  .  466,590  Linas 

June  .  434,590  Lines 

July  .  351,765  Lines 

August  .  336,486  Lines 

September  .  387,265  Lines 

October .  471,280  Linas 

November  .  462,680  Lines 

December  .  470,036  Lines 

ToUl  .  5,121,866  Lines 

NOTE — The  leading  English  Daily  pub¬ 
lished  for  the  same  perioo  9,671,710  lines 
of  display  advertising;  this  being  the  largest 
volume  ever  published  in  one  year  by  soy 
Philadelphia  newspaper. 


DEMOCRAT 

Nashville,  Tenn. 

carries  more  local  advertising  than  any 
other  Nashville  newspaper 

The  JOHN  BUDD  CO.,  Representative 
New  York  Chicago  St.  Louis. 


-  THE  - 

Mexican  Herald 

is  the  only  daily  newspaper  printed  in 
the  English  language  in  Mexico.  It 
covers  the  field  thoroughly. 

Sole  Foreign  Representative. 

The  S.  C.  Beckwith  5!JScy 


The  Elizabeth  (N.  J.)  Times 

Only  Democratic  daily 
in  Fifth  Congressional  District 


The  News  Scimitar 

Of  MEMPHIS.  TENNESSEE 

is  the  leading  afternoon  newspaper  in  the 
Mississippi  Valley  south  of  St.  Louis. 

The  largest  and  oldest  afternoon  news¬ 
paper  in  700  miles  of  this  great  valley. 

Represented  by  PAUL  BLOCK,  Inc. 
950  Fifth  Avenue,  NEW  YORK. 

Steger  Building,  CHICAGO. 


YOU  MUST  USE  THE 

UOS  AINQEURS 

EXAMIINER 

to  cover  the  GREAT  SOUTHWEST 
Sunday  Circulation  9  TA  AAA 
MORE  THAN  -  -  I 


GET  THE  BEST  ALWAYS  I 


2[l|»  ^Ittaburs  Btaiiatrli 

Greater  Pittsburg’s  Greatest 
Newspaper 

Wallace  G.  Brooke  Hoeacb  ht.  Poed 

BtuDswick  Bldg.  Peoples  Gas  Bldg. 

S^w  Vnrk  Chicaro 


THE  EDITOR  AND  PUBLISHER. 
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CONVENTION  ECHOES. 


ESTIMATES  OF  THE  VALUE  OF 
THE  DALLAS  CONVENTION 
TO  TEXAS  AND  THE 
WORLD. 

F,  Ili  NTUKss.  .Ik..  iii'<‘si<l<Mit  mill 
uriieral  maiiUKer  San  .ViiMiiio  Kxiircss. — 
jl'lie  oducatiiiii  rosiilis  ti>  the  State  of 
’IVxas  growing  out  of  the  reeeut  eonven- 
tioii  of  the  Assoeiatiil  Advertising  Cluhs 
of  Auieriea  in  Dallas  and  the  eirele  tour 
of  the  delegates  through  the  State  are 
inenli'ulahle.  Xo  more  reiiresentative, 
jirogressive  and  wide-awake  Issly  of  men 
ever  met  within  the  limits  of  Texas,  and 
eter.v  plaee  the.v  visited  has  profited  from 
their  preseuee.  The  ad  men  through  per¬ 
sonal  observation  and  eontaet  have  be- 
eome  more  closely  and  intimately  ae- 
ipiuiuled  with  Texas  and  her  resources 
and  the  boundle.'s  isissibilities  of  the  fu¬ 
ture  of  thia  State.  They  have  seen  for 
ihemsidves  the  great  progress  and  de¬ 
velopment  made  all  over  the  State,  and 
at  San  .Antonio  the.v  were  made  ac«tuaiut- 
ed  with  the  splendid  and  protitable  results 
growing  from  judicious,  systematic  and 
persistent  publicity. 

SiK-aking  for  San  .\ntonio  and  .south¬ 
west  Texas  esisH’ially,  1  know  that  the 
visit  of  the  ad  men  has  oiK'Ued  the  eyes 
of  oiir  jieople  in  all  lines  of  business  and 
in  ail  professions  to  the  great  work  being 
done  through  the  inslriimeiitality  of  the 
members  constituting  the  .Associated  Ad- 
.  vertising  Clubs  of  America.  Our  im- 
I  pre.ssions  and  ideas  coueerning  the  scope 
and.  Jjiiporianee  of  the  ad  men's  work 
I  previous  to  this  visit  were  somewhat  hazy 
and  imiwrfec^  4i^^ed,  but  we  have  come 
I  to  a  realization  iTf'tlTP  direct  and  prac¬ 
tical  importance  of  those  whose  mUsion 
is  publicity  of  the  U'st  sort  and  whose 
aim  is  the  achievement  of  the  best  results. 

The  impression  made  u|h.iu  the  •''an 
.Antonio  business  community  b.v  the  visit 
of  these  disseminators  of  publicity  has 
iM'en  a  most  favorable  and  gratifying  one, 
and  I  f»H‘l  assured  that  as  a  result  a  fuller 
iini'ierstanding  and  appreciation  of  the 
true  merits  of  the  ad  men  and  their  work 
has  Iweti  reached. 

Texas  is  just  entering  ui>on  the  true 
and  full  develo|(ment  of  its  boundless 
resources,  and  is  truly  appreciative  of  the 
siiiijHirt  and  co-o|K-ration  promised  as  a 
result  of  the  recent  visit  of  the  members 
of  the  .Associated  -Advertising  Clubs  of 
.America.  No  convention  or  organization 
which  has  met  here  in  the  history  of  the 
.''late  has  so  thoroughly  aroused  those 
who  are  intere.'ted  in  the  progressive 
movement  now  pervading  every  commu- 
uii.v  within  onr  iHirders.  and  the  haiipiest 
results  are  to  Is-  exiii'cted. 

IIknky  D.  \A’ii,.so.\.  advertising  man¬ 
ager  Cosmopolitan  Magazine. —  1  might 
write  till  Disimsday  and  the  thoughts  set 
down  and  set  up  in  cold  tyia*  would  not 
induce  some  men  to  mingle.  Dallas 
maiked  my  third  convention,  and  with 
eacli  one  my  belief  grows  stronger  that 
the  busiiies-s’of  advertising  develops  more 
dynamic  force  in  a  red-blisnled  man  than 
any  other  practisisl  to-day,  and  that, 
then-fore,  a  mingling  of  the  clans  has  al- 
read.v  proven  itself  of  the  utmost  value 
for  scores  of  reasons,  not  the  least  ol 
which  is  that  we  are  forced  each  to  think 
well  of  his  oom|K‘titor.  When  that  fi-el- 
ing  develops  you  will  sism  see  following 
a  closer  unity  in  the  men  who  work 
through  the  heat  of  the  day  toward  the 
same  and  a  res|M-ct  for  each  other  that 
binds  with  chains  of  friendship  men  from 
the  F.asi,  West.  North  and  .'ioiith. 

This  get-together  movement  is  not  a 
fad  or  a  pas'ing  thought  ;  it  has  come 
to  stay,  to  grow  and  develop  just  as  fast 
as  the  business  of  advertising  does.  Df 
course,  there  will  always  1h>  ilie  man  who 
is  .so  .salisticd  with  himself  that  he  does 
not  want  the  other  fellow  to  know  what 
he  knows.  He  will  keep  away  from  the 
conventions  of  the  future  bis-ause  he 
wishes  not  to  discover  or  be  discovered, 
but  the  real  jirogressive  advertiser  and 
adveriising  man  will  Is-  right  there,  giv¬ 
ing  and  taking,  whether  it  1m>  information 
or  criticism,  and  carrying  with  liitn  an 
ojM-n  and  re<-e|itive  mind  tind  jiroliting  to 
the  fullest  by  what  he  give.s  and  takes. 
lIKI.fl-l  I-  I.N  KVKKV  W.VV. 

I  did  not  attend  a  single  miH-ting  at 
Dallas  that  1  diil  aojuire  knowledge;  nut 
a  day  did  I  s|H>nd  either  going  or  coming 
that  iny  mind  did  not  mark  time  to  the 
tune  of  jirogress  along  some  line  of  jiub- 
;  iii-ity.  .And  why  not';  Coming  in  con¬ 
tact  with  minds  all  sjiarking  in  the  same 
dins-tion,  but  from  different  angles,  it 
was  like  rubbing  Hint  and  steel  hour  after 
hour  until,  when  the  end  came,  I  was 
sorry  it  was  over — with  a  firm  deter¬ 


mination  in  my  mind  to  try  and  make 
Baltimore  next  year  a  week  more  suc¬ 
cessful,  more  distributing  of  the  central 
thought,  more  jirogressive,  more  helpful. 
1  shako  hands  with  the  Dallas  convention 
not  with  regret,  but  thankful  that  so 
much  is  lieing  aceoinjilishcd  toward  carry¬ 
ing  forward  ime  of  the  great  dynamic 
movements  of  the  twentieth  century  com¬ 
mercial  life.  Texas  handi-d  the  visitors 
the  time  of  their  lives,  and  at  least  a 
thousand  men  of  the  "Tenderfoot"  tribe 
will  carry  the  remendirance  of  the  1!U2 
convention  down  to  the  second  and  third 
generations  as  the  red  letter  wet-k  of 
their  lives.  The  honest,  ojien-hearted,  un¬ 
varnished  style  of  the  rccejition  of  the 
delegates  was  so  refreshing,  so  unique,  so 
honest,  that  it  in  itself  was  a  lesson  to 
the  keen  advertising  men,  and  the  key¬ 
note  of  it  all  was  honesty  of  purjiose  and 
intent. 

-AI.vm.ky  -M.  tJii.l..\M.  of  tiillam's  .Ad¬ 
vertising  Service. —  1  do  not  see  how  tho.'e 
interested  in  a  Stale  could  have  done  a 
wiser  thing  to  advertise  its  advantages 
and  jiossibilities  than  has  been  done  by 
the  six  cities  of  Texas  that  entertained 
the  .As.sociatod  .Advertising  Clubs. 

The  basis  of  all  efficient  advertising 
Work  is  knowledge.  Having  something  to 
sell  or  to  interest  others  in  is  the  first 
requisite;  to  let  the  truth  be  known  is 
the  next  steji. 

Dur  Texas  friends  look  us  to  their 
hearts  and  homes.  No  man  or  woman  of 
the  visitors  but  now  knows,  absolutely 
kimirx.  that  for  hearty,  whole-souled 
friendshiji,  for  euthusiasm,  for  energy, 
for  belief  in  the  great  future  of  their 
.''t:ite  and  for  willingness  to  work  and 
spend  to  advance  the  common  good  the 
jieiijile  of  Dalhus  and  Fort  Worth,  of 
A\'  .ICO  and  of  San  .Antuiiio.  of  (Jalveston 
and  of  Houston  have  set  a  mark  so  high 
that  all  .America  can  see  it. 

lilii  .\li  mu  TKX.V.S. 

There  will  be  no  corner  of  this  great 
land  where  the  name  and  fame  of  Texas 
will  not  take  on  a  new,  a  more  attractive 
and  a  more  alluring  meaning.  That  is 
.S.ate  advertising  at  its  best.  That  is 
advertising  suited  to  every  sentiment. 
The  agriculturist,  the  fruit  grower,  the 
trucker,  the  healtli-seeker  and,  more  than 
all,  the  home-builder,  will  know  more  of 
the  marvelous  resour<-es  and  jrossibilities 
of  Texas  from  this  visitation,  no  matter 
where  in  the  I'nited  Slates  or  Canada  he 
may  be.  than  from  any  other  effort  that 
could  have  been  made. 

.And  all  of  this  will  help,  will  stimulate 
advertising  in  newsjiajK-r.s  and  magazines. 
.Among  the  nearly  i;,."i<H(  advertising  repre¬ 
sentatives  that  attended  the  convention 
and  made  more  or  less  of  the  circle  tour 
were  those  closely  associated  with  every 
sort  of  jiublieation  and  everv  sort  of  busi¬ 
ness.  The  knowledge  of  conditions  which 
they  will  carry  to  their  future  work  will 
surely  color  it  to  the  advantage  of  Texas 
and  to  the  advantages  of  the  producers 
whose  wares  the.v  will  exjiloit. 

This  exj>erience  has  been  educational ; 
it  has  Is'cn  eye-ojiening ;  it  has  Ix^en  mind- 
broadening.  Its  harvest  time  will  last  so 
long  as  the  memory  of  tho.se  jiartieijiatiug 
remains. 

Hkkm.v.v  I'liii.ipso.v,  Dallas  Times- 
Herald. — -Nearly  three  tliousand  of  .Amer¬ 
ica's  brainiest  men  have  just  dejiarted 
from  Dallas  at  the  eitnelusion  of  the 
eighth  annual  convention  of  the  Asso¬ 
ciated  -Advertising  Clubs  of  .America. 

While  to  a  large  city  the  convention 
of  ad  men  would  have  Ik'i-ii  an  incident, 
to  Dallas  it  was  an  event — a  milestone 
in  the  cit.v's  wonderful  progress.  For 
this  reason  every  citizen  of  Dallas  had. 
when  the  laxly  convened,  become, keenly 
alive  to  the  iMUJcfit  he  was  to  derive 
and  was  in  a  most  reeejdive  mood  and 
read.v  to  listen  to  the  messages  of  adver¬ 
tising  that  were  .subsequently  delivered. 

Thanks  to  the  Dallas  -Advertising  Ix'ague 
this  city  had  alread.v  Ix-en  jilaeed  on 
rixaird  as  one  in  which  advertising  was 
becoming  more  and  more  jirotitable.  Free 
jiublieity  had  been  talioocd  almost  en¬ 
tirely. 

.\  I)EVF.I.<U’K.R  OK  IlfSIXESS. 

Therefore,  from  the  standjioint  of  the 
bu.vers  of  advertising.  Dallas  was  in  a 
jiartieularly  resjxinsive  attitude  when  the 
-A.  -A.  C.  of  A.  began  its  sessions.  If 
there  was  anything  lacking  to  reinforce 
the  work  of  the  local  elnb  that  lack  was 
amply  snjqdied  b.v  the  time  the  conven¬ 
tion  adjourned.  The  newspapers,  in  col¬ 
umn  after  column,  told  what  these  three 
thousand  advertising  exjx'rts  had  learned 
through  years  of  exjierienee  as  buyers, 
sellers  and  prodiu-ers  of  advertUing.  The 
newsjmjx'r  readers  were  awakened  to  a 
realization  that  advertising  must  be  more 
effii-ient  and.  above  all  else,  honest.  One 
Dallas  newsjtaper  printed  the  emblem  of 
{Continued  on  page  15.) 


One  Hundred 

Advertising 

Talks 

One  Dollar 

Mr.  Geo.  French 
has  selected  One 
Hundred  of  the 
One  Thousand 
Advertising  Talks 
written  b  y  Mr. 
William  C.  Free¬ 
man,  which  have 
been  printed  in 
book  form. 

These  One  Hun¬ 
dred  Talks  tell  a 
running  story  of 
why  an  advertis¬ 
ing  policy,  based 
on  common  sense 
and  integrity, 
wins. 

Do  you  want  the 
book?  If  so,  send 
one  dollar  to 

William  C.  Freeman 

203  Broadway 
New  York 
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{Continued  from  fage  14.) 

the  Dnllns  Advertising  League,  depicting 
"Honesty,’’  in  every  ad  carried  during  the 
convention.  Many  mercliants  are  at  tliLs 
time  exploiting  the  fact  that  they  sell  ad¬ 
vertised  brands  of  mercliandise  and  that 
their  brands  are  advertised  right. 

The  convention  will  prove  a  wonderful 
developer  of  business  for  the  local  news¬ 
papers.  It  will  make  advertisers  of  many 
mercliants  and  manufacturer.s  who  here¬ 
tofore  have  been  content  with  the  natural 
increase  in  their  animal  volume  of  busi¬ 
ness.  Dallas  jobbing  houses  that  have 
become  large  institutions  will  realize  that 
a  little  cultivation  along  the  line  of  etb- 
cient  advertising  is  now  in  order.  The 
retail  merchant,  realizing  that  the  atten¬ 
tion  of  the  public  has  Ih'cii  directed  to 
truih  in  advertising,  will  be  certain  that 
his  particular  advertUing  ean  bear  the 
s'Tutiny  of  his  patrons.  The  local  public 
will  learn  to  look  with  confidence  on  the 
advertisements  that  apiiear  in  newspapers 
and  other  legitimate  mediums  of  publicity. 

Charles  S.  Diehl,  publisher  San  Anto¬ 
nio  Light. — In  respon.se  to  the  reipiest  of 
your  editor,  Mr.  Itlanchard,  who  attend¬ 
ed  the  annual  convention  of  the  Asso¬ 
ciated  Advertising  Clubs  of  America  for 
an  expre.ssion  of  an  opinion  as  to  the 
net  results  of  the  visit  just  ended,  1  have 
to  say : 

First,  the  invasion  of  Texas  by  the 
advertising  men  was  a  great  thing  for 
Texas. 

Second,  it  is  esiually  true  that  the  trip 
will  prove  of  the  greatest  benefit  to  the 
vL-iting  advertisers  and  the  agency  men. 

Nothing  short  of  a  iiersonal  visit  to 
an.v  section  of  the  country  will  convince 
or  impress  anyone  with  its  growth  and 
nusiiiess  possibilities.  Texas  has  remind¬ 
ed  the  average  man  who  never  .saw  the 
State  of  the  lines  in  Hoyt’s  play,  that 
it  would  be  a  good  habitation  "if  it  had 
water  and  a  little  good  society.”  The 
sight  of  modern  cities  and  the  most  fer- 
Mle  farming  district  in  the  United  States 
is  what  greeted  the  visitors’  eyes.  Texas 
is  attracting  ]iopulation  more  rapidly 
to-day  than  an.v  other  section  of  the 
country,  and  within  the  next  two  year.' 
will  probably  witness  a  more  rajiid  de- 
veloimient  than  was  ever  before  known 
over  a  like  area  of  the  republic  in  in¬ 
crease  of  ])opulation,  develojunent  of  ag¬ 
riculture,  manufactures,  mining  and  ship- 
Iiing.  It  is  now  the  Empire  State  of  the 
South,  and  cannot  fail  to  wrest  the  seep 
ter  of  fKipiilation  and  wealth  from  the 
great  State  of  New  York  through  the 
immensity  of  her  natural  resources  with¬ 
in  a  comparatively  short  period  of  time. 

The  visitors  came  at  the  right  time  of 
the  year  to  be  impre.'sed.  The  cultivated 
fields  stretched  away  as  far  as  the  eye 
could  reach  over  the  ”ftO  miles  between 
Dallas  and  Fort  Worth  to  Waco  and 
San  Antonio.  -Again  for  2<tO  miles  from 
San  Antonio.  Houston  and  (ialveston  and 
then  from  (Ialveston  to  Dallas,  complet¬ 
ing  a  triangle  which  probably  contains 
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greater  productivity  of  soil  than  any 
other  like  traid  in  -Vmerica. 

It  paid  the  advertiser  well  to  come  to 
Texa.s  to  see  for  biiiiself.  Texas,  ou  the 
other  hand,  will  enjoy  real  and  lasting 
beiietit,  due  to  the  presence  of  such  an 
iiitelligeut  and  observing  Isxly  of  busi¬ 
ness  men. 

ro.WK.NTlO.N’s  IttCllKST  TIll.Mi. 

(Jerald  H.  Wadsworth,  I’resideiit 
Eastern  Divi.'ioii,  A.  -V.  (’.  of  — The 
Dallas  convention  wa.s  ii  constant  suc¬ 
cession  of  big  things,  but  the  biggest 
thing  was  the  spirit  of  allegiance  mani¬ 
fested  by  the  San  Francisco  Ad  Club. 
Every  club  comprising  the  A.  -V.  C. 
of  1ms  come  into  existence  as  an  iii- 
depeiideiit  unit  and  with  an  individuality 
peeiiliar  to  it.self.  This  has  made  it  dif¬ 
ficult  to  tditaiii  that  uniformity  of  action 
es.seiitial  to  organized  effort.  The  loyalty 
to  the  cause  ilisplayed  by  them  in  acqui¬ 
escing  to  the  opinions  of  the  executive 
officers  should  inspire  every  nmii  and  elub 
to  a  greater  fealty. 

WHAT  A  CRIPPLE  DID. 

Career  of  a  Newspaper  Reporter  Who 
Became  Mayor  of  Imboden. 

Out  in  -Arkansas,  in  the  town  of  Im- 
boden.  resides  a  twenty-one-year  old 
youth,  who  is  known  as  "the  laiy  edi¬ 
tor,”  and  who,  although  a  cripple,  has 
betn  the  mayor  of  the  place.  His  name 
is  Joe  I'.  Sullivan,  and  no  one  in  his 
part  of  the  State  is  better  or  m.irc 
favorably  known. 

Sullii  an,  although  stricken  with  pa'al- 
\sis  in  his  lower  limits  at  the  age  of 
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DECATUR  HERALD  OWNERSHIP.. 

Dki’.vtcu,  III..  -May  :{(l,  11112.  | 

Thk  Epitok  .\ni»  I’l  lii.isHKU ; — The*! 
writer  has  just  received  the  sanqile  copy  i 
of  'I’liE  Euitor  a-nu  I'unLi.siiK.K  for  May  ■ 
25  and  note.s  the  item  regarding  the  De¬ 
catur  Herald  under  the  "Changes  in  In¬ 
terest.” 

The  statement,  which  iiitiiuates  that  ^ 

E.  H.  Keu-siiik  and  F.  M.  Lindsay  have 
purchased  the  eniire  stock  of  the  •■om-  ; 
pan.v,  is  misleading. 

Dr.  W.  F.  Callioou.  who  has  for  years 
been  a  large  stockholder  in  the  Herald, 
and  who  last  fall  purchased  the  interest 
of  F.  S.  Dodd,  still  retains  his  interest  in 
the  company;  al.'0  It.  C.  I'arrisli  and  4y. 

F.  Hardy,  who  have  bi-eii  stockholders  in 
the  company,  and  who  have  been  impor-  , 
tant  factors  in  the  building  iiii  of  the 
jiajier,  retain  iheir  holdiii's  and  will  re-  1 
main  with  the  paper  as  eireulation  man-  i 
ager  and  managing  editor,  respectively.  : 

\Ve  u'ish  you  would  make  this  eorree-  j 
lion  in  one  of  .vour  early  issues,  and  also 
cuter  the  suhscriptioii  of  tlie  writer  to 
Thk  Editok  ami  I’nu.i.siiKU  at  the  above  ! 
addre.'S,  for  which  we  enclose  fierewiih  : 
cheek.  ! 

Hkkai.d-Dksi'atch  (’o..  I 
E.  M.  Li.vds.vy,  Husiiiess  Manager. 


SATURDAY 
SPORT  PAGE! 

Full  page  news  and  pictures  for  afternoon 
editions,  in  the  form  of  typewritten  copy 
and  matrices,  covering  baseball,  boxing, 
Olympic  Games,  football — all  sports. 
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Joe  F.  Sullivan. 

four  year.s,  has  inanaRcd  to  climb  the 
ladder  of  success  far  more  rapidly  than 
many  of  his  associates  who  stand  on 
two  sound  lens. 

He  was  left  fatherless  at  the  age  of 
six  years.  .\t  school  he  led  his  class¬ 
mates,  and  won  the  gold  medal  for  mak¬ 
ing  the  highest  average  in  his  studies. 

Du'inghis  vacation  he  sold  newspapers 
and  acted  as  agent  for  a  St.  Louis  coffee 
concern.  After  leaving  the  high  school 
he  went  to  work  as  a  reporter  on  a 
country  paper.  He  is  now  assistant  edi¬ 
tor  of  the  Imhoden  Gazette,  a  regular 
contributor  to  seven  newspapers,  three 
of  which  are  the  largest  and  best  paying 
papers  in  the  South.  Recently  he  was 
elected  Mayor  of  the  city. 
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BACK  FROM  THE  SOUTH 

(Continued  from  faye  d.i 

with  chromos,  old-fashioned  prints  and 
I)ic;ures  and  a  few  photographs,  one  of 
w  hich  was  that  of  the  late  Madam  Begue. 
whose  cooking  made  the  place  famous 
many  years  ago,  and  whose  Intshand  still 
runs  the  place.  Old-fashioned  flagons, 
beer  steins  and  dishes  of  vario.is  kinds 
occupy  shelves  along  the  walls.  The 
kitchen  is  located  two  or  three  feet  above 
the  level  of  the  dining-room,  which  is 
narrow  and  contains  a  single  table,  and 
through  the  open  door  1  could  catch 
sight  of  rows  of  well-polished  copper 
saucepans  and  strings  of  onions,  garlic 
and  other  vegetables  hanging  from  the 
rafters  overhead. 

11RE.\KK.\ST  OK  DINNER? 

Breakfast  is  served  at  eleven  o'clock 
at  Begue' s,  ard  after  you  have  eaten 
you*  till  you  wonder  why  it  was  ever 
gix  en  that  name.  I  he  meal  is  more  like 
an  eight-course  dinner  with  the  soup 
and  sweets  omitted.  Judge  for  yourself 
—  here  is  a  list  of  the  several  dishes 
which  were  served  in  regular  courses : 

.\nchovie  salad,  celery,  mushroom 
omelet,  tenderloin  of  trout,  chicken  a  la 
Creole,  mutton  chops,  with  French  fried 
potatoes.  Roquefort  and  Swiss  cheese, 
coffee  with  brandy,  and  plenty  of  red 
wine. 

The  bread  served  on  this  occasion  was 
in  the  form  of  great  oval  loaves.  Its 
crust  was  thick  and  well  baked,  and 
when  the  waiter  cut  it  for  the  table  he 
carved  it  into  slices  two  inches  thick. 

single  piece  looked  big  enough  for  a 
meal  in  itself. 

It  required  an  hour  and  a  half  to 
reach  the  end  of  the  breakfast  menu. 
The  dishes  were  all  excellently  prepared, 
the  mushroom  omelet  and  the  chicken 
a  la  Creole  being  especially  palatable. 
Old  Begue  himself  helped  the  single 
waiter  serve  the  breakfast.  He  has  a 
typical,  shrewd  French  face,  such  as  you 
often  see  in  the  business  quarters  of  the 
cities  of  France.  He  was  formerly  a 
brtcher  in  the  old  F'rench  market  across 
the  street,  but  gave  up  the  business  when 
he  found  that  it  was  much  more  profit¬ 
able  to  serve  b  eakfasts  to  tourists  and 
visitors  at  his  little  apartment  over  the 
saloon. 

DISTINGUIStlED  GI  ESTS. 

Many  distinguished  people  have  eaten 
at  .Madam  Begue's.  as  the  place  was 
known,  during  its  long  career.  Half  a 
dozen  volumes  of  the  restaurant’s  regis¬ 
ter  of  guests  are  distributed  fo-  exam¬ 
ination  among  the  patrons.  Their  pages 
contain  the  names  of  world-famous  peo- 
p'e,  including  John  D.  Rockefeller.  Jr., 
and  Fiugene  Field.  It  was  the  latter 
who  wrote  so  interestingly  about  the 
quaint  F'rench  restaurant  that  it  became 
famous  in  a  few  weeks.  Dunng  the 
carnival  .season  it  is  neces.sary  to  engage 
seats  a  week  or  two  in  advance  because 
of  the  great  number  of  people  who  want 
to  breakfast  here.  On  such  occasions 
tab'es  are  spread  on  three  floors,  includ¬ 
ing  the  saloon.  On  the  morning  we 
»ere  there  not  mo'e  than  a  dozen  per¬ 
sons  were  at  the  table.  More  of  the 
N'ew  York  crowd  would  have  been  on 
hand  had  they  known  that  this  would  be 
their  only  chance. 

The  New  Orleans  .^d  Club  invited  the 
delegates  to  attend  a  luncheon  at  the 
Progression  Union  at  noon,  and  later 
took  them  around  town  in  rubberneck 
automobiles.  In  the  evening  a  public 
meeting  was  held  at  which  speeches  wee 
made  by  President  George  W.  Coleman 
of  the  A.  C.  of  A..  W.  C.  Freeman 
and  others. 

RAMOS’  GIN  FIZZES. 

fhe  fame  of  Ramos’  gin  fizzes,  sazarac 
cocktails  and  absinthe  frappes  having 
penetrated  the  purlieus  of  New  York 


and  other  distant  quarters  of  the  earth, 
it  was  not  surprising  that  the  visitors 
soon  after  their  arrival  sought  the  places 
where  these  ambrosial  drinks  are  served 
in  order  to  sample  them.  Ramos'  jain 
fizzes  were  pronounced  by  the  Xew  York 
mixicology  experts  the  finest,  and  there¬ 
fore  the  most  deliciously  palate-satisfy¬ 
ing  beverage  they  had  ever  tasted.  The 
secret  of  the  construction  lies  in  the 
brain  of  Ramos  himself.  .Mthough  now 
a  man  of  wealth,  he  stands  behind  his 
bar  every  day  until  midnight,  preparing 
and  serving  his  famous  gin  fizzes.  Half 
a  dozen  assistants  are  kept  busy  shaking 
the  ice  and  the  ingredients  together. 
There  is  no  secret  alwiit  the  materials 
entering  into  the  composition  of  these 
fizzes,  but  the  proportions  of  each  are 
know  n  only 'to  Ramos  himself.  Lemon 
juice,  the  white  of  eggs,  sugar,  cream 
and  gin  are  the  ingredients.  These  are 
shaken  together  with  ice  for  several 
minutes,  and  when  the  mixture  is  poured 
into  the  glass  it  looks  like  fine-grained 
white  foam  and  tastes  like  the  nectar  of 
the  ginls,  as  mentioned  in  Greek  histo'y. 
They  arc  not  ’'heady,"  and  therefore  one 
can  drink  several  without  feeling  unduly 
exhilarated. 

"They  won’t  hurt  anybody,"  said 
Ramos  as  he  proudly  filled  my  glass  with 
a  fizz  he  had  just  made.  "Why,  doctors 
frequently  prescribe  them  for  people 
w  ho  have  stomach  t'ouble.  Several  have 
told  me  that  they  ow;ed  their  restoration 
to  health  to  my  fizzes." 

THE  SAZARAC  COCKTAIL. 

The  sazarac  cocktail  was  invented  by 
the  owner  of  the  Sazarac  saloon  many 
years  ago.  It  is  the  most  popular  of  all 
Southern  cocktails,  and,  while  it  is  made 
in  many  cities,  in  none  can  it  be  obtained 
at  its  best  except  in  the  saloon  where  it 
was  first  concocted.  Its  ingredients  are 
whisky,  sugar,  a  dash  or  two  of  bitters 
and  a  few  drops  of  absinthe. 

The  original  .Absinthe  House,  which 
was  C'tablished  nearly  a  hundred  years 
ago.  is  still  in  existence.  It  is  built  of 
stone  and  looks  its  age.  In  the  center 
of  the  bar  is  a  fountain  with  ihree  cocks 
from  which  water  is  made  to  drip  into 
three  glasses  of  absinthe  at  a  time.  In 
the  marble  slab  in  which  the  fountain 
stands  holes  a  half-inch  deep  have  been 
wo  n  by  the  drops  of  water  that  have 
fal’en  upon  it  during  the  many  years  it 
has  stood  on  the  bar. 

Xew  Orleans  is  a  quaint  old  town. 
The  F’rench  quarter  remains  unchanged 
after  nearly  a  century  of  existence.  The 
buildings  are  not  more  than  two  and  a 
half  stories  in  height,  the  second  floo" 
having,  as  a  rule,  a  balcony  running  the 
whole  length  of  the  building  and  en¬ 
closed  in  iron  grill  work.  Some  of  the 
designs  are  highly  artistic  and  orna¬ 
mental. 

BEAUTIFfL  SOUTHERN  HOMES. 

The  residential  section  contains  sev¬ 
eral  of  the  most  beautiful  homes  I  have 
ever  seen.  They  are  surrounded  by 
gardens  of  flowers  from  the  borders  of 
which  rise  massive  palm  trees  whose 
great  leaves  wave  gracefully  in  the  gen¬ 
tle  breeze  that  is  constantly  moving 
across  the  city.  He“e  and  there  are  seen  1 
groups  of  tropical  plants,  shrubs  or  trees, 
sometimes  bearing  bright-hued  flowers. 
To  our  Northern  eyes  these  displays  of 
luxuriant  vegetation  were  especially  ap¬ 
pealing. 

The  Xew  Yo'k  delegation  to  the  Dal¬ 
las  .Ad  Club  convention,  in  appreciation 
of  the  hospitality  extended  to  them  while 
in  Texas,  sent  to  the  papers  of  each  city 
in  which  they  were  entertained  a  100- 
line.  double-column  advertisement,  ex¬ 
pressing  its  thanks  for  the  courtesies 
extended  by  their  hosts.  Each  news¬ 
paper  was  requested  to  send  the  bill  for 
the  advertisement  to  the  George  Batten 


Co..  Xew  A'ork.  by  whom  a  check  will 
be  sent  in  payment. 

The  steamship  Creole,  of  tlie  Southern 
Pacific  line,  was  scheduled  to  sail  at  10 
a.  m.  on  Wednesday,  and  hence  there 
was  great  hustling  on  the  part  of  our 
party  to  get  their  baggage  and  other 
impedimenta  on  lioard  that  morning. 
The  first  rain  we  had  -cen  since  leaving 
Xew  A'ork,  May  Hk  was  falling  when 
we  took  automobiles  fo-  the  steamship 
pier.  Owing  to  the  height  of  the  Missis¬ 
sippi  River  we  were  obliged  to  climb  a 
long,  steep  gangplank,  to  which  floor 
cleats  had  been  nailed,  to  reach  the  lower 
deck  of  the  vessel.  The  rain  was  falling 
in  buckets  at  the  time,  and  those  who 
were  not  protected  by  raincoats  or  um¬ 
brellas  we-e  thoroughly  sprinkled  before 
they  could  reach  the  shelter  of  the  first 
cabin. 

ON  BOARD  THE  CREOLE;. 

The  Creole  is  one  of  the  three  largest 
passenger  and  freight  ships  in  the  South¬ 
ern  Pacific  fleet  Her  cagtain.  B.  F. 
Jacobs,  who  is  popular  with  the  patrons 
of  the  line,  is  a  first-class  officer  and 
enjoys  the  absolute  confidence  of  the 
company.  J.  B.  Orr.  the  first  officer,  has 
had  twenty-seven  years’  experience  as  a 
deep-sea  sailor.  Much  of  his  life  was 
spent  in  the  China  and  Fast  India  sailing 
ship  trade.  He  is  a  capital  story  teller 
and  can  spin  yarns  that  will  make  your 
hair  stand  on  end.  B.  Garraway,  the 
purser,  who  looks  like  a  graduate  of 
-Annapolis  Military  .Academy,  is  consid¬ 
ered  by  women  passengers  the  hand¬ 
somest  officer  of  the  ship.  Then  there  is 
J.  Byrne,  the  steward,  who  took  such 
good  care  of  the  inner  man ;  R.  W. 
Meyer,  the  chief  engineer,  and  N.  J. 
Kearney,  the  wireless  operator. 

1  was  never  on  a  ship  that  had  such 
little  vibration  as  the  Creole.  When  in 
the  dining  salon  one  could  hardly  believe 
that  he  was  on  an  ocean  vessel  out  of 
sight  of  land.  She  rode  the  sea  almost 
as  easily  as  a  train  glides  over  the  rails. 
The  service  on  hoard  was  excellent,  the 
food  was  of  good  quality  and  was  pre¬ 
pared  by  a  chef  who  knew  his  business. 
The  only  kicks  I  heard  during  the  voy¬ 
age  concerned  the  warmth  of  the  state¬ 
rooms  at  night,  but  as  this  was  not  the 
fault  of  the  ship,  but  was  due  to  the  Gulf 
Stream,  upon  which  we  were  sailing,  no 
one  was  to  blame. 

NEW  YORKERS  IN  THE  LEAD. 

The  Xew  A’orkers  were  the  life  of 
the  ship  all  the  way  up  the  coast.  They 
sang  popular  songs  in  the  dining  room, 
played  poker  in  the  card  room,  marched 
in  procession  around  the  ship  on  the 
promenade  decks,  and  made  friends  with 
everybody.  On  Saturday  night  they  gave 
an  entertainment  to  which  all  on  board 
were  invited. 

It  was  interesting  to  see  how  every¬ 
body  >eemed  to  enjoy  themselves  on  this 
trip.  The  sea  was  smooth,  the  sky  was 
cloudless,  except  on  Satu-day  morning, 
when  we  were  treated  to  a  light  thunder 
shower.  .As  the  weather  conditions  were 
right,  the  passengers  congenial  and  the 
accommodations  and  service  satisfactory, 
there  was  no  reason  why  anyone  should 
be  in  the  dumps. 

The  sea  is  always  fascinating,  even  in 
its  calmest  moments.  To  stand  by  the 
rail  and  look  away  over  its  broad  ex¬ 
panse  gives  one  an  impression  of  the 
vastness  of  the  ocean  and  the  insignifi¬ 
cance  of  man.  Those  wonderful  little 
creatures,  the  flying  fish,  darting  over 
the  surface  for  fifty  or  a  hundred  feet 
before  falling  back  into  their  native  ele¬ 
ment  ;  the  porpoises  leaping  into  the  air 
and  falling  into  the  sea,  only  to  rise 
again  a  monient  later;  the  storm  petrels' 
whose  dun-colored  wings  and  white 
bodies  can  be  seen  hovering  over  the 
water  many  miles  from  land ;  the  masses 
of  seaweed,  resembling  in  color  and  ap¬ 


pearance  the  golden  rod  of  the  Northern 
States ;  the  ever-changing  lights  and 
shadows  that  pass  across  the  surface  of 
the  waters — these  and  other  things  fur¬ 
nish  entertainment  all  the  day  long. 

•And  when  the  moon  came  rising  from 
the  sea  and  sent  its  silvery  light  over 
the  waters  and  bathed  the  ship  in  its 
radiance  the  voyagers  one  and  all  felt 
that  it  was  good  indeed  to  be  on  board 
the  Creole. 

Saturday  evening  the  New  Yorkers 
gave  an  entertainment  consisting  of 
songs,  speeches  and  a  remarkable  ex¬ 
hibition  of  mind-reading  by  J.  D.  Ken¬ 
yon.  On  Sunday  the  Rev.  Dr.  Mc- 
Glinchey,  of  Boston,  conducted  religious 
services  and  gave  a  very  interesting  talk 
on  Catholic  missions,  and  in  the  after¬ 
noon  the  ad  men  held  a  service  of  their 
own,  with  “Pop”  Freeman  and  George 
W.  Coleman  as  the  principal  speakers. 

Frank  Leroy  Blanchard. 


NEWS  OF  THE  AD  CLUBS. 

"In  .Adland,"  a  musical  comedy,  was 
presented  by  the  Sacramento  Ad  Club 
at  the  Clunic  Theater  in  that  city  re¬ 
cently  for  the  benefit  of  the  club's  dele¬ 
gate  fund  to  the  Pacific  Ad  Club  con¬ 
vention,  which  will  be  held  at  Portland 
next  week.  The  production  was  a  suc¬ 
cess  in  every  way  and  netted  a  substan¬ 
tial  sum. 

A  vigorous  campaign  for  members 
has  been  launched  by  the  Houston  Ad- 
craft  Club.  A  campaign  of  expansion 
will  be  started  in  neighboring  cities  and 
towns  and  efforts  will  be  doubled  to  rid 
Houston  of  unprofitable  and  illegitimate 
advertising  schemes.  Hurbert  C.  May 
has  been  elected  to  the  office  of  pub¬ 
licity  secretary  with  the  direct  object 
of  writing  up  the  recent  visit  of  the 
delegation  from  the  national  conven¬ 
tion  to  Houston  for  Voice,  the  organ  of 
the  national  organization. 

By  a  unanimous  vote  of  the  San  An¬ 
tonio  Advertisers’  Association  last  week. 
President  J.  Frank  Davis  was  author¬ 
ized  to  appoint  a  committee  of  three  to 
consider  the  advisability  of  affiliating 
more  closely  with  the  Chamber  of  Com¬ 
merce.  Resolutions  were  adopted 
thanking  the  citizens  of  the  city  for 
their  assistance  in  entertaining  the  vis¬ 
iting  ad  men. 

Baltimore  delegates  to  the  Dallas  con¬ 
vention  were  given  a  royal  welcome 
upon  their  return  home  last  week.  An 
official  reception  and  banquet  was  ten¬ 
dered  the  delegation  at  the  Hotel  Emer¬ 
son. 

The  Seattle  Ad  Club  at  a  meeting 
held  last  week  decided  to  increase  its 
membership  from  400  to  500.  Many 
business  men  of  the  city  have  be;n 
clamoring  for  membership,  and  a  large 
waiting  list  has  been  on  hand  for  some 
time,  "fhe  meeting  vras  one  of  the 
largest  and  most  enthusiastic  ever  held 
by  the  club,  and  when  Joseph  Blethen 
called  upon  the  members  to  contribute 
money  to  furnish  the  delegation  of  Seat¬ 
tle  ad  men  who  will  attend  the  coming 
Coast  convention  at  Portland,  with  a 
band,  starting  the  ball  rolling  by  giving 
$25,  no  less  than  $168  was  tossed  into 
the  hat,  and  the  full  $'200  was  rounded 
out  by  W.  W.  Chapin,  general  manager 
of  the  Post-Intelligencer. 

The  San  Francisco  .Advertising  As¬ 
sociation  offers  three  $1,000  cash  prizes 
for  original  research  work  in  adveftis- 
ing. 


Cornell  co-eds  have  boycotttiH  the  col¬ 
lege  daily  newspaper  because  they  say 
the  paper  has  decided  not  to  print  any 
news  of  Sage  Cottage  or  of  their  in¬ 
terests. 


June  8,  1912. 
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OTIS  PLAN  FOR  WORLD-WIDE  PEACE.  I 

PUBLISHER  OF  LOS  ANGELES  TIMES  WOULD  HAVE  FIVE 
GREAT  POWERS  POLICE  THE  WORLD— PLAN 
DOES  NOT  CONTEMPLATE  DISARMAMENT. 

LWe  take  pleasure  in  presenting,  as  a  newsteature,  this  week,  the  plan  of  (ien.  llarris<»n 
< iray  fHis,  tor  universal  peace.  1  his  plan  <litfers  materially  in  many  respects  from  the  one 
carried  by  the  Associated  Press  on  May  3. —  Kditor.) 

of  the  parties  thereto.  But  once  having  entered 
the  Pact  and  its  Associate  Congress  and  Court, 
no  single  member  of  the  .\lliance  shall  have 
the  right  or  liberty  of  withdrawing  from  the 
same  before  the  expiration  of  its  life,  except 
with  the  full  consent,  first  previously  given, 
of  the  co-ordinated  nations,  acting  conjointly 
upon  the  matter. 

5.  With  the  stated  object  in  view,  we  agree 
to  jointly  use  all  our  power  and  influence, 
backed  by  our  respective  military  and  naval 
arnaments.  to  accomplish  the  paramount  ob¬ 
jects  sought;  and  for  this  purpose  we  each 
pledge  to  the  other,  upon  the  honor  of  each, 
that  we  will  not  go  to  war  with  each  other,  nor 
will  we  permit  other  nations  to  go  to  war  with 
us,  or  with  an>'  of  us;  but  we  pledge  ourselves 
to  act  at  all  times  jointly  to  protect  the  com¬ 
mon  i.iterest,  the  universal  peace,  the  integrity 
of  all  the  nations,  and  the  autonomy  or  terri¬ 
torial  possessions  of  each,  wherever  situated. 
And  at  the  same  time  we  bind  ourselves  each 
to  the  other  that  we  will  not  expand,  or  seek 
to  expand,  by  mea  ts  of  conquest,  aggression  or 
other  forcible  means,  our  present  territorial 
limitations;  and  that  any  future  increase  of 
territory  which  may  be  made  by  u**,  or  either 
of  us.  shall  be  made  only  through  friendly  pur¬ 
chase,  exchange,  discovery  or  gift. 

6.  To  reach  the  common  e.nd  in  view,  we 


the  Pact  is  not  co-equal),  this  condition  shall  not 
operate  to  prohibit  the  Congress  from  mobil¬ 
izing  for  active  service  such  proportionate  mili¬ 
tary  contingent  from  each  nation  as  shall  make 
the  contributions  of  all  as  nearly  equitable  as 
may  be. ' 

10.  Four-fifths  of  the  members  of  the  Con¬ 
gress.  acting  together,  shall  be  necessary  to 
the  delivery  of  a  warning  or  an  ultimatum, 
or  to  a  declaration  of  intended  hostile 
actirm  against  any  recalcitrant  power  or 
powers  outside  of  the  Alliance.  But  no 
declaration  of  war  shall  be  made  by  the 
Alliance  save  upon  grounds  justified  by 
its  constitution,  laws  and  declared  objects, 
nor  until  fair  warning  to  the  offending  power 
shall  have  been  twice  given.  But  should  the 
cause  of  one  of  the  contending  nations  be 
found  upon  due  and  searching  investigation, 
made  by  us,  to  be  distinctly  meritorious  as 
against  the  cause  of  the  opposing  nation,  then, 
in  that  event,  we  pledge  the  Congress  and  the 
Pact  to  require  of  the  offending  nation  due 
and  ample  reparation  for  the  benefit  of  the 
aggrieved  nation,  in  the  form,  not  of  territorial 
partition,  but  of  money  indemnity  or  honorable 
and  ample  apology,  one  or  both. 

11.  In  the  event  of  a  serious  quarrel  be¬ 
tween  any  two  nations,  threatening  war,  we 
agree  with  each  other,  and  declare  to  the  world, 
that,  acting  in  the  capacity  of  an  International 
Court  of  Arbitration,  we  will  first  conjointly 
intervene  for  the  peaceable  and  honorable  set¬ 
tlement  of  such  quarrel;  second,  if  a  fair  ad¬ 
justment  of  the  quarrel  cannot  be  reached 
peacefully,  we  will,  acting  as  the  Military  Pact, 
issue  our  joint  ultimatum  that  no  resort  to 
arms  will  be  had  by  or  between  the  two  con¬ 
tending  nations,  and,  third,  in  such  case  we 
will  make  our  e<lict  effective  by  means  of  force 
applied  in  the  right  quarter,  in  the  right  meas¬ 
ure,  and  at  the  right  time  or  times. 

12.  But  if  the  hurt  of  the  aggrieved  nation 
be  so  deep  and  serious  that  nothing  short  of 


MERITS  CLAIMED  FOR  THE  PLAN  BY  THE  AUTHOR. 

'1  he  plan  would,  of  course,  require  revision,  amplification  and  perfection 
through  the  concurrence  of  great  international  minds  acting  conjointly  for  the 
common  purpose. 

It  will  be  seen,  first  of  all.  that  the  plan  does  not  contemplate  disarmament 
The  fact— the  stubborn  fact— recognized  in  the  plan  is  that  complete  disarma¬ 
ment  throughout  the  world  is  impossible  in  the  present  state  of  civilization,  hence 
the  provision  for  using  the  joint  armaments  for  the  five  great  Powers  who  may 
first  agree  to  enter  the  pact,  and  of  other  Powers  who  may  subsequently  join 
it.  for  the  purpose  of  absolutely  guaranteeing,  at  a  minimum  cost,  the  cessation 
of  wars  throughout  the  world,  or  of  vastly  lessening  their  insupportable  burdens, 
reducing  their  frequency,  destructiveness  and  gigantic  evils,  thus  effecting 
tremendous  saving  in  life,  property,  civic  retrogression,  disputes,  conflicts,  want, 
distress  and  agony — always  the  unfailing  results  and  sure  concomitants  of  war 

The  author  sums  up  by  claiming  for  his  plan  these  distinct  features : 

The  plan  as  drawn  is  intended  to  be,  first  of  all.  rational,  just  and  safe; 
secfmd,  fair  and  feasible;  third,  absolutely  effective  if  adopted  by  five  or  more 
leading  nations :  fourth,  economical  in  a  marked  degree  as  compared  with  the 
cost  of  the  coml>ined  armaments  of  the  world;  fifth,  while  not  pretending  that 
it  will  compltely  or  immediately  accomplish  disarmament,  the  plan  strongly  points 
in  that  direct'on.  Tf  c.nrrier  out,  as  it  surely  can  be  by  the  combined  action  of 
the  leading  nations  which  may  enter  the  pact,  the  ultimate  result  will  come  as 
near  to  disarmament  as  it  is  hnmanly  possible  to  get  in  this  day  and  generaticia 


This  peace  plan  provides  that,  in  the 
outset  and  as  an  initiatory  measure,  the 
President  of  the  United  States  invite  the 
principal  Powers  of  the  world  to  meet  in 
interparliamentary  assemblage,  or  in 
some  other  authoritative  capacity,  to 
take  the  first  steps  for  the  formation  of 
an  international  alliance  to  be  called  the 
Universal  Peace  Pact,  and  that  when 
not  less  than  three  principal  Powers 
shall  have  accepted  such  invitation  and 
agreed  among  themselves  upon  the  es¬ 
sential  preliminaries  of  a  universal  peace 
plan,  then  these  three  nations  shall  ex¬ 
tend  a  joint  invitation  in  tlieir  own 
names  to  all  the  other  Powers  of  the 
world  to  meet  in  a  like,  though  larger 
interparliamentary  assemblage,  or  in 
some  other  authoritative  capacity,  with 
the  openly  declared  object  of  taking  ef¬ 
fective  dynamic  measures  to  guarantee 
and  maintain  the  peace  of  the  world. 
Such  alliance,  when  permanently  created, 
shall  have  the  general  scope  and  be 
moved  by  the  fundamental  principles, 
substantially  herein  set  forth,  viz. : 

PREAMBLE. 

Seeking  peace  with  honor  throughout 
the  world,  and  animated  by  the  supreme 
motive  of  ending,  or  greatly  minimizing, 
wars  and  their  mighty  evils,  we,  the 
Powers  named  in  this  instrument,  acting 
through  our  duly  chosen  and  authorized 
agents,  do  hereby  join  ourselves  to¬ 
gether  ill  an  international  alliance,  the 
purposes  of  w’hich  we  here  declare,  and 
when  not  declared,  such  purposes  may 
be  implied,  upon  the  essential  condition, 
however,  that  the  purposes  implied  shall 
be  consistent  with  the  purposes  declared. 
.\nd  to  carry  into  effect  these  objects 
and  purposes  we  pledge  to  each  other, 
and  to  the  world,  our  united  efforts,  civil, 
diplomatic  and  military.  It  is  due  to  the 
world,  and  to  the  nations  constituting 
this  alliance,  that  we  should  in  the  out¬ 
set  openly  declare  that  our  matured  and 
deliberate  purpose  is  to  achieve,  secure 
and  maintain  peace  throughout  the  world 
through  the  exercise  by  the  combined 
Powers  of  a  combined  world  force,  the 
.same  to  be  employed  in  pursuance  of 
international  laws  to  be  enacted  by  us ; 
.such  international  military  force  to  he 
invoked  when  the  necessity  therefor 
arises,  and  not  otherwise.  fThe  respect¬ 
ive  nations  first  entering  the  Pact  will 
he  enumerated  in  the  draft  of  the  orig¬ 
inal  aereement.) 

1.  This  .Mliance  shall  he  known  as  the  Peace 
Fact  of  the  Powers,  and  it  shall  Rive  to  itself 
a  three-fold  character,  viz.,  an  International 
Congress,  civil  and  legislative  in  character;  an 
International  Court  of  Arbitration,  iudicial  in 
character,  and  an  International  Military  Pact. 
The  three  bodies  so  constituted  shall  be  com¬ 
posed  of  the  same  powers,  and  be  represented 
by  the  persons  chosen  by  each  from  time  to 
time  to  ser\’e  therein.  The  three  bodies  so  con¬ 
stituted  shall  have  no  authority  or  power  to 
act  separately  upon  any  matter  or  subject  of 
international  concern,  but  it  a  ctjndition  prece¬ 
dent  to  the  creation  of  this  .\Iliance  that  the 
powers  composing  it  shall  first  agree  to  act 
together  in  all  matters  necessary  for  the  con¬ 
sideration  of  all. 

2.  The  Congress  shall  have  the  right  and  au¬ 
thority  to  frame  and  adopt  a  constitution,  to 
enact  all  necessary  laws,  rules  and  regulations 
for  its  own  government  and  for  the  common 
government  of  the  Alliance  as  formed,  and  for 
dealing  with  questions  of  peace,  war  and  arbi¬ 
tration,  and  for  giving  full  effect  to  the  aims 
and  purposes  of  the  Congress  and  of  the  Pact. 
The  International  Court  of  Arbitration  shall 
have  the  power  to  consider  and  decide  all  ques¬ 
tions  properly  coming  within  the  purview  of  its 
authority,  appertaining  to  the  .Mliance  and  its 
members,  subject  to  the  overruling  action  of 
the  Congress.  The  court  shall  also  be  open  to 
other  nations,  upon  application,  who  may  in¬ 
voke  its  authority,  under  rules,  regulations  and 
conditions  to  be  established  by  the  court  itself. 
The  Military  Pact  shall  be  the  authorized  force 
to  carry  into  effect  the  will  of  the  Alliance. 

3.  The  Congress  shall  have  power  to  admit 
other  nations  to  the  Alliance  upon  application 
and  aHer  subscribing  to  the  constitution  and 
laws  made  thereunder.  Every  nation  so  re¬ 
ceived  into  membership  shall  be  admitted  upon 
even  terms  with  the  most  favored  original  mem¬ 
ber  of  the  Alliance,  and  shall  have  all  the 
powers,  rights,  immunities  and  prerogatives  en¬ 
joyed  by  tne  same. 

4.  This  Alliance  shall  continue  in  existence 
until  dissolved  by  the  consent  of  four-fifths 


agree,  in  the  event  of  threatened  war  in  any 
part  of  the  world,  to  ioin  together  our  respec¬ 
tive  armaments  for  the  prevention  of  armed 
conflicts,  and  we  each  guarant'*e  to  the  other 
that,  during  the  existence  of  this  Alliance,  we 
will  neither  diminish  nor  increase  our  respec¬ 
tive  military  or  naval  armaments  as  thev  stood 
at  the  date  of  the  creation  of  this  .Mliance. 
without  the  previous  full  consent  of  all  the 
members  of  the  Pact,  acting  together  through 
“he  Congress.  Furthermore,  we  will  each  meet 
the  cost  and  expenses  of  our  respective  arma¬ 
ments  during  times  of  peace. 

7,  The  measure  of  the  military  strength  to 
be  held  available  by  each  power  for  the  com- 
moi  object  shall  be  the  full  measure  of  the 
military  strength  of  each  as  it  stood  at  the  date 
of  formation  of  the  Pact,  unless  otherwise 
agreed  by  and  between  the  members  thereof; 
and  the  Congress  shall  have  the  right  and  au- 
‘hority.  whenever  in  its  judgment  the  necessity 
arises  to  call  upon  the  members  of  the  Pact 
to  mobilize  their  respective  forces  for  action  in 
the  field  for  the  distinct  purpose,  not  of  con¬ 
quest,  hut  of  enforcing  and  maintaining  the 
neace  of  the  world.  But  neither  the  Congress 
nor  the  Pact  shall  have  or  exercise  any  control 
over  the  armies  or  navies  of  any  of  the  indi¬ 
vidual  nations  composing  the  Alliance  save  in 
limes  of  active  w'ar  or  preparations  for  the 
same.  Should  war  actuallv  ensue,  the  cost  j 
thereof  shall  he  apportioned  by  the  Congress 
among  the  different  members  of  the  Pact,  in 
proportion  to  the  military  strength  of  each. 
(The  term  “military  strength”  used  herein  shall 

i*  e  construed  to  include  naval  strength  also.) 

H.  Whenever  the  danger  of  armed  conflict 
hall  appear  to  the  Congress  to  have  disap¬ 
eared  or  receded  into  the  distance,  and  when- 
ver  other  nations,  not  members  of  this  Pact, 
eposing  confidence  in  the  good  intentions  and 
bility  of  this  Alliance,  shall  make  material 
nd  permanent  reductions  in  their  respective 
rmaments.  then  this  Alliance  and  its  respec¬ 
tive  members  may  diminish  the  military 
strength  correspondingly,  or  to  such  extent  as 
may  be  first  agreed  upon  by  and  between  the 
respective  Powers  concerned:  and,  conversely, 
whenever  danger  clouds  shall  appear  upon  the 
international  horizon  so  lowering  as  to  make 
war  preparations  necessary,  with  a  corresoond- 
ing  or  adequate  increase  in  the  military 
strength  of  the  Pact,  then  the  Congress  shall 
authorize  and  require  the  same  to  be  made. 

9.  The  Congress  shall  have  power  to  equit¬ 
ably  fix  the  military  quota  or  share  which  each 
nation  shall  contribute  for  active  service  in  the 
possible  event  of  war;  and  while  these  respec¬ 
tive  quotas  may  or  may  not  be  the  same  (since 
the  military  strength  of  the  different  nations  io 


war  can  heal  it,  and  if  the  arbitrament  of  the 
sword  be  demanded  by  both  the  contending 
powers,  then,  in  that  event,  the  Congress  and 
the  Pact  pledge  themselves  each  to  the  other 
that  thev  will  permit  the  conflict  to  take  place, 
but  within  limitations  as  to  nature,  time,  terri¬ 
tory  and  duration,  to  be  fixed  by  the  Alliance 
alone,  it  agreeing  in  advance  to  see  to  it  that 
fair  play,  a  square  deal  and  an  even  chance 
shall  be  guaranteed  to  both  the  contending  na¬ 
tions.  And  when  such  conflict  shall  have  pro¬ 
gressed  to  a  point  which,  in  tne  judgment  of 
the  -Mliance,  the  Congress  and  the  Pact,  all 
acting  together,  shall  be  deemed  adequate  for 
the  occasion,  they  will  command  and  enforce 
peace  between  the  antagonists. 

13.  \o  intervention  in  purely  domestic 
quarrels,  insurrections  or  internecine  conflicts 
within  any  nation,  and  not  extending  to  or  be¬ 
yond  the  borders  of  such  nation,  shall  be 
undertaken  by  the  Congress  or  the  Pact,  or  by 
any  member  of  either,  save  upon  the  direct 
authoritative  application  and  formal  request  of 
the  power  immediately  concerned.  But  when¬ 
ever  any  domestic  or  internecine  armed  con¬ 
flict  shall  assume  proportions  so  serious  as  to 
menace  the  integrity  of  the  border  or  borders 
of  any  contiguous  power,  or  the  lives  or  prop¬ 
erty  of  residents,  citizens  or  subjects  of  any 
member  of  the  Alliance,  residing  or  sojourning 
abroad,  and  when  the  government  de  facto 
of  such  nower  shall  have  shown  itself  unable 
or  unwilling  to  extend  adequate  protection, 
then  the  .Alliance  may  intervene  for  the  sup¬ 
pression  of  such  insurrection  or  internecine 
conflict,  and  may  also,  in  urgent  cases,  arm. 
provision  and  supply  its  endangered  citizens  or 
subjects,  when  organized  and  residing  or  so¬ 
journing  within  any  internally  disturbed  coun¬ 
try.  But  such  arming,  supplying  and  provis¬ 
ioning  shall  never  be  construed  as  warrant  for 
foreign  citizens  or  subjects  to  interfere  in  the 
internal  affairs,  either  political,  civil  or  mili¬ 
tary,  of  any  country  in  which  such  persons 
may  be  aliens. 

14.  The  .Alliance  may,  co-operating  with 
other  nations,  not  members  of  this  body,  as¬ 
sume  the  right  and  authority  to  establish  pro¬ 
tected  or  neutral  zones  along  different  and 
agreed  international  border  lines,  and  to  en¬ 
force  existing  neutrality  laws  enacted  for 
better  protection  of  such  neutral  zones  and 
international  border  lines,  and  for  the  more 
perfect  guarantee  of  the  peace  of  each  nation 
concerned, 

15.  The  Alliance  may  assume  jurisdiction 
over  all  those  portions  of  the  earth  which  are 
now  beyond  tne  jurisdiction  of  any  nation, 
and  act  authoritatively  as  to  all  matters  and 
things  which  are  in  themselves  essentially  in> 


ternationai  among  these  matters  being  the  in¬ 
ternational  policing  of  the  seas  and  the  making 
of  laws  governing  the  navigation  of  the  same; 
also  of  the  air;  the  aim  being  to  invest  inter¬ 
national  law  with  a  still  wider  scope  and  with 
that  greater  power  which  is  necessary  for  the 
ending  of  wars  throughout  the  world,  and  the 
forestalling  of  all  preparations  for  war  as  com¬ 
pletely  as  the  Alliance  may  provide  for  the 
prevention  of  wars  between  the  several  nations 
composing  this  peace  pact. 

16.  No  nation  shall,  in  time  of  internal 
danger,  ever  be  completely  denuded  of  soldiers 
or  ships  by  any  call  upon  it  by  the  .Alliance, 
the  Congress  or  the  Pact;  but  a  safe  reserve  of 
the  military  forces  of  each  country  shall  be  left 
to  the  control  of  the  government  de  jure  of  the 
same,  for  internal  defense  or  offense,  and  for 
like  purposes.  Such  nation,  pressed  from  with¬ 
in,  shall  retain  and  be  permitted  to  exercise  the 
reserved  right  to  withdraw  from  the  Pact  its 
military  contingent,  in  whole  or  in  part,  for 
its  own  defense,  for  the  time  being,  or  until 
the  internal  danger  threatening  its  government 
shall  have  passed,  when  its  military  contingent 
shall  resume  its  place  in  the  ranks  of  the  Pact. 

17.  We  further  agree  that,  in  times  of  war 
or  threatened  war,  when  it  may  become  neces¬ 
sary  to  unite  our  respective  military  forces  for 
the  purposes  of  this  Pact,  we  will  jointly 
choose,  by  fair  selection,  a  commander-in-chief 
for  the  united  forces,  and  also  separate  com¬ 
manding  officers  for  the  military  and  naval 
branches  thereof.  In  the  selection  of  the  com¬ 
mander-in-chief  and  of  the  separate  command¬ 
ing  officers,  due  regard,  as  far  as  practicable, 
shall  be  had  to  the  matter  of  seniority  in 
grade,  in  their  own  armies  and  navies  respec¬ 
tively  of  the  officers  so  selected.  But  this  con¬ 
sideration  shall  not  be  treated  by  the  Alliance, 
the  Congress  or  the  Pact  as  paramount,  and 
shall  not  be  an  obstacle  to  the  prompt,  com¬ 
plete  and  effective  orga'wzation  of  the  Military 
Pact  herein  provided  for.  .Ml  persons  so  se¬ 
lected  for  commanders  shall  be  officers  in  the 
active  military  or  naval  service  of  one  or  the 
other  of  the  Powers  composing  the  Pact;  they 
shall  act  under  and  in  obedience  to  the  law¬ 
ful  orders  of  the  chosen  commander-in-chief; 
and  the  forces  so  united  shall  be  subject  to  the 
supreme  control  and  direction  of  the  -Alliance 
in  all  large  and  essential  particulars. 

18.  The  Congress  shall  establish  and  main¬ 

tain  a  seat  of  government,  to  be  located  in 
some  agreed  spot  or  territory  contiguous  to  the 
converging  borders  of  the  principal  participat¬ 
ing  powers;  which  spot  shall  be  segregated,  neu¬ 
tralized  and  controlled  by  the  Congress  for 
that  purpose.  .And  the  Pact  shall  devise  an  in¬ 
ternational  flag  as  its  emplem,  the  same  to  be 
composed  of  a  union  of  the  flags  of  the  several 
participating  Powers,  arranged  on  a  field  of 
white  in  the  order  of  their  joining  the  .Alliance; 
which  flag  shall  be  the  recognized  emblem  and 
standard  of  the  Alliance  and  of  the  Pact.  The 
assent  of  two-thirds  of  the  members  of  the 
Alliance  shall  be  necessary  to  the  choice  of  a 
seat  of  government  and  to  the  adoption  of  a 
universal  flag.  Harrison  Gray  Otis. 


Jeweler  Offer*  Prizes  for  Ad*. 

Charles  .\.  Keene,  a  well-known  jew¬ 
eler  of  New  York,  will  award  $1,000  in 
diamonds  and  watches  to  the  twenty 
girls  and  twenty  boys  graduating  from 
any  school  during  the  present  month 
who  have  mailed  to  him  the  greatest 
number  of  his  advertisements,  which  will 
appear  in  the  New  York,  Brooklyn,  Jer¬ 
sey  City,  Hoboken  and  Newark  news¬ 
papers.  The  advertisements  must  be 
mailed  to  Mr.  Keene  on  behalf  of  the 
pupils  who  graduate,  by  their  friends. 


A  bill  to  compel  the  study  of  news¬ 
papers  in  the  public  schools  of  Ix)uisiana 
has  been  introduced  in  the  legislature  of 
that  State.  The  measure  is  in  line  with 
a  movement  to  impart  a  more  practical 
character  to  the  school  curriculum. 


Next! 

The  fiance  of  a  Louisville  sirl  had 
been  .•:pendin!J  the  winter  in  Florida  in 
connection  with  his  father’s  business  in¬ 
terests  in  that  quarter,  says  the  Petosky 
News. 

“Marie,”  said  the  girl  to  a  friend  the 
other  day.  “Walter  has  just  sent  me  the 
deare.'t  little  alligator  from  Florida!” 

“Dear  me !”  rejoined  Marie,  with  af¬ 
fected  enthusiasm.  “And  how  shall  you 
keep  him?” 

“I'm  not  quite  certain,”  was  the  reply, 
“but  I’ve  put  him  in  Florida  water  till 
I  hear  further  from  Walter.” 


Long-Distance  Call. 

A  Chicago  traveling  sale-sman.  when 
canvassing  a  small  city  in  Missouri,  re¬ 
cently,  had  occasion  to  call  up  a  client 
in  a  neighboring  town,  and  upon  finishing 
the  conver.satiou  asked  the  operator  the 
charge. 

The  .voting  lady  replied.  “Thirty  cents,” 
which  the  C.  T.  S.  thought  excessive,  and 
questioned  again  with  the  same  reply. 

“Why,”  said  the  C.  T.  S.,  “in  Chicago 
one  can  talk  to  hell  and  back  for  thirty 
cents !” 

“No  doubt,”  rejoined  the  quiet  little 
operator,  “but  this  is  a  long-distance 
calL” 
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TIPS  FOR  BUSINESS  MANAGERS. 

'FIk*  !•  rank  Sranian  Ap'iicy.  ;{(•  West 
Thirty-third  street.  Xew  1  ork.  is  inakin;’ 
••ontraets  for  HMHKt  lines,  tn  in*  used 
within  one  year,  with  Eastern  luipers.  foi 
tiu*  U<M'k  Island  Lines,  Xew  York. 

Tile  Staek-I'arker  .Vgeiiey.  Ileywortli 
liuildinK.  Chii-aBO.  is  plueiiiK  orders  foi 
lO.tNNt  line.s.  one  year,  with  Easterr 
|Mi|H*rs,  for  the  Santa  Ee  Itailroad,  Chi 
eago. 

The  Howard  .Vdiertising  Co..  S.oek 
Exeliange  huilding.  Chieago.  is  sending 
out  orders  for  l.'iO  lines,  six  time.s,  ti 
Southwestern  patters,  for  the  1‘ere  Mar 
quette  Kailritad. 

Nelson  Chesnian  &  Co..  11117  Tine 
street.  St.  Isiuis.  .Mo.,  are  placing  twenCv- 
oiie  line  orders,  sevent.v-eight  times  with 
Western  papi*rs.  for  the  SValnutta  Co. 

The  Massengale  .\dvertising  .kgency, 
t'andler  huildiiiK.  -Vtlanta.  <ia..  is  placing 
onlers  for  four  inches,  twenty  tiini's.  with 
Florida,  palters,  fttr  the  tlreeusliorit  Fe- 
male  Cttllege.  (iris-nslNint.  X.  C. 

Hall  Ac  Co..  Xew  Ytirk.  are  sending  <tul 
itrders  fttr  forty-thre<‘  lines,  one  time,  t<t 
Eastern  palters,  fttr  Mitrle.vs  Hotels  and 
C'ttttages.  Ijike  Tleasaiif,  X.  Y. 

The  Istitts  .\dvertising  .\gency.  Xew 
York,  is  making  contracts  fttr  l.iKMi 
inches,  ttt  Ite  ustsl  within  one  .year,  with 
Yirginia  pajM'rs,  for  Willis  Tike  Ac  Ctt.. 
Xew  Yttrk. 

Ewing  &  Miles  and  .1.  H.  |{iiriies.  Xew 
York,  are  seniliiig  out  orders  generally  for 
sevent.v  lines,  one  time,  fttr  H.  Trii‘.stli“y 
&  Ctt.,  nut  Fifth  avenue.  Xew  Yttrk. 

The  Httrland  .\dvertising  .Vgeiicy,  .Vt- 
lantie  City.  X.  .1.,  is  phu'.ng  orders  fttr 
eight  lines,  eight  timus,  with  Middle  West 
|ta|ters,  for  the  advertising  ttf  The  Lafay¬ 
ette,  .\shnry  Tark.  X.  .!. 

Xelsttn  Che.sman  Ac  Ctt..  Times  Ituihling. 
ChattaiitHtga.  Tenn..  are  seiitling  tint  ttr- 
ilers  for  twtt  and  ttne-half  inches,  thirty- 
nine  times,  ttt  Stuthern  papers,  fttr  tin 
CawtlMtn-('ot<Hi**»H  Co. 

'Flit'  Frank  Seaman  .\gency.  lUi  West 
Thirty-third  strt'et,  Xew  York,  is  making 
contracts  for  ."t.tiilll  lint's,  ttne  year,  with 
Eastern  pais'rs,  fttr  Marshall  Field  A;  Co.. 
Chicagti,  III. 

The  J.  Walter  Tlntniiisttn  Ctt.,  -1-1  East 
Twenty-third  stretd,  Xew  Yttrk.  is  s-iitl- 
ing  ttut  thirty-line  onlers.  nine  times,  ttt 
Sttiitherii  palters,  fttr  Kichanl  Fink,  Xew 
York. 

Xelsttn  Cliesman  Ak  Ctt..  Times  liiiiltling. 
t'hattaiitMiga.  Tenn..  art'  placing  ttnlers 
fttr.  four  inches,  tl.  e..  eight  times,  anil  fitur 
inches  five  times,  with  Florida  pa|s-rs.  fttr 
the  advertising  of  Khea  Springs. 

The  .\meriean  Water  Wttrks  Ac  <5uar- 
antts'  Co..  Tittsliurgh.  Ta..  llunds.  is 
placing  their  financial  advertising  with 
palters  outside  of  Xew  ^ork  City,  through 
X.  W.  .Vyer  Ac  Son.  .'IINI  Ches.nut  street. 
Thiladelphia,  Ta. 

The  Hlaine-Thitm|tsitn  Ctt..  Fitiirth  Xa- 
tional  Hank  building.  Cincinnati,  is  ma¬ 
king  “itO-incU  contracts  with  .Southwest 
ern  pn|M‘rs,  fttr  F.  .\.  I  Mliingliam.  TIant 
.luiee.  .S.TI  West  Fifth  street.  Cincin¬ 
nati.  O. 

The  Frank  Seaman  .Vgeiicy.  IIO  West 
Thirty-third  strin-t.  Xew  York,  is  sending 
out  orders  to  st>me  Xew  Yttrk  State  and 
Xew  .lersey  palters,  for  H.  Fist  her  At  Ctt.. 
Hittel  .Vstor  ('ttffee.  P'ranklin  and  (ireeii- 
wich  streets.  Xew  Y'ork.  This  agency  i> 


XHE 

New  Orleans  Item 

Leads  New  Orleans  papers  in  advertising, 
circulation  and  influence,  and  the  lead  is 
increasing.  The  most  clearly  expressed  cir¬ 
culation  atatement  has  just  been  prepared 
by  THE  ITEM,  and  arill  be  sent  upon  re¬ 
quest.  A  map  of  New  Orleans  shows  ex¬ 
actly  how  the  city  is  coyered,  and  an  item¬ 
ized  list  of  country  towns  shows  how  they 
are  reached. 

TIE  JOHN  BUDD  COMPANY 
Advertisliii  Bepresentatlves 

NEW  YOBE  CHICA60  8T.  LOUIS 


again  placing  orders  witli  a  sclecteil  list 
of  p.'ipcrs.  for  the  Hartfitrd  Sns|teiisititi 
Ctt.,  I'riilfault-Hartford  Sliis-k  .\ltsitrlt  r. 
l.'U  Hay  street.  .lersey  City.  X.  .1. 

Tlie  Hoiilliitn  -  Sprague  .\tlvf.-li-itig 
Serviei*.  IIS  Fast  Tweiity-eiglitli  streit. 
Xew  Yttrk,  is  sending  out  small  itrtliU's  to 
Ciinatlian  pais-rs,  fur  the  Traetical  Anto 
Selniitl.  iMt  Heaver  street,  Xew  Yttrk. 

The  Centaur  l.'it..  77  .Murray  street. 
Xew  Yttrk,  Cnstiiria,  is  placing  extra  copy 
with  papers  that  have  titntracts. 

The  .V.  ^Y.  Kills  Agency,  1(1  High 
street.  Hitston.  Mass..  Ls  placing  ttrders 
for  itne-ftturth  inch,  twent.v  times,  with 
Xew  .lersey  ita|)ers.  for  the  Huh  Huhlier 
Co..  Huston,  AIa.s.s. 

The  (Itto  J.  Ktteh  Ailvertising  .\geney. 
Fniversity  Itiiilding.  .Milwaukee,  Wis..  is 
plaeiiig  ttrders  with  large  City  papers,  for 
the  Federal  Hultlwr  .Maiiufai  turiiig  Co.. 
Federal  Tires,  .Milwaukee.  Wis. 

H.  11.  Levey.  .Marliridge  hiiildiiig.  Xew 
York,  is  sending  out  onlers  fttr  twenty- 
eight  lines,  ftmr  times,  tti  Sttiith western 
Sunda.v  pa|»-fs.  for  Spring  lltuise  ami 
Hittel  H.vgeia,  Hlitck  l.slaiiil.  H.  1. 

The  H.  K.  .McCiinn  Ctt..  11  Hmadwav. 
Xew  Yttrk.  is  plaeing  new  citpy  with  Ta 
cific  Cfiasi  pa]H'rs.  fttr  .laiiu's  Tyle  Ac 
Suns.  I’carlinc.  -lift!  (Ireciiwich  strtH*t. 
New  ^ofk. 

'I’he  Metritpiiliian  .\ilvertising  ( 'tt..  (I 
Wall  street.  Xew  Yttrk,  is  semling  out 
ttnlers  for  tt>n  lines,  tliirty  times,  ttt  s  tine 
Eastern  papers,  fttr  tlie  .Vmeriian  .Manu¬ 
facturing  Ctt.,  ft;!  Wall  street.  .New  York. 

The  .Itihn  (I.  Tetwers  Co.,  lilt  West 
Twenty-fifth  street.  .New  York,  is  plac¬ 
ing  ttnlers  witli  Tliilailelphia  |ta|ters,  for 
tile  .Vmerican  Hitsicry  Co.,  ‘J^.'t  Fitiirtli 
avoiife.  New  Yttrk. 

The  Frank  Tresltrey  Ctt..  d.'it!  Fiiurfh 
avenue.  Xew  York,  is  plaeing  ttnlers  witii 
sjtiiie  list  ttf  papers  as  last  year,  fur  the 
I>"laware  iV  Huilsun  Haih-nail  t'o..  \cw 
Yttrk. 

The  Itcpiililic  .Metal  Ware  Co.,  HiitTaln. 
.\.  Y..  is  asking  for  rates  itn  one  incli 
three  t.  a.  w..  fttr  on  >  year,  in  some 
Sitniliern  papers. 

.1.  F.  Singli'titii  Ctt..  Citizens’  Itiiililiiig. 
Clevi*laiid.  (>..  will  siiitrtl.v  place  ttnlers 
with  a  selecletl  list  of  paper-,  for  tlie 
tiulirie]  Horn  .Maiiiifactiir.ng  Co.,  Cleve 
land.  <1.  'I'hi-  lompaiiy  will  als.i  sliortl.v 
place  onlers  with  a  s‘litclt*il  list  of  papers, 
for  tile  I  'niteil  Kim  . . .  ( (. 

Tiimlinsiiti,  Inc..  <  tx-Tine  .Icily.  Syra- 
cus«t.  X.  ^ ..  is  placing  one-lialf  iiicli  or¬ 
ders.  fifty-two  times,  witli  .Miilille  West 
Suiiilay  jiaiH-rs. 

Tile  M'.vckiifr  .\dvert isiiig  Co..  14  Elli 
eott  stns't.  HitfTalo,  X.  Y..  is  sen<ling  nut 
orders  to  Oliiii  pa|M*rs.  for  the  N'uleaii 
Electric  Co.,  Htiffalo.  X.  Y. 

BUSINESS  OFFICE  NOTES. 

The  Omaha  Daily  News  is  e(|uip;)ing 
its  mechanical  department  with  a  ctim- 
plcte  n.w  system  ttf  electric  fans  and 
ventilators. 

On  last  Sunday  the  N'ew  \'.irk 
Herald  printed  .■I72'-.:  columns  of  ad¬ 
vertising.  twenty-three  more  than  it  did 
the  corresixtiiding  Sunday  a  year  ag  i. 

A  s|)lendid  growth  of  advertising  is 
shown  liy  the  Tittsliurgh  Post  at  the 
clii.-e  of  the  fifth  month  under  the 
new  management.  The  total  gain  in 
paiil  advertising  iluring  five  months  was 
■dll.lMtii  agate  lines.  It  is  notalil?  in  this 
c.innectiiin  that  the  Tittsliurgh  Tost 
carries  only  clean  advertising.  Ohjec- 
tionalile  medical  advertising  and  ques- 
tiiinalile  financial  enterprises  arc  refused 
space. 


Open  Kansas  City  Branch. 

In  order  to  lieiter  serve  the  interests 
of  their  list  of  papers.  Cone.  Lo'enzen 
&  Woodman,  puhlishers’  representa’ives 
of  New  York  and  Chicago,  have  opined 
a  branch  office  in  Kansas  City.  Oscar 
(j.  Davis  will  he  in  charge  with  offices 
in  the  Gumbell  Building. 


June  8,  1912. 

ROLL  OF  HONOR 


List  of  Publications  osaBinod  by  tbo  Asaoeiatioa  of  Amoricaa  Advor- 
tiaars,  of  wbiek  a  COMPLETE  EXAMINATION  of  tbo  varioas  roaords  of 
eircalatioa  was  osado  aad  tbo  ACTUAL  CIRCULATION  ascortalaod. 


ALABAMA. 

MISSOURI. 

ITEM . Mobile 

DAILY  8i  SUNDAY  GLOBE . Joplin 

CALIFORNIA. 

INDEPENDENT  . . . . . .  ...TSants  Bsibara 

POS 1 -DISPa  I GH . St.  Louis 

MONTANA. 

BULLETIN . San  Francisco 

MINER . Butts 

CALL . San  Francisco 

NEBRASKA. 

EXAMINER . San  Francisco 

RECORD  . Stockton 

Only  newspaper  in  Stockton 
that  will  tell  its  circulation. 

FREIE  PRESSE  (Gr.  1 28,384).... Uncoln 

NEW  JERSEY. 

FLORIDA. 

JOURNAL . . . Elizabeth 

METROPOLIS  . Jacksonville 

COURIER-NEWS  . Plaiaheld 

GEORGIA. 

NEW  MEXICO. 

ATLANTA  JOURNAL  (Cir.  53.163)  AiUnis 

CHRONICLE  . Augusts 

LEDGER .  . Columbus 

MORNING  JOURNAL . Albuquerque 

NEW  YORK. 

ILLINOIS. 

BUFFALO  EVENING  NEWS. . .  .Bufelo 
BOLLETTINO  DELLA  SERA.  New  York 
EVENING  MAIL . New  York 

POLISH  DAILY  ZGODA . Chiengo 

SKANDINAVEN  T.  . . Chiengo 

HERALD . . . Joliet 

STANDARD  PRESS  . Troy 

lERALD-TRANSCRIPT . Peoria 

lOURNAL . Peoria 

RECORD . Trey 

OHIO. 

INDIANA. 

PLAIN  DEALER . GeTelead 

NEWS-TRIBUNE  . Marion 

THE  AVE  MARIA . Notre  Dams 

Circulation  lor  April,  1912 

Daily . 108,787 

Sunday . 131,526 

IOWA. 

VINDICATOR  7. . Youagitowa 

CAPITAL . Dee  Moines 

RFr.KTFR  lb  1  FADER . Dee  Moines 

PENNSYLVANIA. 

THE  TIMES-JOURNAL . Dubuque 

TIMES . aesler 

DAILY  DEMOCRAT . Johnstown 

KANSAS. 

DISPATCH  . Pittsburgh 

GERMAN  GAZETTET . Philadelphia 

CAPITAL . Topeka 

KENTUCKY. 

PRESS . Pittsburgh 

TIMES-LEADER . Wilkes-Barre 

COURIER- JOURNAL . Louisville 

TIMFS .  . Louisville 

GAZETTE . York 

LOUISIANA. 

SOUTH  CAROLINA. 

ITEM . New  Orleans 

TIMES-DEMOCRAT  7. . . .  .New  Orleans 

DAILY  MAIL . Andersoa 

THE  STATE  . . . Columbia 

MARYLAND. 

THE  SUN . Bnhimore 

has  a  net  paid  -irculatinn  of  124,000 
copies  daily,  80,000  of  which  are 
served  in  Baltimore  homes. 

(Cir.  August.  I9II,  S.  17.969;  D.  17,614.) 

TENNESSEE. 

NEWS-SCIMITAR . Memphis 

BANNER . ......7 . Nashville 

MASSACHUSETTS 

TEXAS. 

THE  HEIRALD  . Boston 

Guaranteed  daily  circulation  110,714  (average 
for  whole  year  191 1).  The  Herald  is  the  news> 
paper  of  the  home  owners  of  New  England. 

RECORD . Fort  Worth 

CHRONICLE  .7.7777  .. . Houstoa 

WASHINGTON. 

MICHIGAN. 

POST-INTELLIGENCER . Seattle 

PATRIOT  . Jacksoa 

The  Six  Months  Average  Was 

A. A. A.  Figures . D .  1 0.366 ;  S .  1 1 .289 

Patriot  Figures . D.  10,331;  S.  11.233 

WISCONSIN. 

EVENING  WISCONSIN . Milwaukee 

SENTINEL . Milwaukee 

MINNESOTA. 

TRIBUNE,  Mom,  &  Eve . Minneapolis 

CANADA. 

ALBERTA. 

HERALD . Calgary 

Proven  Circulation 

VS. 

Claimed  Circulation 

The  States  guarantees  the  largest  home 
circulation,  also  the  largest  city  circulation 
in  New  Orleans. 

BRITISH  COLUMBIA. 

WORLD . Vancouver 

ONTARIO. 

NEW  ORLEANS 
DAILY  STATES 

WE  DID  NOT  EVADE 

THE  EXAMINATION 

That  is  why  the  .States  carries  the  most 
Department  Store  advertising  week  by 
week  the  year  through. 

S.  C.  BECKWITH  SPECIAL  AGENCY 
New  York  Chicago  St:  Louis 

FREE  PRESS . Londoe 

QUEBEC. 

LA  PATRIE . Montreal 

LA  PRESSE  (Ave.  Cir.  lor  1911.  104.197).  Montreal 

TRADE  PAPERS. 

NEW  YORK. 

RETAIL  BAKER . N«r  Y«l 
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AD  FIELD  PERSONALS. 

Thornton  Woodbury,  who  for  many 
years  has  been  in  charge  of  the  financial 
advertising  departments  of  the  New 
York  Sun  and  the  Evening  Sun,  has  be¬ 
come  associated  with  the  Metropolitan 
Advertising  Co.,  of  6  Wall  street. 


Benny  Rockwell  has  been  appointed 
general  advertising  manager  of  the 
United  States  Motor  Co.,  vice  Gridley 
Adams,  resigned.  Mr.  Rockwell  is  one 
of  the  pioneer  advertising  men  in  the 
automobile  field,  having  been  advertis¬ 
ing  manager  of  the  Maxwell-Briscoe 
Motor  Co.  before  the  formation  of  the 
United  States  Motor  Co.  Since  then  he 
has  been  advertising  manager  of  the 
Maxwell  division. 


William  C.  Radcliffe,  advertising  man¬ 
ager  of  the  Pere  Marquette,  with  of¬ 
fices  in  Detroit,  has  accepted  the  posi¬ 
tion  of  secretary  of  the  Chamber  of 
Commerce,  Birmingham,  Ala.  Mr.  Rad¬ 
cliffe  is  president  of  the  Detroit  Ad- 
craft  Club,  a  member  of  the  Detroit 
Board  of  Commerce  and  a  member  of 
the  publicity  committee  of  the  Trans¬ 
portation  Club.  He  was  formerly  en¬ 
gaged  in  newspaper  work. 


Charles  R.  Woodward.  Western  ad¬ 
vertising  manager  of  the  Woman’s 
Home  Companion,  Farm  &  Fireside  and 
the  American  Magazine,  spent  the  week 
in  New  York. 


Change  in  Foreign  Representatiye*. 

On  June  15  Albert  Hanson  will  suc¬ 
ceed  the  John  Budd  Co.  as  manager  of 
the  foreign  advertising  of  the  Knoxville 
Journal  and  Tribune.  Mr.  Hanson,  who 
will  be  sole  representative  in  the  foreign 
field,  will  travel  the  entire  United  States 
in  the  interest  of  the  Journal  and  Trib¬ 
une,  in  connection  with  his  similar  work 
for  the  Birmingham  News  and  Mont¬ 
gomery  Advertiser. 

Will  Have  New  Club  House. 

The  San  Jose  (Cal.)  Press  Club,  which 
was  organized  recently,  will  have  a  fine 
new  club  house  at  53  North  Second 
street.  The  club  plans  a  banquet  at  Palo 
.^Ito  during  the  summer  in  conjunction 
with  the  San  Francisco  Press  Club.  The 
first  annual  vaudeville  show  of  the  club 
will  be  held  to-night  at  the  Victory 
Theatre. 


Warren  H.  Abbott,  who  has  been  with 
the  Siegfried  Agency  for  some  time,  has 
become  advertising  manager  of  the 
Dramatic  Mirror.  John  A.  Tenney  has 
been  appointed  the  Western  represen¬ 
tative  of  the  paper,  with  offices  in  the 
People’s  Gas  building. 


ADVERTISERS’  GOLF  TOURNEY. 


Bretton  Wood*  Again  Selected  for 
Six-Day  Meet. 

The  eighth  annual  tournament  of  the 
.\merican  Golf  Association  of  Adver¬ 
tising  Interests  will  be  held  at  Bretton 
Woods,  New  Hampshire,  July  8  to  13, 
inclusive.  This  will  be  the  third  con¬ 
secutive  year  that  the  advertising  golfe's 
have  played  this  course. 

The  tournament  will  be  ushered  in  by 
an  informal  round  of  the  links  on  Mon¬ 
day,  July  8.  Tuesday,  qualification  round 
for  championship.  July  10,  morning,  first 
round  match  play— all  sixteens;  after¬ 
noon,  app"oaching  contest.  July  11, 
morning,  second  round  of  match  play 
and  first  round  of  consolations.  July 
12,  morning,  first  half  finals  for  cham¬ 
pionship  :  afternoon,  finals  of  champion¬ 
ship  and  first  round  of  match  play  Down 
and  Outs;  afternoon,  finals  of  cham¬ 
pionships,  second  round  match  play, 
Down  and  Outs.  July  13,  morning,  finals 
of  Down  and  Outs ;  all  day,  eighteen- 
hole  medal  play  handicap.  Special 
events  will  consist  of  putting  contest  all 
week  and  a  nine-hole  obstable  putting 
contest  on  Satu'day.  July  13. 

The  Tournament  Committee  comprises 
R.  M.  Purvis,  chairman,  Boston;  W'.  E. 
Conklyn,  New  York;  F.  A.  Sperry,  Chi¬ 
cago;  A.  K.  Oliver,  Pittsburgh,  and  R 
R.  Mamlok,  New  York. 


Bargains  on  Printiiig  Presses 


DIREaORY  OF  ADVERTISING  AGENTS 


General  Agent* 


FOR  SALE 

Two,  three  and  four-deck 
presses  taken  in  trade  for 
larger  machines,  are  offered 
at  half  price — thoroughly 
overhauled  and  rebuilt,  also 
some  presses  of  other  makes, 
of  various  sizes  and  styles. 
Tell  us  what  you  want  and 
we  will  try  and  fit  you  out. 

Now  is  the  Time  to  Buy 

THE  GOSS  PRINTING  PRESS  CO. 

16th  St.  and  Aahland  Ave.,  Chicago,  IlL 


ADVERTISERS’  SERVICE 

5  Boekman  St.,  New  York 
Tel.  Cortlandt  3 155 

AMERICAN  SPORTS  PUB.  CO. 

21  Warren  St.,  New  York 
Tel.  Barclay  7095 

ARMSTRONG,  COLLIN  ADV.  CO. 
115  Broadway,  New  York 
Tel.  4280  Rector 

GEORGE  W.  BRlCICA,~Adv.  Agent. 
114-116  East  28th  St.,  New  York 
Tel.  1528  Mad.  Sq. 
DEBEVOISE,  FOSTER  CO. 

15-17  West  38th  St.,  New  York 
Tel.  Murray  Hill,  5235 

FRANK,  ALBERT  A  CO. 

26-28  Beaver  St.,  New  York 
Tel.  Broad  3831 

HOGUET  ADVERTISING 
New  Y ork  Office, 

20  Vesey  Street 

Tel.  Cortlandt  2252 

HOWLAND,  HENRY  S.,  Adv.  Ag’ey 
20  Broad  St.,  New  York 
Tel.  Rector  2573 

KIERNAN,  FRANK  A  CO., 

156  Broadway,  New  York 
Tel.  1233  Cortlandt 


Publishers’  Representatives 


ALCORN,  FRANKUN  P. 

33  West  34tk  St.,  New  York 
Tel.  Gramercy  666 

ALCORN.  GEORGE  H. 

405  Tribune  Bldg.,  New  York 
Tel.  Beekman  2991 

BARNARD  A  BRANHAM 

Brunswick  Bldg.,  New  York 
Boyce  Bldg.,  Chicago 
Tel.  Madison  Sq.  6380 

PULLEN,  BRYANT  A  CO. 

200  Fifth  Ave.,  New  York 
Tel.  Gramercy  2214 

BUDD.  THE  JOHN,  COMPANY 
Brunswick  Bldg.,  New  York 
Tribune  Bldg.,  Chicago 
Chemical  Bldg.,  St.  Louis 
Tel.  Madison  Sq.  6187 


GRIFFITH,  HARRY  C., 

Brunswick  Bldg.,  New  York 
Tel.  Madison  Sq.  3154 


LEDDY,  JOHN  M. 

41  Park  Row,  New  York 
Tel.  Cortlandt  8214-15 


$100,000  Cash  Available 


For  first  iiayment  on  daily  newspaper  prop¬ 
erty  in  .\tlantic  Coast  Stale  or  Central 
West,  in  city  of  50,000  population  or  more. 
This  is  a  bona  tide  opportunity  to  effect  an 
immediate  transfer.  .\  telegram  will  bring 
a  member  of  this  firm  to  open  negotiations. 

HARWELL,  CANNON  &  McCARTHY 

Brokers  in  Newspaper  and  Magazine  prop¬ 
erties  that  are  not  hawked  on  the  inarket. 

Suite  !  168,  200  Fifth  Ave.,  New  York 


NAMROD  ADVERTISING  AGENCY 
926  Tribune  Bldg.,  New  York 
Tel.  Beekman  2820 


MEYEN,  C.,  A  CO. 

Tribune  Bldg.,  New  York 
Tel.  Beekman  1914 

SECURITIES  ADV.  AGENCY 
27  William  St..  New  York 
Tel.  Broad  1420 


ILLINOIS 

GUENTHER-BRADFORD  A  CO. 

64  W.  Randolph  St.,  Chicago 
Newspaper  and  Magazine  Advertising 

PENNSYLVANIA 

RUBINCAM  ADV.  AGENCY 
Drexel  Bldg.,  Philadelphia 
Tel.  Lombard  2152 


TIE  BLACK  ChlUfo  -  New  York  -  PitUbnrgh, 
for  to  years  the  coal  trades’  lead¬ 
ing  journal.  Write  for  ratea. 


DIAMOND 


Barnhart  Brothers  &Spin(ller 

Sole  Manufacturers  of  the 

Siiver-Gloss  Electric-Welded 
Steel  Chases 

Under  the  Patents  and  License  of  the 
Thomson  Klectric  Welding  Company 
NEARLY  SEVENTY  THOUSAND 
Made  and  Sold  by  us  and  every  one  satis¬ 
factory.  All  other  Chases  inferior  to  this 
well  known  i  take. 

Ours  are  guaranteed  forever. 

BARNHART  BROTHERS  &  SPINDLER 

Tppe  Founders 

168-172  West  Monroe  St.,  Chicago.  III. 


For  Washington  Correspondence 

write 

’AMERICAN  TELEGRAPH  PRESS 
District  National  Bank.  [.Building  Washington,  D.  C. 


CUBA  and  WEST  INDIES 

THE  BEERS  ADV.  AGENCY 
Cubs  37,  Alto* 

Huvsna.  Cuba 

Frank  Prasbray  Co.,  N.  Y.  Corr. 


ADVERTISING  MEDIA 


KELLY-SMITH  CO. 

220  Fifth  Ave.,  New  York 
Peoplo’s  Gas  Bldg.,  Chicaga 
Tie.  Madison  Sq.  3259 

UNDENSTEIN.  S.  G. 

118  East  28th  St.,  Naw  York 
Tol.  Madison  Sq.  6556 
30  Nertk  Doarbom  St.,  Chicaga 

NORTHRUP,  FRANK  R, 

225  Fifth  Ava.,  Naw  York 
Tol.  Madison  Sq.  2042 

PAYNE  A  YOUNG  ^ 

747-8  Marquette  Bldg.,  Ckicago 
30  West  33d  St.,  Now  York 
Tol.  Mad.  Sq.  6723 
PUTNAM,  C.  i.  • 

45  W.  34tk  St.,  Naw  York 
Tol.  Murray  Hill  1377 

VERREE  A  CONKUN.  Inc. 

225  Fifth  Avanna,  Naw  York 
Tol.  Madison  Sq.  962 
WARD,  W,  D. 

Tribune  Bldg.,  New  York 
TeL  Beekman  3108 

WAXELBAUM,  BENJAMIN 
Jewish  Newspapers 

102  Bowery,  New  York 
Tel.  Spring  7500 


ILLINOIS 


CHICAGO  EXAMINER 

The  largest  Morning  and  Sunday  News¬ 
paper  west  of  New  York,  and  the  Sreat 
Home  Medium  of  the  Middle  West. 

WASHINGTON 


THE  SEATTLE  TIMES 

The  unmistakable  leader  of  the  Northwest. 
Ahead  of  til  American  newipapers  eze^t  one 
in  total  volume  of  business  carried.  Circula¬ 
tion — Daily,  64,741;  Sunday,  84.106—40% 
ahead  of  its  nearest  home  competitor. 

A  matchlesf  record — an  unbeatable  newspaper. 


‘‘Try  our  perfecting  News  at 
5  cents.  It  is  guaranteed  not 
to  smut  or  offset  and  is  black 
and  clean.” 

SEND  FOR  SAMPLE 


F.  E.  OKIE  CO. 

Manufacturers  Fine  Printing  Inh 
PHILADELPHIA.  PA. 


TAKE  IT  TO 


Y  OPE-N 
34  HOURS 

|^U^F34, 


THEFMTtSrTf 
ENGRAVERS^ 
ON  EAK^'H  )] 


ON'nMEAlL'nC'ITC 

TOSPHOTOENgiAmi 

134  Nassau  StNY  4S6S4  Bsami 


Why  pay  your  local  druggist  20  to  25  cents  a  pound  for 
Gum  Arabic  when  our  price  is  14  cents  a  pound  ? 
INTERNATIONAL  PUBLISHERS  SUPPLY  CO. 

LOUIS  A.  HOFFMANN,  Gen.  Mgr. 

Proven  Newnpnper  Supplies  117  John  St,,  New  York,  U.  S.A. 
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Publisher  Evening  Telegram^ 

Herald  Square, 

New  York  City. 

Dear  Sir  :  - 

No  doubt  you  will  be  interested  in  knowing  of  the  success 
of  the  Rug  Advertisement  which  we  placed  in  the  Sunday  Evening 
Telegram,  May  26. 

The  results  of  this  ad  were  entirely  satisfactory  to  the 


medium . 


